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1 EXECUTIVE SUMMARY

In its study of March 2019, the FSMA took stock for the first time of non-financial reporting by large
listed companies in Belgium. In that study, the FSMA drew attention to good practices and presented
a number of recommendations regarding the quality of reporting non-financial information
(hereafter: ‘non-financial statement’). Since the publication of that study, sustainability reporting
has undergone significant development.

It is for this reason that the FSMA has, two years later, drawn up a new overview of non-financial
reporting by listed companies. The present study examines what areas have seen progress. It also
looks at whether companies have taken into account the recommendations of the previous study.

In addition, the study offers the companies concerned some guidelines for drawing up their future
non-financial statements. By means of the recommendations made and the good practices
mentioned, companies can examine how their non-financial reporting can be (even further)
improved. In this way, the study seeks to contribute to an overall increase in the quality of non-
financial reporting by the Belgian listed companies concerned.

The study focuses on the non-financial statements of Belgian issuers of shares and bonds that: (i)
were listed as at 1 November 2020 on the regulated market, (ii) are subject to supervision by the
FSMA, (iii) were required to include a non-financial statement in their annual financial report for the
2019 financial year and (iv) published their non-financial statement before the end of November
2020.

The study shows that many companies have undergone a growth process over a two-year period.
The non-financial statement has significantly improved during that period, for example as regards
environmental reporting. However, there is still room for improvement. For instance, reporting on
(all aspects) of financial topics is uneven. As well, in some areas there is a considerable gap as regards
the quality of the reports. Thus, the study has noted for example that the BEL 20 companies generally
report their non-financial information in a more complete and detailed manner than the other listed
companies. In the future, it will be important to ensure that it is not just the ‘good students’ that
keep improving while the others continue to lag behind.


https://plaza.fsmanet.be/sites/SID/DOCTRINETHEMES%20SOC/studie

2 GLOSSARY

Action Plan: Financing
Sustainable Growth

CDP

Code 2020

ECEPs

ESG

ESMA

GRI Standards
KPIs

NFRD

NFI Guidelines

Climate Guidelines

Non-financial statement

Sustainable
Development Goals or
SDGs

TCFD

CCA

Communication from the Commission, Action Plan: Financing
Sustainable Growth, COM (2018) 97 final

Carbon Disclosure Project

The 2020 Belgian Code on Corporate Governance as
recognized by the Royal Decree of 12 May 2019 laying down
the corporate governance code to be complied with by listed
companies

ESMA European Common Enforcement Priorities for annual
financial reports. The ECEPs are published on an annual basis
and cover the current financial year. E.g. the ECEPs 2019 apply
to the annual financial reports for the 2019 financial year and
are published by the companies in 2020.

Environmental, Social and Governance

European Securities and Markets Authority

The reference framework of the Global Reporting Initiative
Key Performance Indicators

European Directive 2014/95/EU of the European Parliament
and the Council of 22 October 2014 amending Directive
2013/34/EU as regards disclosure of non-financial and
diversity information by certain large undertakings and
groups, OJ L 330, 15 November 2014

Communication from the Commission, Guidelines on non-
financial reporting, OJ C 215, 5 July 2017

Communication from the Commission, Guidelines on non-
financial reporting: Supplement on reporting climate-related
information, OJ C 209, 20 June 2019

Non-financial statement drawn up in accordance with Articles
3:6 and 3:32 of the Belgian Code on Companies and
Associations

The UN Sustainable Development Goals. The 17 goals are
included in the 2030 Agenda adopted by the UN in September
2015

Task Force on Climate-related Financial Disclosures. This Task
Force, created by the Financial Stability Board in 2015, focuses
on the reporting of climate-related financial information
Code on Companies and Associations

3



v A W N R

7

TABLE OF CONTENTS

EXECUTIVE SUMIMARY .ttt ettt ettt e et s e ettt e e e et s e e eeaa s eeeanaeeaeaneeeeens 2
GLOS S ARY ettt e et e et e et et e et e taa e e et e eeaa e eeaaaans 3
TABLE OF CONTENTS ..ttt ettt ettt ettt e e ettt e e ettt e e e eaa s e e eeaa s e eeana s eeeann s eesennneeeesnnnans 4
INTRODUGTION ...ttt ettt e e e et e et e s e e e e et bbb e e e e e e e esnna s 6
BACKGROUND . ....uuiiiii ettt e et e e e et e b s e e e e e e eeana s 7
5.1 EUropean landsCape ...oooov i 7
5.2 Belgian [andsCape . ... 8
ol ] o= IO PTPTR T PPPPT 10
ANALYSIS AND RECOMMENDATIONS ...coiiiiiiteeiiiieee ettt ettt ee e s 12
7.1 Proceeding to publication and time of publication...................... 12
7.1.1 Regulatory framework ... 12
7.1.2 FINAiNGS oo 12
7.1.3 ReCOMMENAATIONS ..ciiiiiiiiiiiiiee e e 12
7.2 NaMING POLICY .cciiiiiiii 12
7.2.1 Regulatory framework ... 12
7.2.2 FINAINGS oo 13
7.2.3 ReCOMMENAATIONS ..ciiiiiiiiieiiieie e e 13
7.3 oot o o IO O PP PP PP PPPPI 13
7.3.1 Regulatory framework ... 13
7.3.2 FINAINGS oo 13
7.33 RECOMMENAATIONS ..eeiiiiiiiieiie e et e e 14
7.4 MINIMUM CONEENTS ceeeiiiiiieieeee e e e e e e e e s s nneeeees 15
7.4.1 Regulatory framework ... 15
7.4.2 Description of actiVities........ooo 16
7.4.3 Description of the policy pursued...........cccooiiii 18
7.4.4 Description of the due diligence processes implemented.........................l 19
7.4.5 Description of the risks ... 25
7.4.6 Description of the results and the KPIs ... 34
7.4.7 SUMMAIY OVEIVIEW ...iieiiiieieiiie e ettt e et e e et e e e et e e e eate e e eeab e e eaaa e e esaaaeeeeanaeeeeeannns 39
7.5 Non-financial toOPICS.....ccoiiiiiii 41



7.5.1 Regulatory framework ... 41

7.5.2 ENVIironmental Matters .......eeeiiiiiiiiiieeee e 41
7.5.3 SOCIAl MATEEIS .ottt e e e e e e e e e e e e e eeeeeeeas 67
7.5.4 Employee-related matters ... 75
7.5.5 Respect for human rights ... 85
7.5.6 JAY o B0l ] o A U1 o) Ao} o SN UUPPTPR PR 94
7.6 COMPIY OF EXPIAIN ettt s 101
7.6.1 Regulatory framework ... 101
7.6.2 Findings and g00d pPractiCes.......ccoiiiiiiiiiiiiiii 101
7.6.3 ReCOMMENAATIONS ..ccoiiiiiieiiiiee ettt e 101
7.7 Reference frameWOIKS ........ccuuiiiiiiiiieiie e e 102
7.7.1 Regulatory framework ... 102
7.7.2 Findings and g00d practiCes.......ccooiiiiiiiiiiiiii 102
7.7.3 ReCOMMENAATIONS ..ceiiiiiiieiiiee e e 113
7.8 Conformity With KeY PrinCiples ...........eeeeeeeiiei s 114
7.8.1 Material and stakeholder-oriented ..........cccovveeiiiniiiiiii e 114
7.8.2 Comprehensive DUL CONCISE ....uuuuuueeieieiiii s 123
7.8.3 Fair, balanced and understandable ..........coooovviiiiiiiiiiiiie e 129
7.8.4 Strategic and forward-l00KIiNG ...........uuuuuueuiiii 140
7.8.5 Consistent aNd CONEIENT ......ccivuiiiiiiiiiee e 147
7.9 Statutory auditor and certifiCation..........cccccocue 154
7.9.1 Regulatory framework ... 154
7.9.2 FINAINGS oo 154
CONCLUSION .ttt ettt ettt e st e e s eab et e s sas et e e snb et e e snbeeeesaabeeee s 156
8.1 IMPOrtant IMPrOVEMENTS ... et e e e e eeae e e e eaan s e eeaaaeaes 156
8.2 ContinuiNg POINtS Of CONCEIM ...uuuuuiiiiiii s 156
8.3 Principal recommendations ... 158
IR 6 o Tol [V o DO PP P R OP PRI 159
ANNEXES ..ottt e e ettt e s e bttt e s eab et e e sb bt e e e a bt e e e ea et e e s be e e e anreee s 160
9.1 Annex 1: List of companies included in the study ...................c 160
9.2 Annex 2: List of 200d Practices .......oooeveeeiiiiiiiii 161
9.3 Annex 3: List Of figUres.....coooeeiiiii e 163
9.4 ANNEX 4: List Of tabl@S..ccooiiiiiiee s 163
9.5 Annex 5: List of graphs.......cooooeiiiii 163



4 INTRODUCTION

In its study of March 2019, the FSMA took stock for the first time of the non-financial
reporting by large listed companies in Belgium. In that study, the FSMA presented a number
of recommendations to enhance the quality of those statements.

This study is a follow-up study, based on the non-financial statements included in the annual
financial reports of the Belgian listed companies for the financial year 2019. This study has
a double objective.

- The first objective is to take stock once again of the non-financial reporting by Belgian
listed companies two years after the first mandatory publication of non-financial
statements. It identifies the areas in which progress has been made or regression has
been observed.

- The second objective is to provide guidance to companies in drafting their non-financial
statements in the coming years. This study therefore contains a number of general
recommendations and highlights specific good practices for quality reporting.

The inclusion of specific good practices is new. The good practices serve as inspiration for
companies preparing their non-financial statements. In order not to overload the study
unnecessarily, the number of good practices has been limited. The fact that a reporting
practice is not included in the study as a good practice obviously does not imply any
judgment on the company’s reporting quality.?

The recommendations are quite general and result from the findings of the study.
Recommendations made in the previous study that are still relevant have been included in
this study as well.

Finally, the FSMA emphasizes that this study and its recommendations do not create any
new legal obligations. The explanations provided by the FSMA do not in any way detract
from the interpretation of both the NFRD and the transposing law by the competent courts
and tribunals. Nor does this study constitute a technical standard. Preparers of non-financial
statements or other parties may not claim that their non-financial statements have been
drawn up in accordance with this study.

1 For layout reasons, the format of the illustrations, tables and text fragments included has sometimes been
adapted in the study.
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5 BACKGROUND

5.1 EUROPEAN LANDSCAPE

The adoption of the NFRD on 20 October 2014 was an important step towards mandatory
non-financial reporting. The reporting obligations contained in the NFRD had to be complied
with for the first time by the companies concerned for the financial year starting on or after
1 January 2017.

In order to help the companies meet their reporting obligations, the European Commission
published guidelines in July 2017.2 Those guidelines are intended to enable companies to
publish their non-financial information in a meaningful way.?

In March 2018, the European Commission published an action plan on financing sustainable
growth. In that plan, the Commission stipulated that “corporate transparency on
sustainability issues is a prerequisite to enable financial market actors to properly assess the

long-term value creation of companies and their management of sustainability risks”.*

On 20 June 2019, the European Commission provided additional explanations on reporting
climate-related information, this time through the publication of specific climate guidelines.
One of the principal innovations of those climate guidelines is the introduction of a double
materiality perspective.

Regarding the revision of the NFRD>, the European Commission published, on 21 April 2021,
a proposal as regards corporate sustainability reporting®. The NFRD is but one part of a
much wider debate on sustainability reporting. In addition to the initiatives in the area of
non-financial reporting, other complementary initiatives have been taken that impact the

Hereafter “NFI Guidelines”.

NFI Guidelines, p. 4.

Action Plan: Financing Sustainable Growth, p. 4.

In its Communication of 11 December 2019 about the European Green Deal, the European Commission
set itself the objective of revising the NFRD in 2020 as part of its strategy to strengthen the foundations of
sustainable investment. In line with that Communication, a public consultation on the revision of the NFRD
was held by the Commission between 20 February 2020 and 11 June 2020.

Proposal for a directive of the European Parliament and of the Council amending Directive 2013/34/EU,
Directive 2004/109/EUC, Directive 2006/43/EC and Regulation (EU) No 537/2014 as regards corporate
sustainability reporting (COM (2021) 189).

uos W N



way in which companies report on non-financial topics, such as the Taxonomy Regulation’

and the Disclosure Regulation.? °

5.2 BELGIAN LANDSCAPE

The current Belgian legislation is mainly the result of the transposition of the NFRD. For

example, in Belgium, companies meeting the following cumulative conditions must draft a

non-financial statement??;

1) the company is a public-interest entity??;

2) on the balance sheet date of the last completed financial year, the company
exceeds the criterion of the average number of 500 employees during the
financial year'?;

3) on the balance sheet date of the last completed financial year, the company
exceeds at least one of the following two criteria:

a. a balance sheet total of 17 million euro, or
b. an annual turnover of 34 million euro, exclusive of VAT,

In addition, the 2020 Code places increasing emphasis on sustainable value creation,

responsible behaviour at all company levels and permanent attention to the stakeholders.

More explicit expectations are also formulated for the company’s annual reporting on non-

financial topics*.

10

11

12

13

14

Regulation (EU) 2020/852 of the European Parliament and of the Council of 18 June 2020 on the
establishment of a framework to facilitate sustainable investment, OJ L 198, 22 June 2020.

Regulation (EU) 2019/2088 of the European Parliament and of the Council of 27 November 2019 on
sustainability-related disclosures in the financial services sector.

The scope of this study does not include a detailed description of the Taxonomy Regulation and the
Disclosure Regulation.

Article 3:6 of the Belgian Code on Companies and Associations. Identical requirements for the consolidated
annual report can be found in Article 3:32 of the Code on Companies and Associations. For the reader’s
convenience, the legal references below are limited to those regarding the unconsolidated annual report.
Article 1:12 of the Code on Companies and Associations.

Annual average in full-time equivalents. Article 1:24, § 5, of the Code on Companies and Associations
applies to the calculation of the annual average of the number of employees.

The last two criteria mentioned (under point 3) are calculated on a unconsolidated basis, unless the
company is a parent company.

Code 2020, Introduction, p. 10.



It is clear that non-financial reporting becomes increasingly important in companies'
reporting. In addition to European and national regulatory initiatives, there are also
numerous voluntary initiatives and projects in the field of ESG reporting®®.

15 See for instance the Euronext ESG Guidelines. https://www.euronext.com/en/news/esg-guidelines-for-

listed-companies, Euronext, January 2020.
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6 SCOPE

This study examines non-financial reporting through non-financial statements. After all, this
is the place of choice where companies deal with their non-financial topics. More
specifically, the study examines the non-financial statements of issuers of shares and bonds:

— that were listed on a regulated market on 1 November 20201¢;

— whose annual financial report is subject to FSMA supervision;

— thatare required to include a non-financial statement in their annual financial report
for the 2019 financial year;

— that published their non-financial statement before 30 November 2020.

One issuer invoked the exemption for subsidiaries in order not to publish a non-financial
statement since its parent company already prepares a consolidated annual financial report
that includes the required non-financial information. As a result, 53 non-financial
statements were examined.

= BEL 20 (*) = Continuous market (**) Fixing market

Graph 1: Breakdown of the study population per market segment

(*) The remaining 7 BEL 20 companies are not included in the scope of the study as (i) they do not have Belgian nationality (3
issuers) or (ii) they are not required to publish a non-financial statement as they have less than 500 employees (4 issuers).
(**) Of which one Belgian company is listed only on Euronext Paris and one is an issuer of listed bonds.

The study does not take account of the non-financial statements that are published
voluntarily by issuers. The non-financial statements were examined in one language only.
Consequently, discrepancies between the different language versions, if any, were not
detected.

16 |.e. a regulated market as referred to in Article 3, 7°, of the Law of 21 November 2017 on the market

infrastructures for financial instruments and transposing Directive 2014/65/EU, Belgian Official Gazette of
7 December 2017.
10



Where a non-financial statement includes cross-references, the study also takes account of
the information from (i) other parts of the annual financial report, (ii) the notes to the
annual accounts or (iii) other available documents, such as a code of ethics. The objective is
to get the fullest possible picture of the non-financial reporting by the company concerned.

Finally, the analysis of non-financial information is unavoidably subjective by nature.
Indeed, compared to financial reporting, non-financial reporting more often consists of
textual and qualitative information rather than of quantified and quantitative information.

11



7 ANALYSIS AND RECOMMENDATIONS

7.1 PROCEEDING TO PUBLICATION AND TIME OF PUBLICATION

7.1.1 Regulatory framework

For companies falling within the scope, the management report must include at least the

required minimum information.” 18

7.1.2 Findings

With a single exception, all non-financial statements were published at the same time as
the annual financial report.

7.1.3 Recommendations

The FSMA recommends that companies publish their non-financial statement at the same
time as their annual financial report. Where this is not possible, the company should
indicate in its management report that its non-financial statement will be published as a
separate report at a later time. In any case, the non-financial statement should be published
as soon as possible after the publication of the annual financial report.

7.2 NAMING POLICY

7.2.1 Regulatory framework

For the English term ‘non-financial statement’, the Code on Companies and Associations

1% and ‘niet-financiéle

uses two Dutch terms ‘verklaring van niet-financiéle informatie
verklaring’, and one French term ‘déclaration non financiére’?°. Companies are free to
choose the name of their non-financial statement. However, it goes without saying that the

non-financial statement must always be clearly recognisable as such.

17" See section 7.4 below.

Article 3:6, § 4 of the Code on Companies and Associations.
Article 3:6, § 4, paragraphs 4 and 9 of the Code on Companies and Associations.
Article 3:6, § 4, paragraphs 6, 7 and 11 of the Code on Companies and Associations for the Dutch and
paragraphs 4, 6, 7, 9 and 11 for the French term.
12
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7.2.2 Findings

Companies use different terms for their non-financial statement:

— 36 % use the term ‘Non-financial statement’, ‘Non-financial report’ or ‘Non-financial
information’ ;

— 32 % use the term ‘Sustainability’ or ‘Sustainability Report’;

— A quarter of the companies use the term ‘Corporate social responsibility’ or
‘Environmental, social and corporate governance’.

About 10% of the companies do not wuse the term ‘non-financial
statement/report/information’ nor do they refer to the legal basis. This does not enhance
the clarity of the information.

7.2.3 Recommendations

The FSMA recommends that companies:

— choose a clear title for their non-financial statement;
— always include a clear reference to the legal basis in the title or in the introduction.

7.3 LOCATION

7.3.1 Regulatory framework

The non-financial statement is either included in the management report or published in a
separate report. If the required information is published in a separate report, the company
does not have to include it (again) in its management report. In that case, a reference in the
management report to the separate report will suffice. 2

7.3.2 Findings

Total BEL 20 Continuous
market and
fixing market

2019 2017 2019 2017 2019 2017

21 Article 3:6, § 4, paragraph 11 of the Code on Companies and Associations.
13



Non-financial statement in the annual 89% 75% 100% 79% 85% 74%

financial report

Non-financial statement in a separate | 11% 25% 0% 21% 15% 26%
report

Table 1: Oveview of location of the non-financial statement
7.3.2.1Inclusion of the non-financial statement in the management report

About 90% of the companies include the non-financial statement in the annual financial
report:

- Some 70% place the non-financial statement in the management report;

- Around 10% place it in another section of their annual financial report and refer to it in
the management report;

- Approximately 10% place the non-financial statement in another part of their annual
financial report, but without referring to that location in the management report??. In
the previous study, this percentage was 35% of the companies.

7.3.2.2 Inclusion of the non-financial statement in a separate report

Approximately 10% of the non-financial statements analysed were included in a separate
report. In the previous study, this was the case for 25% of the non-financial statements. This
study surveyed six companies listed on the continuous market or on the fixing market. Five
of these companies refer to the non-financial statement in their management report or in
the table of contents of their annual financial report. These separate reports are available
on the companies' websites?3.

In addition to their non-financial statement, a number of companies also publish a
sustainability report. Three of the companies include their non-financial statement in their
management report or in another section of their annual financial report. For more
information they refer to their separate sustainability report. One company has not referred
in its non-financial statement to its supplementary report on corporate social responsibility,
although the statement contains useful additional information.

7.3.3 Recommendations
The FSMA recommends that companies:

22|t should be noted that the FSMA has for many years been asking issuers to indicate clearly in the annual

financial report which information is part of the management report, cf. point 5.2.1.3.3. of Circular
FSMA_2012_01.

This study also includes the separate reports that are available on the issuers’ websites but not included
in their annual financial report.

23
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— clearly indicate in their annual financial report what information is included in the

management report and where the non-financial statement can be found;

— ifthe non-financial statement is published in a separate report, clearly indicate that this

is the non-financial statement that has been drawn up in accordance with the legal

basis;

— include a (hyperlink) reference in the management report to the location where the
separate report is published.

7.4 MINIMUM CONTENTS

7.4.1 Regulatory framework

The non-financial statement should — to the extent necessary for an understanding of the

company’s development, performance, position and the impact of its activity — contain

information relating to, as a minimum, (i) social matters, (ii) environmental issues and (iii)

employee-related matters, (iv) respect for human rights and (v) the fight against

corruption.?*

For each of these five matters, the non-financial statement includes the following

information:

a description of the company's activities;

a description of the policy pursued in relation to those matters, including the due
diligence processes implemented;

the outcome of the policy;

the principal risks connected with those matters, in particular those connected
with the company’s activities including, where relevant and proportionate, its
business relationships, products or services which might cause adverse impacts
in those areas, and how the company manages those risks; and

the KPIs relevant to the particular business activities.?”

The structure of the regulatory framework may be schematically presented as follows.

This structure is subsequently used in this study.

24 Article 3:6, § 4, paragraph 3 of the Code on Companies and Associations.
25 Article 3:6, § 4, paragraph 3 of the Code on Companies and Associations.

15



Policy pursued 7.5.2.1.1 7.5.3.1.1 7.5.4.1.1 7.5.5.1.1 7.5.6.1.1

Due diligence

processes 752.1.1 75311 75411 7.5.5.1.1 7.5.6.1.1
implemented

Principal risks 7.5.2.1.2 75312 7.5.4.1.2 7.5.5.1.2 7.5.6.1.2
Outcome of the 75213 75313 75413 7.55.1.3 7.5.6.1.3
policy pursued

KPls used 75213 75313 75413 7.5.5.1.3 7.5.6.1.3

7.4.2 Description of activities

7.4.2.1 Findings and best practices

A little under 35% of the companies describe their activities in the non-financial statement.
This percentage is slightly higher than the approximately 30% observed in the first study.

Many companies do not describe their activities in the non-financial statement but in
another part of the management report or the annual financial report. In that case, just over
40% of the companies include an explicit reference in the non-financial statement to the
location of the description of their activities. This is an improvement of about 20%
compared to the previous study.

Almost all companies describe their (group) activities. However, a limited number provide
a very brief or rather uninformative description. In a number of cases, there is no clear link
between the company activities and the non-financial information provided. Nevertheless,
there are a growing number of companies that include non-financial elements in their
business model and strategy.2®

The FSMA points to the following good practice:

— Some companies describe their activities or business model by means of a graphic

representation.?’

26 See section 7.8.5 below.
27 Good practice 1.
16
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set out in annex (pages 169 - 179, The
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Good practice 1: Graphic representation of the company’s value(s) creation model

CFE, Integrated Annual Report 2019, p.24-25
7.4.2.2 Recommendations

The FSMA recommends that companies:

— clearly explain how they create value;

— clarify the link between the company's activities and their impact on non-financial

topics;

— illustrate their activities or business model by means of a graphic representation;

— explain whether their business model has changed significantly in the past financial

year, for instance due to climate change risks;

— in the context of exceptional events, such as the COVID-19 pandemic, provide

information on the resilience of their activities and business model.?8

Such events can indeed have a significant impact on the companies' activities in the short, medium or even

long term. The companies can describe, for example, (i) their use of State support, (ii) the increase or

17



7.4.3 Description of the policy pursued

7.4.3.1Findings

Nearly all issuers provide a description of the policy they pursue for each of the required
non-financial topics. Two years ago, about 90% of the issuers provided such a description.??
However, 15% of the issuers provide a description that is not very specific or that does not
provide much clarity as to the company's impact as regards non-financial topics as a whole.

—pohcy —pOIICy

anti- . anti- .
. environ- corrup- environ-
cofr“p mental . mental
tion tion
human
human HR o HR
rights rignts
2017 2019

Graph 2 : Description of the policy pursued

7.4.3.2 Recommendations

The FSMA recommends that companies:

— identify and analyse non-financial trends, risks and opportunities before determining
their specific policy and action plans; 3°
— report on the specific company policy regarding non-financial matters.

decrease in demand for some of their products or services or (iii) the disruptions/interruptions in their
supply chain. By linking these events to their consolidated financial statements, they can provide
information on revenue losses, significant changes in the value of assets and any special impairments of
assets. With regard to crisis policies, the companies can describe, for example, their emergency plans, the
measures for their staff, the impact on their operating costs or the corresponding savings.
2% This graph does not show whether the companies provide information that is sufficiently specific or that
is too generic or brief. Moreover, it does not distinguish between climate change matters and
environmental matters, as this was not examined in the first study.

30 See section 7.4.5 below. For the policy pursued for each non-financial topic, please see section 7.5.
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7.4.4 Description of the due diligence processes implemented

7.4.4.1 Definition

Companies should always link their specific policies on non-financial matters to due
diligence processes. A due diligence process can be understood as: “the process through
which enterprises can identify, prevent, mitigate and account for how they address their
actual and potential adverse impacts as an integral part of business decision-making and
risk management systems. Due diligence can be included within broader enterprise risk
management systems, provided that it goes beyond simply identifying and managing
material risks to the enterprise itself, to include the risks of adverse impacts related to
matters covered by the Guidelines. Potential impacts are to be addressed through

prevention or mitigation, while actual impacts are to be addressed through remediation.”3!

Due diligence processes can take the form of internal policies, a code of conduct or an
ethical charter. They can also be linked to processes for complying with ISO standards or for
obtaining (and maintaining) recognized labels, for example in the field of safety, product
quality, energy management, etc.

7.4.4.2 Findings and best practices

Companies must describe not only their policies but also the due diligence processes they
implement. It is noted that they provide less extensive information on these processes. On
average, slightly fewer than 80% of the companies describe their due diligence processes.
This is nevertheless an improvement over the situation two years ago. At that time, only
two-thirds of the companies referred to due diligence processes in their non-financial
statement.

31 OECD (2011) OECD Guidelines for Multinational Enterprises, OECD Publishing.
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Graph 3: Description of the due diligence processes

The FSMA points out the following good practices:

— Some companies provide a clear summary of the due diligence processes
implemented.3?

— Some companies describe the audit systems implemented to ensure compliance with
the due diligence processes. They mention in particular whether their internal audit
department verifies these procedures.33

32 Good practice 2.

33 Good practice 3.
20



Investment process Portfolio monitoring

"é * Positive impact on the company’s long-term performance through
E sustainable value creation

£

£

Q

&}

* Understand the Target’s ESG ¢ |dentify material risks and
risk and related mitigation potential opportunities from an
processes ESG perspective

* Assess whether the investment ¢ Following-up on action plans

@ opportunity is in line with defined by the portfolio

2 GBLs ESG approach and companies to mitigate the

2 commitments identified ESG risks and

g ultimately to strengthen their

operational performance

¢ Ensure that the portfolio
companies remain aligned
with GBL's ESG approach and
commitments

* Negative screening aimed ¢ Engaged ownership approach
at excluding companies not of GBL vis-a-vis its portfolio
3 aligned with GBLs responsible companies
k=] management philosophy * Direct engagement with the
S« Positive screening of governance bodies of the
__:? investment opportunities portfolio companies on ESG
éﬁ consisting in identifying matters

and assessing ESG related
tailwinds as part of the analysis
of the investment criteria

* Due diligence by third party ¢ Formal engagement with the
ESG specialists Boards of Directors of GBL's

« Research reports provided by portfolio companies, through
tier 1 ESG-rating providers the Compliance questionnaire

Tools

* In-depth risk assessment of
portfolio companies

GBL's compliance questionnaire
GBL conducts a yearly review of its portfolio to understand and assess the approach followed by the companies to integrate compliance into their
internal policy.

Compliance is the process to ensure that a company and its subsidiaries comply with all the standards applicable to them, their employees and
executives.

In that respect, GBL has developed a dedicated in-house questionnaire which is communicated to the portfolic companies by GBL's
representative(s) in their governance bodies.

The questionnaire is structured around the following pillars:

Compliance culture Risk assessment Control activities Monitoring Training
in the organization and follow-up and process and reporting and communication

The answers provided by the portfolio companies are analyzed and processed with an independent expert:
* main conclusions are presented once a year to GBL's Board of Directors;
* the information is used as an input data for GBL's ESG risk assessment (see above).

Good practice 2: Description of the due diligence processes implemented

GBL, Annual Report, 2019, p. 68 and 69
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Good practice 3: Due diligence processes and internal audit

Tessenderlo Group, Sustainability Report 2019, p. 21

In what follows, we briefly discuss two specific aspects that the FSMA considers to be good
practices: (i) the description of governance with respect to non-financial matters and (ii) the
introduction of a code of conduct.

7.4.4,2.1 Description of governance regarding non-financial topics

Just under 60% of the companies provide a description of their governance of the required
non-financial matters. Two years ago, 40% of the issuers provided such a description. Even
if the description is sometimes very brief, this is a remarkable improvement. Moreover, for
BEL 20 companies, we note an increase in this percentage to over 90%. A significant
improvement compared to the 70% observed in the previous study.

The FSMA points out the following good practices:

— Some companies explain the roles and responsibilities of their board and
management in the assessment of non-financial topics and risks.

— Some companies set up specific teams for the management of non-financial matters.
They clarify which departments are represented in these teams and how they report

to the board and management.3*

34 Good practice 4.
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Qur sustainability governance

We have anchored sustainability at the different levels within
our group, guaranteeing that it receives attention from the
highest decision-making bodies while also being broadly
integrated into our operations. You can find more details later
in this report regarding specific governance in respect of
climate change.

The Group Executive Committee reports to the Board of Directors on sustainability matters, including policy on climate change.

The Executive Committee is the highest level with direct respansibility for sustainability, including policy on climate change.

The Corporate Sustainability Division is responsible for The Internal Sustainability Board is chaired by the CEO and
developing the sustainability strategy and implementing it across comprises senior managers from all business units and core
the group. The team monitors implementation of the strategy countries and the Corporate Sustainability General Manager.
and informs the Executive Committee and the Board of Directors The sustainability strategy is drawn up, implemented and
on progress twice per year via the KBC Sustainability Dashboard. communicated under the authority of the Internal Sustainability
A special team with representatives from different divisions Board.

focuses on climate change (Sustainable Finance programme).

The local sustainability departments in each of the core countries support the senior managers on the Internal Sustainability Board
with integrating the sustainability strategy and organising and communicating local sustainability initiatives. CSR committees in each
country supply and validate non-financial information.

Business units and countries: Sustainability is anchored in the core activities.

In addition to our internal organisation, we have set up external advisory boards to advise KBC on various aspects of

sustainability. They consist of experts from the academic world:

* An External Sustainability Board advises the Corporate Sustainability Division on KBC sustainability policies.

* An SRI Advisory Board acts as an independent body for the SRI funds and oversees screening of the socially responsible
character of the SRI funds offered by KBC Asset Management.

Good practice 4: Corporate governance regarding non-financial topics

KBC Group, Annual Report 2019, p. 49
7.4.4.2.2 Drawing up a code of conduct

More than 90% of the companies, including all BEL 20 companies, describe their main
principles of conduct. They may, for example, draw up an (ethical) code of conduct or an
ethical charter. For the remaining companies, a slight improvement has been noted over
the past two years. Just over 90% of these issuers now have a code of conduct. Two years
ago, this was just under 90%.

Such a code of conduct mainly describes the internal rules of conduct, for example regarding
risk behaviour, combating corruption, human rights abuses, environmental violations, etc.
Some companies are selective in the aspects they address in their code of conduct. For
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example, there is sometimes no description of overarching principles, such as those

concerning the environment, safety and health at work.

Although companies refer to their code of conduct, the text is not always publicly available.

In about 60% of the cases the code is available to the public on the company's website. This

is the case for a large majority of BEL 20 issuers and for about half of the other issuers.

such violations.

subcontractors.3®

The FSMA points out the following good practices:

— Some companies provide for a system to handle warnings of infringements of their
code of conduct.® After a warning, a mechanism is activated to rectify or sanction

— Some issuers incorporate their code of conduct into their corporate governance
statement. In that case, they include a clear link in their non-financial statement to
the location of this code of conduct.

— Some companies draw up a separate code of conduct for their suppliers or

INTEGRITY AND ETHICS

Elia's integrity and ethics are a crucial
aspect of its internal control environ-
ment. The Management Committee and
management regularly communicate
about these principles in order to clarify
the mutual rights and obligations of the
company and its employees. These rules
are disseminated to all new employees,
and compliance with them is formally
included in employment contracts. The
Code of Conduct also helps to prevent
employees from breaching any Belgian
legislation on the use of privileged infor-
mation or market manipulation and sus-
picious activities. Management consist-
ently ensures that employees comply
with internal values and procedures and
-where applicable - take any actions
deemed necessary, as laid down in the
company regulations and employment
contracts

The Ethical Code defines what Elia
regards as correct ethical conduct and
sets out the policy and a number of prin-
ciples on the avoidance of conflicts of
interests. Acting honestly and inde-
pendently with respect to all stakehold-
rs is a key guiding principle for all of our
employees. Elia’s Ethical Code expressly
states that the Group prohibits bribery in
any form, misuse of prior knowledge and
market manipulation. This is confirmed
by the Elia Code of Conduct. Elia and its
employees do not use gifts or entertain-
ment to gain competitive advantage.
Facilitation payments are not permitted
by Elia. Disguising gifts or entertainment
as charitable donations is also a violation
of the Ethical Code. Moreover, the Ethical
Code prohibits all forms of racism and
discrimination, promotes equal oppor-
tunities for all employees, and ensures
the protection and confidential use of IT
systems. All parties involved in procure-
ment must abide by Elia's Purchasing
Code of Ethics and all associated regula-
tions. Elia’s Purchasing Code of Ethics is
published internally and externally and
is based on four pillars: confidentiality,
non-discriminatory treatment of suppli-
ers, transparency, and avoidance of con-

flicts of interest. The management of
the employees involved in the procure-
ment and payment processes regularly
provides opportunities for training and
awareness-raising on these topics.

Elia offers its employees the opportu-
nity to express their concern about an
(alleged) breach of the ethical code with-
out fear of sanctions and/or unfair treat-
ment. In addition to the existing report-
ing channels, an external system for
reporting breaches of professional integ-
rity has been implemented. Internal
employees can report via this platform
their suspicions about possible breaches
of the Elia Code of Ethics which may
harm Elia's reputation and/or interests in
a protected manner.

By virtue of its legal status as a power
transmission systerm operator, Elia is
subject to a large number of statutory
and regulatory rules setting out three
fundamental principles: non-discrimi-
natory conduct, confidential process-
ing of information, and transparency
towards all electricity market players as
regards non-confidential market infor-

mation. With a view to meeting these
specific obligations, Elia has drawn up

an Engagement Programme, which

has been approved by the Corporate
Governance Committee. The Compliance
Officer reports annually to the relevant
regulatory bodies in this regard.

Any violations of these codes can be
reported to the Compliance Officer, who
handles them objectively and confiden-
tially. The Compliance Officer declares
that no such violations were reported

by internal employees or external stake-
holders in2019.

Internal Audit’s annual programme
includes a number of actions and verifi-
cation audits designed to act as specific
safeguards against fraud. Any findings
are systernatically reported to the Audit
Committee. In2019, no relevant findings
relating to financial fraud were reported
in the audits making up the annual audit
plan of 2019.

Good practice 5: Description of the ethical code and control measures

Elia Group, Activity Report 2019, p. 141-142

35 Good practice 5.
36 Good practice 6.
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Suppliers: The Supplier Code of Conduct explicitly outlines what
Telenet expects from organizations the Company works with. The code
includes a set of principles that are based on all applicable local and
international laws and regulations regarding the environment, health
and safety and employment. It endorses international labor standards
such as the ILO Fundamental Conventions and the UN Convention on
Human Rights.

Good practice 6: Code of conduct for suppliers

Telenet, Annual Financial Report 2019, p.32
7.4.4.3 Recommendations

The FSMA recommends that companies:

— describe their governance regarding non-financial matters, and in particular, the role of
the board and management in assessing and managing non-financial risks and
opportunities;3’

— draw up a code of conduct linked to an internal warning system;

— provide for an appropriate sanction mechanism in case of violations;

— include a clear (hyperlink) reference to the location of the code of conduct or the code
of ethics if it is not included in the non-financial statement;

— describe, where appropriate, the audit systems used to ensure compliance with the
code of conduct.

7.4.5 Description of the risks
7.4.5.1 Findings and best practices
7.4.5.1.1 Overall risk assessment

The management report should contain, among other things, a fair overview of the principal
risks and uncertainties that the company faces. Identifying and managing risks is not
limited purely to non-financial risks. Companies often describe the (financial and non-
financial) risks in a common section of their management report.

The FSMA points out the following good practices:

— Some companies include a table of the principal risks they have identified for their

activities.?®

37 This concerns, for example, the initiation and follow-up of action plans for the non-financial targets set.
38 Article 3:6, § 1, paragraph 1, 1° of the Code on Companies and Associations.
39 Good practice 7.
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— Some companies refer in their non-financial statement to the location where all risk

factors —including non-financial risks — are described.

3. Solvay’s main risks

The Group Risk Committee has assessed the level of control over « Are the mitigation/controlling actions defined?
Group risks and their impacts, using a four-level scale for each . . _

) p P ' g » Are the actions implemented, fully or partially?
criterion.

) ) ) ) ) * |s the effectiveness of those actions monitored?
The Committee considered four main types of impact: economic

impact, impact on people, impact on the environment, and
impact on reputation. It assessed the level of control by
considering the following questions:

The criticality level is determined by combining the risk's two ratings (impact and level of control) at the time of the assessment.

Sustainable development high materiality

Criticality Risk Trend aspects Stakeholders
Employees
. Data security and customer privacy e
High Security '9 Critical incidents management |.__L-\.d.| communities
Customers
Suppliers
Maragement of the legal, ethics & regulaton
Ethics and Compliance . & & g ¥
ramewark
r a 1 jents 1a2e r M oyes
industrial Critical incidents management Employees

Employee health and safety Local communities

Waste and hazardous materials

© ©© 06

Transport accident Emplayees
Critical incidents management Lr__,f_le{m_n_l nities
Greenhouse gas emissions "I_-rj'-.:_l-lllJL'I::'srTl nities
Climate change Energy E| o
8 Sustainable business solutions Pldr[;
- Water and wastewater I 'e;tr_'rs
vEsto
Waste and hazardous materials Employees
Moderate Chemical product usage o - - ’
P g Sustainable business solutions Customers
Energy
T, R Water and wastewater S
Erwironmental impact Ermerging Greenhouse gas emissions Planet
Emerging Sustainable business solutions
~ Management of the legal, ethics & regulaton,
Geopolitical risks Emerging 'ra'ne%w'k 5 2 ¥ Planet

Emerging risk: newly developing or changing risk that may have, on the long term, a significant impact which will need to be assessed in the future,
The description of the risks relevant to Solvay and the Group risk-reduction actions are listed below. The mitigation efforts described do

not guarantee that risks will not materialize or impact the Group, but they show how Solvay proactively manages risk exposures.

Good practice 7: Table of the principal risks identified for the company

Solvay, Annual Integrated Report 2019, p. 67

About two-thirds of the companies studied describe all non-financial risks. This is a slight
improvement compared to the first study. In about three quarters of the cases, the
environmental and employee-related risks are described in the most detail. The risks that
are the least thoroughly described are those connected with social matters, respect for
human rights and the fight against corruption.
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Graph 4: Description of the risks

7.4.5.1.2 Risk identification

The FSMA points out the following good practices:

— Some companies describe their risk identification process.*°

— Some companies first analyse the principal risks their sector faces before addressing
the risks that are specific to their company.*!

— Some companies classify the risks they have identified according to their impact and

probability of occurrence.*?

40 Good practice 8.
41 Good practice 9.
42 Good practice 10.
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ESG risk assessment

Stage 1 - Data collection

Company data Proprietary data ESG reports Market data

Pubdic information made evailable In-housa Compliance questionnaire Information derived from Statistics and analyses collectad by
by the portfolio companizas (Annual sant by GEL to portfalio companiss reports issued by a tier 1 third-party GEL's third-party ESG expert (the
Reports, Sustainability Reports, afc) (the “Complance Review™) ESG-rating provider (the *ESG-rating | | “ESG Expert™) on impacts related to

Provider”) the risks ienfified by the ESG-rating

Provider

-

Stage 2 - Initial risk assessment

Risk exposure assessment Impact assessment Rizk management assessment
Using the risk Using market data Assszsment by the ESG Expert of impacts Using the risk Adjusting the scores
axposure scores in the and applying the based on the following Impact categories: management scores in basad on answers
ESG-rating reports ESG-rating Provider's = Fmnancial the ESG-rating reports raceived in the context
methodology if no = Compliance [ legal of the Complance
ESG-rating repori = Reputational Raview
available * Business-relatad
- . . - .
Likelihood score Inherent impact Mitigation factor
.
Stage 3- Adjustel:l risk assessment
Input from GBL's investment team
Review and adpestments based on in-house knowledge of the portfolio companies and their sectors
Adjusted inharent img Adjusted mitigation factor
Likelihood score Residual impact score

ESG risk mapping
For each porifolio company, mapping the key risks (based on their probabiity of eccumence and impact asssssment)

-

Stage 4 - Reporting

GBL's Audit Committes
Review of tha ESG risk mapping by portfolio company

e

GBL's Board of Directors
Presantation of the key risks in the context of the review of the ESG mid-term objectives

-

Portfolio companies
Key risks fo be monitored by GEL's representatives in the govemance bodies of the portfolic companies

O Asseszment extracted from the ESG-rating reporis [ Analysis parformed by the ESG Expert [ Actions and analyses parformed by GBL

Good practice 8: Process of risk identification and assessment

GBL, Annual Report 2019, p.70
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Consultation of the different enrities has
made it possible to identify a number

of sustainable themes and goals that

are relevant to our business and to link
those to the SDGs. To complete this
analysis, the major sectoral trends thar
are relevant to the industry as well as
beyond were taken into account.

First of all, a series of six major trends
emerged:

‘War of talent’: people are, more than
ever, at the heart of our business. Nev-
ertheless, it remains difficult to recruit
and retain qualified people for a job in
the construction industry on account

of the problems of image and working
conditions that may seem less appealing
such as night and weekend work, out-
door activity and sites. Moreover, voung
starters often lack sufficient qualification
and need additional rraining,

‘Complex collaborations’: the con-
struction industry is both fascinating
and complex, particularly in rerms of
the number of parties involved (archi-
tects, engineering firms, institutions, cus-
tomers, suppliers, etc.) and the reladons
between them throughout the design
and execution process.

‘Lack of incentives’: at present, it is
still very difficult to convince the parties

involved to have a long-term and global
view of the life cycle costs. The some-
times too short-term view of the project
authors inhibits innovation, technolog-
ical optimization or the use of more
ecological materials.

‘Resources scarcity and waste’: the
management of resources and waste,
either by limiting waste or by reuse or
recycling, is a crucial issue.

‘Stringent regulations’: the various
stringent European, national or regional
regulations often overcomplicate our
activities and restrict opportunities for
innovation.

‘Transport’: in Belgium and Luxem-
bourg in particular, the rransport of
personnel and materials is a compli-
cating factor in our work. Employees,
subcontractors and suppliers lose a lot
of time in the waffic. The problem will
only get worse as more cars and trucks
come onto the road each year. This
means discouraging and long travel time
for staff and difficulties with efficient
planning of deliveries.

Good practice 9: Risk assessment based on the major trends that are relevant to the company

CFE, Integrated Annual Report 2019, p. 172
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1. Description of the specific risks

Following specific risks were identified:

Certain Virtually Likely
certain

Rizks connected with the spread of the activities over a limited

number of countries and with the limited product diversification
Rizks connected with expansion

Rizks of the dependence on a limited number of large customers

Risks connected with land property rig hts and rights of use

Rizks of natural disasters f_p|nntnt'|c>r15 — mills)

Rizks of rising raw material-related input prices

Risks of not finding sufficient staff in remote areas
Risks of wage rises

Climate risks

Rizk of an unexpected fall in future short-term margins

Risk connected with the concern of Eu rope for sustaina bi|ity

and the increased RSPO restrictions

High

High
High

High

High

Impact

Average
Average
Average
Average

Average

A‘IE‘FBEE

€

Possibility

Good practice 10: Risk assessment based on probability of occurrence and potential impact

SIPEF, Annual Report 2019, p.128

7.4.5.1.3 The double materiality perspective

There is a double materiality perspective for the identification and management of non-

financial risks.*® This means that issuers have to describe, for each non-financial topic, both

(i) the risks and effects on their activities and performance and (ii) the risks and effects of

their activities on the environment and society.**

The FSMA points out the following good practices:

— Some companies describe for the first category of risks, for example: (i) the financial
risk of a shortage of raw materials, (ii) the reputational risk in case of corruption, (iii)
the potential risk to their activities from a labour shortage, (iv) the risk of competent

4 Climate-related guidelines, p. 4 and ECEP, 2019, p. 9.
44 See section 7.5.2.
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employee turnover, (v) the risk of loss of time and related costs due to accidents
involving employees and/or subcontractors, or (v) the risk of actual or potential
violations of increasingly stringent regulations.

— For the second category of risks, some companies describe, for example: (i) their
impact in terms of greenhouse gas emissions, (ii) waste generation or (iii) the risk
posed by accidents to the health and safety of their employees. Some issuers also
describe the possible health risks for customers after using their products or services.
Others mention that the risk of corruption or human rights abuses is higher for some
of their activities abroad.

7.4.5.1.4 Supply and subcontracting chain

Where relevant and proportionate, companies describe the principal risks of their business
relations.*> In so doing, they assess whether they need to provide any significant
information about their supply chains and subcontracting relations.*®

Almost two-thirds of the issuers provide information on the management of their supply
and subcontracting chains. Just under half of the issuers provide sufficient information to
get a general impression of its importance. This percentage exceeds 75% for the BEL 20
companies. For the other companies included in the study, the proportion is 40%. About
60% of the companies included in the entire study population provide information on the
risks and opportunities related to their supply chains and subcontracting relations.
Approximately 40% describe these risks in sufficient detail. This percentage is higher for the
BEL 20 issuers.

The FSMA points out the following good practices:

— Some companies clearly describe their supply and subcontracting chain as well as the
associated risks and action plans. They further describe the management of the
supply and subcontracting chain,*’ paying attention to the relevant non-financial
topics, such as respect for human rights, the fight against corruption as well as the
safety and health of the subcontractors and suppliers.

— Some companies provide a textual description*® and/or graphic representation*® of

their selection and assessment processes for suppliers and/or subcontractors.

4 Article 3:6, § 4 paragraph 3, d) of the Code on Companies and Associations.

NFI Guidelines, paragraph 4.4.
Good practice 11.
Good practice 12.
Good practice 13.

46
a7
48
49

31



Sustainable Procurement

Almost #0% of Belron turnover is spent
on buying products and services. The
majority by value is glass but there are
many other products, such as glue,
repair resin, trims and mouldings,
tools and uniforms. First and foremost,
Belron needs to be sure that the
suppliers’ business ethics reflect its
own, as they become part of the value
chain delivered to the customer. This
requires more diligence and clear
evidence that companies like Belron
validate how the supplier manages

its business and how it sources its
products.

In addition, poor financially run or
operationally managed suppliers pose
a risk to the continuity of the supply
chain. From a brand perspective, if
suppliers are using unethical practices
or sub-suppliers this can reflect
negatively on the reputation of Belron.

The Belron objective is to hawve all
suppliers (incl. local business unit
suppliers) assessed and managed
according to their risk profile. Belron
International Group Purchasing has
also adopted a lead accountability for
the procurement of indirect materials
as well as direct. This will lead to more
consistency in the assessment of
sustainable procurement approaches,
especially with larger regional or global
suppliers.

Belron will also expand the scope of its
on-site audits, working in partnership
with suppliers for continuous
improvement.

UM Sustainable Development Goals

(sDG]
Belron seeks to procure
2 ﬁ. quality proeducts from
@ @| Responsible and sustainable
sources and to minimize the
environmental and negative
social impact of its value chain.

Summary of the Belron Approach to Supplier Risk Management

Ensure supplier
company and
directors meeat
legal compliance

Ensure supplier
is finamcially secure for
the size and length
of contract
standards

Ensure supplier
follows Belron's
way of Working
around social, Ethica
& Environmental
themes

Enzure supplier has
continuity plans in
place to ensure supply
is mot interrupted

Belron obtains products from almost 100 global supplier locations on a group
wide basis, and manages them through a Supplier Management Programme. This
programme ensures that all suppliers of Belron are ethically compliant, financially
stable, manage their risks, and comply with all legal requirements. This is done
through a combination of on-site audits, external assessments, and internal
management. This is to ensure that suppliers are fit for purpose and meet high
ethical standards.

Each Belron business unit has its own process of managing the risk and
sustainability criteria of its local suppliers. This is evaluated through the Ecovadis
assessment.

During this reporting year, 55% of the Group suppliers (managed by the Group
Purchasing Team) completed an Ecovadis assessment, meeting the minimum
soore requirement. The assessment process was supported with the continued
programme of on-site audits.

In-country purchasing teams continued to manage their local suppliers with best
practice shared across from the Centre, supporting the acceleration of sustainable
practices throughout the supply chain.

Ecovadis score on aspect Supply Chain The external assessment

of progress in developing a
5 sustainable supply chain has
shown incremental increases over

£ ALY
5 the past 4 years from 49.0in 2016
to 52.9in 2019
& 490
L
T
FiiEL FliERy g SRL)

Good practice 11: Supply chain

D’leteren Group, Financial and Directors’ Report 2019, p. 143
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In 2018, Elia has elaborated a Supplier Code of Conduct, containing
internationally recognised principles regarding ethical conduct,
health and safety, environmental and social aspects. This code makes
now systematically part of the documents for European purchasing
procedures.

In order to instrument this set of principles as a lever for a positive
supply chain impact, we set up a risk-based approach. For all
purchasing categories we assess risks based on traditional supply
chain risks and supply chain sustainability risks. A matrix is drawn up to
prioritise supplier engagement activities.

To rationalise resource and impact management we aim to focus on
the suppliers, who are most relevant from that risk perspective. In 2019,
besides having suppliers electronically confirm that they accept the
terms of the Supplier Code of Conduct, we are planning to roll out an
in-house, Sustainability Supplier Self-Assessment questionnaire to
high-risk suppliers and some hand-picked, medium-risk suppliers to

receive detailed information on where improvements are needed.

Good practice 12: Supply chain (textual description)

Elia Group, Activity Report 2019, p. 33

SCOUTING SELECTION PURCHASE PERFORMINCE Ay
Scope All potential New companent All suppliers All key and core All key and core
component suppliers with suppliers suppliers
suppliers important spend
Tools Supplier self- Supplier selection Terms and conditions Supplier Webinars
assessment document including of purchase, including performance
document, including  mandatory sustainability clause (all review including Supplier innovation
sustainability sustainability criteria purchase orders) sustainability score days
guestions
Contract including
sustainability clause (for
important spends)

Good practice 13: Supply chain (selection process for suppliers)

Barco, Annual Financial Report 2019, Section B, p.65

7.4.5.2 Recommendations

The FSMA recommends that companies:
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— include a reference (hyperlink) in the non-financial statement to the other sections of
the management report or annual financial report which the non-financial risks are
already described;

— describe the risk identification process;

— assess whether the risk identification and management take into account the double
materiality perspective;

— provide a general overview of the supply and subcontracting chain and indicate the
countries or regions where they are established;

— explain how non-financial matters related to the supply chain and/or subcontracting are
dealt with;

— mention the elements that are significant for their policy and the related due diligence
processes (action plans).

7.4.6 Description of the results and the KPIs
7.4.6.1Findings and best practices

The non-financial statements show shortcomings in the description of the results of the
policy pursued and the inclusion of KPIs. The present study shows once again that
companies report less on the results of the policy pursued than on the policy itself.

The results of the policy pursued contain relevant non-financial KPIs. Companies are
expected to disclose the KPIs they consider most useful for monitoring and assessing the
progress achieved. This should also improve comparability between companies and sectors.

The companies are required to present their results both qualitatively and quantitatively
(using measurable KPIs). In this way, they provide an objective measure of the progress of
their actions and facilitate the assessment of their performance over time.

About 75% of the companies describe the results of their policies with regard to the
required non-financial topics. This is a slight improvement compared to some 70% in the
first study. About 40% of the statements include the results for each non-financial topic. A
small number of issuers mention very few results or provide very limited information on
certain topics. This is especially the case regarding respect for human rights or the fight
against corruption. That was already the case in the first study.
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Graph 5: Description of the results

About a quarter of the issuers accompany the results with KPIs for each non-financial topic.
This is a slight improvement on the results of the first study.

In most cases, issuers provide KPIs only for a few non-financial matters. The most frequent
KPls relate to environmental matters and employee-related matters. The least frequent are
KPls for social matters, respect for human rights and the fight against corruption.

— P s e KPIs

. environ-
anti- ) corrup-
environ- . mental
corrup- mental tion
tion
h
uman HR
human rights
. HR
rights
2017 2019

Graph 6: Mention of KPIs

Fewer than three quarters of the companies provide, for the KPIs reported, historical data
from the previous period(s). Of those companies, about half provide these data for all the
KPlIs reported. The other half provide these data only for a selected number of KPls.
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About three quarters of the companies link the KPIs reported to the policy they describe
and/or to significant themes they have identified.>® A majority of these companies do so for
all reported KPIs. Some KPIs can clearly be linked to a specific policy, for example the safety
policy or the diversity policy.>!

Some 30% of the companies provide a definition and explain how the KPIs are calculated.>?
About one fifth of the companies only do so for certain KPIs. However, some KPls are simple
and do not require a definition. This is, for example, the case for KPIs regarding staff
diversity (breakdown by gender, nationality, age). About one third of the companies provide
only very generic information or do not provide an explanation for all KPIs used (although
they require an explanation).

The FSMA points out the following good practices:

— Some companies use graphs or tables to show the evolution of their KPIs over time.

— Some companies provide narrative comments on the KPIs. Supplementing the KPls
with qualitative descriptions makes them easier to understand.>3

— Some companies provide a summary table of the KPIs used. Such a table is usually
included at the beginning or at the end of the non-financial statement.>*

— Some companies use KPls to describe the results of their subcontracting policy, for
example: (i) the percentage of suppliers who comply with the code of conduct, (ii) the
number of supplier audits carried out and (iii) the number of complaints or incidents
identified.>

— Some companies also provide a narrative description of the measures taken in order
to remedy shortcomings with regard to their own actions as well as those of their
suppliers and subcontractors.

50 Good practice 14.
51 In that case, it is assumed that there is a sufficiently clear link between the KPIs and the corresponding
policy.

52 Good practice 15.

53 NFI Guidelines, paragraph 4.5.

54 Good practice 16.

55 Good practice 17.
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Based on the 5DGs selected and the scope of the material impact, the following KPls were selected to be assessed for Viohalco companies.

Relevant SDG Relevant target Relevant KPls representing key areas of material impact
f o= 6.3 Improve water quality 6.3.1 proportion of wastewater safely treated and discharged
E 6.4 Increase water use efficiency 6.4.1 Change in water use efficiency over time
7.2 Increase share of renewable energy in 71.2.1 Renewable energy share of energy consumption
energy mix
8.5 Achieve decent work for all ISAR C.2.1 Average hours of training per employee per year®
B i 8.8 Promote safe working environment 8.8.1 Frequency incident rates of occupational injuries (LTIR, SR, fatalities)
fl/" Annual employee turnover*!
9% of women in labour force®
incidents of discrimination'
g e 9.4 Adapt dlean technologies and industrial 9.4.1 Total greenhouse gas emissions per unit product
& processes
12.5 Reduce waste generation ISAR B.2.1 Reduction of waste generation®

ISAR B.2.2 Waste reused, remanufactured and recyded™

16 G 16.5 Reduce corruption and bribery ISAR D.2.1 Fines paid due to seftlement™
! 16. b Enforce non discriminatory policies Incidents of corruption or bribery'®

In case a relevant SDG indicator already exists from the SDG reporting
framework, the indicator is used. Otherwise, other indicators are used
such as UNSTAD's indicators or other standard KPIs commonly used by

standard industrial practice.

Good practice 14: KPIs regarding the SDGs selected

Viohalco, Annual Report 2019, p.52

HEALTH & SAFETY

Occupational accidents

Number of labor
Frequency rate Ratio 14.39 9.16 5.86 accidents per million
worked hours.

Number of total lost days
compared with the total
number of hours
scheduled to be worked

Severity rate Ratio 0.17 0.14 0.11 by the employees. Days
mean scheduled work
days. The counting of
lost days starts the day
after the accident.

Good practice 15: Defining the KPls

Ontex, Integrated Annual Report 2019, p. 154
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Good practice 16: Summary table of the most important KPIs

Recticel, Annual Report 2019, p. 128-131
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Number of suppliers that comply with
the Telenet Supplier Code of Conduct

Number of suppliers assessed through
EcoVadis in 2019

Number of high-risk suppliers asked to
take corrective actions in 2019

Number of suppliers Liberty Global/
Telenet have the ambition to assessin
2020

Performance 2019: 13%
Target: 100% of new suppliers have signed the Code of Conduct

Performance 2019: 143 (57 of which supply directly to Telenet)
Target: 100

Performance 2019: 4
Target: 100% of high risk suppliers has a corrective action plan

100

Good practice 17: KPIs linked to the Supplier Code of Conduct and their assessment

Telenet, Sustainability Report 2019, p. 28

7.4.6.2 Recommendations

The FSMA recommends that companies:

— select KPIs that are specific to their activities and sector;

— select KPIs that correspond to those used for internal management purposes;

— justify why the KPIs chosen are appropriate for measuring the company's progress in

relation to non-financial topics;

— assess whether KPIs used by peers should also be included to improve the comparability

of the information provided;

— explain the definition, calculation method and scope of the KPIs used;>®

— comment on any change in the scope of the KPIs and the corresponding impact.

7.4.7 Summary overview

The graph below summarizes the extent to which companies disclose for each non-financial

topic: (i) the policy pursued, (ii) the due diligence processes implemented, (iii) the principal

risks, (iv) the results of the policy and (v) the KPlIs.

6 |If the KPIs are calculated on the basis of different activity perimeters, depending on the non-financial
topics, each perimeter should be clarified. For example, if companies exclude certain entities from their
greenhouse gas balance sheet, they should indicate this.
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Graph 7: Description of non-financial elements
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7.5 NON-FINANCIAL TOPICS

7.5.1 Regulatory framework

To the extent necessary for a proper understanding, companies should — for each non-
financial topic — provide a description of: (i) the policy pursued and the due diligence
processes implemented, (ii) the principal risks and (iii) the specific results and KPIs>’. This
section examines, for each non-financial topic, whether the required information has
actually been provided.

7.5.2 Environmental matters

Companies report on how climate change affects their own business model. Conversely,
they should also report on the way in which their own business model affects the climate.
These two angles constitute the double materiality perspective®®

FINANCIAL ENVIRONMENTAL & SOCIAL
MATERIALITY MATERIALITY

To the extent necessary for an understanding of the
company’s development, performance and position...

‘
’ b o -
b ’ Company impoct on dm'
q ? material
| climate chonge p ia'n_bs fr:.a:.x:ail y- - _"f_ ' company
- )

impact on company impact on climate
COMPANY CLIMATE COMPANY CLIMATE

.and impact of its activities

Primary audience Primary audience:
INVESTORS CONSUMERS, CIVIL SOCIETY, EMPLOYEES, INVESTORS

RECOMMENDATIONS OF THE TCFD

NON-FINANCIAL REPORTING DIRECTIVE

Figure 1: Double materiality perspective

European Commission, Climate Guidelines, p. 5

57 Article 3:6, § 4, paragraph 3, of the Code on Companies and Associations.
8 Section 7.4.5.1.3 above.
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The Climate Guidelines require companies to take two types of risk into consideration: (i)

the risks of an adverse impact on the company and (ii) the risks of an adverse impact on the

climate.

Environmental matters, including climate change, may have an adverse impact on

companies. Two risk categories are identified in this respect: transition risks and physical

risks.

— Transition risks are risks arising from the transition to a low-carbon and climate-
resilient economy. They include policy risks>?, legal®® and technology risks®!, market
risks®2 and reputational risks®3.

— Physical risks are risks arising from the physical effects of climate change. They
include infrastructure risks arising from extreme weather phenomena and risks to
the company’s production sites.%

The impact of climate change on the company's activities can be expressed in terms of risks

and also in terms of opportunities, namely for a range of products and services that

contribute to combating or adapting to climate change.

59
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Policy risks relate, for instance, to the introduction of energy efficiency requirements, carbon-pricing
mechanisms which increase the price of fossil fuels, or policies to encourage sustainable land use.
Legal risks are, for instance, the risk of litigation for failing to avoid or minimise adverse impacts on the
climate, or failing to adapt to climate change.
Technology risks occur, for instance, if a technology with a less damaging impact on the climate replaces a
technology that is more damaging to the climate.
Market risks occur, for instance, if the choices of consumers and business customers shift towards products
and services that are less damaging to the climate.
Reputational risks relate, for instance, to the difficulty a company may have attracting and retaining
customers, employees, business partners and investors if a company has a reputation for damaging the
climate.
As a result of extreme or chronic weather phenomena and long-term trends, such as rising sea levels or an
overall increase in temperature. These risks depend mainly on the climate change scenarios, e.g. an
increase of 1.5°C, 2°C or 4°C.
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Climate-related risks and opportunities

OPPORTUNITY for company, climate and society
if company contributes to
climate mitigation/adaptation

/ RISK of negative impact on climate \

2 Policy /
w
1 Legal = un
COMPANY \ ) RISK of negative ) Q z CLIMATE
impact on company: < Technology o=
transition risk Market 28
[=4
Reputation

RISK of negative impact on company:
acute and chronical physical risks

Figure 2: Climate-related risks and opportunities

European Commission, Climate Guidelines, p. 7

The Climate Guidelines provide recommendations for the contents of the climate impact
information to be provided for each required area.

7.5.2.1 Findings and good practices

7.5.2.1.1 Policy pursued and due diligence processes implemented

Nearly all companies describe their environmental policy, as already shown in the FSMA'’s
first study. One company on the continuous market only briefly mentions climate matters
in its non-financial statement without actually describing its environmental policy.

A distinction is made between the policy pursued on climate change and other
environmental policies®:

55 When environmental policy or other environmental policies are mentioned hereafter, reference is made to
all environmental matters, including climate change.
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= Alarge majority of companies describe their policy on climate change. More than 70%
of the companies do so in a sufficiently specific manner. Still, about a quarter of the
companies provide no or incomplete information about their climate-related policy.
Moreover, these companies do not explain the absence of that information.

Description

>70%

m sufficient m boilerplate = Not available

Graph 8: Policy on climate change — entire study population

=  With one exception, all companies describe their other environmental policies. The vast
majority, including all BEL 20 companies, do so in a sufficiently specific manner.

Description

c. 10%

m sufficient = boilerplate = Not available

Graph 9: Other environmental policies — entire study population

Companies that do not adequately report on their climate-related policy generally provide
very generic or summary information. The non-financial statements included in the study
are the first for which companies could follow the Climate Guidelines, as they were
published in June 2019.
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Some companies declare that they have not yet had time to develop a policy or certain
specific elements. Other companies indicate that they are still developing them. For
example, many companies have just started collecting data on the impact of climate change
on their activities or vice versa. However, some BEL 20 companies have made more
headway in this process.

The FSMA points out the following good practice:

— Some companies also describe the environmental policy of their subsidiaries®®.

The priorities of its environmental policy are the following:
=  QOptimisation of energy flows and lowering gresnhouse gas
emissions via:
- Measurement and controlling energy and utilities consumption
(electricity, gas, water, waste and CO2);
- Production of renewable energy;
- Adjusting seftings and parameters of the building
management systems (BMS);
- Careful selection of products, material and equipment;
-  Upkeep of buildings and their equipment;
- Waste management and recycling possibilities.
»  Continued Management of buildings, compliance with legislation.
» EPC & BREEAM (In-use or not) certification.
= Active dialogue with tenants and generalization of good practices
around mobility plans, waste sorting etc.

The charter alzo includes active measurement of the relevant targets to
allow an annual assessment of achievements including permanent
monitoring via its own internal processes.

Good practice 18: Description of the environmental policy of a subsidiary
AGEAS, Annual Report 2019, p. 27
Fewer than 90% of the companies describe the due diligence processes implemented in

comparison to fewer than 80% two years ago. However, the description provided by some
companies is too generic or too concise.

= More than 60% of the companies describe their due diligence processes relating to
climate change in a sufficiently specific manner. More than 80% of the BEL 20 companies

56 Good practice 18.
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do so. Approximately one third of the companies provide information that is too generic
or too concise, or do not develop such processes at all.

Description

> 60%
c.1/3 /

m sufficient ® boilerplate = Not available

Graph 10: Due diligence processes relating to climate change — entire study population

= All BEL 20 companies, and a vast majority of the other companies, describe their
specific procedures for other environmental matters. The information provided by
approximately one fifth of the other companies included in the study is either too
generic or too concise. In some cases, the information is completely omitted.

Description

>10%

<90%

m sufficient ® boilerplate = Not available

Graph 11: Due diligence processes relating to other environmental policies — entire study population

The FSMA points out the following good practices:

— Some companies apply the following due diligence processes relating to
environmental matters: (i) annual energy audits, (ii) registration of water
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management.®’

consumption and waste generation, (iii) use of certifications for environmental

— Some companies introduce specific systems for the assessment of the environmental
impact of their activities. This involves, for example, mapping possible pollution of
their sites or their impact on biodiversity.

— Regarding climate change, some companies explain the due diligence processes
implemented for (i) the identification of climate-related risks, (ii) the follow-up and
reporting of their climate-related policy®2.

— Some companies describe their action plans on the environment and more specifically
on adapting to or combating climate change®®.

ENVIRONMENTAL DATA

GENERAL

Production site scope

COMMENT

Total number of manufacturing sites in Number of
) 19 19 18
scope sites
ISO 14001 certification
Percentage of ISO 14001 certified sites % 69 77 85
ISO 50001 certification
Percentage of ISO 50001 certified sites % 62 62 62
ISO 45001 certification
Percentage of ISO 45001 certified sites % 15 15 23
Radar chart audit
New indicator. Internal
audit to check plant's
compliance with
. applicable regulations
Percentage of sites that went through a % B R 39 and company policies on

radar chart audit

quality, environment,
safety, social
accountability &
ecolabels.

Good practice 19: Due diligence processes relating to environmental policy

Ontex, Integrated Annual Report 2019, p. 150

57 Good practice 19
58  Good practice 20.
5 Good practice 21.
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Climate-related risks

The risk associcted with the transition to a low-ccrbon economy and the risk from climate-releted

physical events that impact our business.

The KBC Risk Management Framework defines the group-
wide standards for risk management. Since this framework
covers all risks that KBC is exposed to, cimate-related risks are
being gradually embedded in existing risk management
processes.

Governcnce

The KBC Risk Management Framework is supported by solid
risk governance:

The management of dimate-related risks is fully embedded
in our existing Risk Management Governance.

Risk is actively addressed by the core team of the
Sustainable Finance Programme, which focuses on
integrating climate-related matters throughout the group.
The senior general managers of Group Risk and Group
Credit Risk are members of the Sustainable Finance
Programme Steering Committee and one of them also sits
on the Internal Sustainability Board.

Risk identification and classification

We continuously scan the internal and external environment
for new and emerging risks we are exposed to in the short
term (1 to 3 year horizon), in the medium term {3 to 20 year
horizon} and in the long term (20 to 30 year horizon). This
group-wide process involves all necessary stakeholders,
including entities from the business side, corporate
sustainability and asset management. To ensure pro-active
climate-related risk identification in an integrated environment,
we:

organise internal communication and training for (risk} staff
and management;

have set up a Sustainable Finance Legal Working Group to
follow up new and changing regulations;

take into account sustainability and climate-related policies
when deciding on new preducts or services;

have identified and defined climate risk in our risk
taxonomy;

regularly report on climate-related risk signals to senior
management.
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Climate change was identified as a top risk in the past and is
becoming increasingly important, triggered in part by the
increased sense of urgency regarding transition risks. The
identified top risks are used as input for several other risk
management exercises and tools, such as risk appetite setting,
stress testing, the aligned planning cycle, etc.

Cascoding and setting nisk appetite

Our risk appetite objectives support the group in defining and
realising its strategic sustainability goals of, inter alia,
maintaining a strong corporate culture that encourages
responsible environmental and social behaviour, achieving
long-term sustainable growth and ensuring stable earnings. To
be less vulnerable to changes in the external environment -
including climate change - we seek diversity and flexibility in
our business mix, client segments, distribution channels and
geographies, where we refrain from focusing en short-term
gains at the expense of long-term stability.

These high-level risk appetite objectives are further specified
for a number of risk types in line with our climate-related
policies (see 'Focus on dimate’) and will be gradually improved
based on new insights (see 'Risk measurement’):

* A group-wide zero tolerance policy is in place for new
business with a company on the KBC blacklist. This policy is
fully embedded in the organisation as part of the
operational risk management framework.

Controversial activities identified in our standards for
sustainable and responsible lending are managed through
sound lending and insurance processes, acceptance policies
and product characteristics, and are actively screened by the
business side, with guality controls performed by the second
and third lines of defence. They also define the playing field
for credit and insurance risks.

Risk measurement

We are working together with external parties on a series of
tools and methodologies to strengthen our ability to identify
and measure climate-related risks (see 'Focus on climate”).
These tools will provide further insights into not only the



impact of climate change on our business model, but also the
impact of our activities on the ervironment.

Risk analysis, monitoring and reporting
Indicatars for dimate-related risks and opportunities are
integrated into the KBC Sustainability Dashboard, which allow
us to monitor progress in the implementation of our
sustainability strategy and to make adjustments when
necessary. Climate-related risks will be further integrated into
our internal rsk reports, ICAAPRORSA and external reports.
Stress testing will also be used as a key tool to gain insights
into climate-related vulnerabilities.

The impact of more extreme weather conditions has already
bean incorporated into the insurance activities, as we use a
number of intemnal and external measures, along with stress
tests, to analyse the potential impact of (acute) natural
catastrophe events on our non-life {property} portfolio. For the
maodelling of natural catastrophe events, external broker and
vendor models are used in all KBC insurance entities. KBC
actively engages and enforces a dialogue on the consideration
of climate change in the scenario analysis of these providers.

Forward-looking trends, such as changes in storm and
precipitation patterns and changes in the frequency of floods

are monitored as part of the Insurance Risk Management
Framework and related processes (see ‘Technical insurance
risks’). Physical risks in other regions around the world are also
closely monitored as they can have an impact on the global
reinsurance market on which KBC relies. Climate change does
not represent a significant technical insurance risk for KBC in
the short to medium term, due mainly to the well-diversified
nature of KBC Insurance’s life and non-life activities, the focus
on our core markets in Belgium and Central Europe, and the
annual renewal of policies and related reinsurance contracts.

A number of initiatives were started to improve our
understanding of how to measure ESG and climate-related
risks. The insights gained will then be used to explore how we
can further integrate these risks into our credit assessment
process and modelling (including expected credit losses} and
to adapt our policies, where necessary. Mareover,
management has the ability to overrule the expected credit
losses and to capture events that are not part of the financial
assessment, such as the growing insights into ESG and
climate-related risks. To date, this approach has yet to be
applied.

Good practice 20: Due diligence processes relating to climate change

KBC Group, Annual Report 2019, p. 123-124

Our 2030 Green Goals

We are committed to minimizing our environmental footprint
across our business activities and operations. We have

defines how we will reach the ambitious targets set for
reducing our local and global environmental impact. These are:

developed a company-wide environmental roadmap which

b

GHG emissions

Reduce GHG emissions by 35% by
2030 and become carbon neutral for
the operations we control directly
by 2030

by 2030

Water withdrawal

Reduce water withdrawal by 20%

-20%
Waste production

Reduce waste production by 25%
by 2030

Good practice 21: Quantified environmental objectives, including climate change

UCB, Integrated Annual Report 2019, p. 53
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7.5.2.1.2 Risks

Three quarters of the companies describe their environmental risks, a slight improvement
on the results of the previous study. A distinction is made between climate change risks and
other environmental risks.

— About two thirds of the companies provide a description of their climate-related
risks. Just over one third do not. Approximately 70% of the BEL 20 companies
describe these risks in a sufficiently specific manner. About 40% of the other
companies do so. One BEL 20 company has ordered a preliminary report on the
climate change risks and opportunities and has started to calculate its scope 3
emission in 2019.7° That company indicates that it will continue to analyse these
topics in 2020. Another BEL 20 company states that it will assess the impact and
climate-related risks for its group in 2020.

Description

<40%

<50%

>15%

m sufficient = boilerplate = Not available

Graph 12: Description of climate-related risks — entire study population

— Approximately three quarters of the companies describe other environmental risks,
such as water scarcity, biodiversity loss, pollution or noise pollution. About a quarter
of the companies do not do so. Approximately three quarters of the BEL 20
companies describe these risks in a sufficiently specific manner. About half of the
remaining companies does so.

70 See section 7.5.2.1.3 below.
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Description

>25%

< 60%

<20%

m sufficient = boilerplate = Not available

Graph 13: Description of other environmental risks — entire study population

In general, the description of the risks and opportunities needs to be improved. For

example, only about three quarters of the companies describe — to a certain extent — the

effects of their activities on the environment and/or climate. Only about 40% of the

companies describe the impact of climate change and/or other environmental matters on

their activities.”*

Moreover, a number of companies describe existing or potential risks to their sites or

installations, without, however, establishing an explicit link between those risks and the

impact on climate change.

The FSMA points out the following good practices:

Some companies describe the risks of their activities in terms of air, water or soil
pollution or in terms of noise pollution”?.

Some companies describe the opportunities in a specific way. For example, when they
market products with a direct environmental and/or climate impact”3.

Some companies pay equal attention to non-financial risks and non-financial
opportunities.

Some companies anticipate a potential and persistent reinforcement of

environmental regulations for their business sector.’*

71
72
73
74

Good practice 22.
Good practice 23.
Good practice 24.
Good practice 25.
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Some companies describe the physical risks of climate change. For example, the
location of their sites in places of the world more severely affected by extreme
weather phenomena.”® Some companies include climate change in the assessment of
their climate-related risks. They address the issue of climate-related risks for the

group activities and carry out a scenario analysis.’®

Climate change or other environmental concerns, or legal, regulatory or market measures to address climate change or other environmental
concerns, could have a long-term, material adverse impact on AB InBev’s business and results of operations. Further, water scarcity or poor
water quality may affect AB InBev by increasing production costs and capacity constraints, which could adversely affect AB InBev's business
and results of operations. Additionally, AB InBev’s inability to meet its compliance obligations under EU emissions trading regulations may

also have an adverse impact on AB InBev’s business and results of operations.

AB InBev's operations are subject to environmental regulations, which could expose it to significant compliance costs and litigation relating to

environmental issues.

Good practice 22: Environmental risks for the company, including climate change

AB InBev, Annual Report 2019, p. 72

Environmental impacts

Risk description

Sohvay's activities impact the ervironment through

+ Use of raw materials based on fossil or non-renewable
resources,

+ Consumption of energy,

» se of water,

* Production of waste (solid or liquid, hazardous or safe),

v MOy, 50, Volatile Organic Compounds | ) or dust emission,

» Greenhouse gas emissions (see “Climate change” risk).

= 5

here is a risk not to meet the rising and maore stringent
expectations from all stakeholders regarding those impacts on
environment.

Prevention and mitigation actions
olvay One Planet program will set an ambitious long term

vision with a intermediary 2030 environmental plan on high
materiality environmental aspects

Good practice 23: Pollution risks connected with the company’s activities

Solvay, Annual Integrated Report 2019, p.72

75

Good practice 26.

76 Good practice 27.
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CLIMATE AND ENVIRONMENT

STRATEGIC FOCUS AREA
ECONOMIC
VALUE CHAIN
AND SOCIETY

ECO-EF! NC

CHANGE IN RISK PROFILE

No change

CHANGE IN
OPPORTUNITY PROFILE

No change

POTENTIAL IMPACT

Climate and environment impacts are mostly related to our supply of
primary raw materials or to our suppliers” extraction of these primary
raw matenals. Fasy-to-mine deposits are becoming increasingly
scarce and ore bodies poorer Many specialty metals required for
new, environmentally-friendly technologies can only be obtained
as a by-product of other metals. Treating complex materials from
above-ground sources, such as industrial residues and end-of-life
materials, is increasingly important

Climate change causes extreme natural events, chronic deviations in
mean temperatures and precipitation patterns, and rising sea levels
This could impact our sites or supply chain

Historical industrial activity requires active management and remediation
Increasingly stringent requlations on energy use and emissions can
induce higher operational costs

CHANGE IN CONTEXT
Givil society and political discourse are increasingly demanding that
business takes an active role in mitigating climate change

Our accelerated expansion combined with increased demand for our
products have increased Umicore’s exposure to potential climate or
environmental risks and the opportunity to expand in a way that can
mitigate or address these risks

MEASURES TAKEN BY UMICORE

Umicore plays a key role in the transition to a low-carbon future as
our materials tackle global trends for clean air and e-mobility, and our
closed loop business model tackles resource stewardship

Our fadlity in Hoboken is the worlds largest and most complex
precious metals recycling operation, processing over 200 types of raw
material and recovering over 20 different metals. We ensure that a
high volume of cur metals come from secondary sources - production
scraps, residues and end-oflife materials. We can also recycle
customers' residues and production scrap to help them maximize
their material efficiency and then transform the recovered materials

into new products. In total we recover 25 metals from our closed loop
activities. our high yield recycling process continues to be a driving
force in resource efficiency and contributing to the circular economy.

In 2019 Umicore carried out several studies to feed our process
of climate and environment-related strategy for the future, these
include studying our scope 3 emissions and climate related risks and
opportunities. Umicore performed a life cycle assessment on the
production of cathode materials and has identified the leverage it
can have for a lower carbon mability through the right choice of the
cathade chemistry, energy mix, and raw materials, including recycled
malerials. For the new battery production plant in Poland, Umicore
ensured that electricity will be from renewable sources

We ensure that our current activities keep to the mast stringent
environmental standards for air and water and work every year
to improve our energy efficiency despite our growth and increased
production. For more information, see notes E2 through E6

Our global footprint and diverse site locations reduce our exposure
to physical risks. New sites have been chosen considering proximity
to customers, access to skilled workforce, excellent logistics, infrastructure
and green energy.

Umicore manages its historical environmental legacy, ensuring
adequate financial provisions that are reviewed twice a year. For more
information, see notes E7 and F29.

Good practice 24: Environment-related opportunities, including climate change

Umicore, Integrated Annual Report 2019, p. 66
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With the legallly binding Paris Agreement (https://
ec.europa.eu/clima/policies/international/
negotiations/paris_en) setting out to limit global
warming to well below 2°C, we are likely facing
external measures to offset our CO:2 emissions in
the form of a ‘carbon tax'. While our activities in
Belgium are currently not impacted by CO: taxes
asthe Belgium Government has granted emission
credits, the situation will change in 2021 and we
will need to gradually increase our expenditure
on emission rights.

In case of an EU carbon tax and the potential
abolition of the current carbon emission credit
system, our European plants would be impacted
by acarbontax. The impact on our US and Turkish
activities is not known yet.

Good practice 25: Transition risk as a result of climate change

Balta Group, Annual Report 2019, p. 49
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Environmental risk & climate change

Envirenmental risk

Graup Internal Services (responsible for buildings) and Risk
Management, together with the Network Engineering and
Operations department, reqularly assess how extrerme
climate events could impact Proximus’ operaticns.

* Flooding risk mainty applies to equipment that is placed
outside in cabinets or units. All cabinets are put on a pedestal
in concrete and a second one in metal. The latest type of
cabinets with copper access technology make use of a
sealed, water resistant unit containing the active equipment.

* The oldest type of copper cables with lead mantle are mare
vulrerable to excessive water in the ground. There are bwa
very important investrment progects that aim to phase out
these ald copper cables. Mantra+ program wall phase out
most of the copper feeder cable ina timeframe of 15 years.
An extansive fibre program will phase out 50% of all copper
distribution cables over the next decades. There is no active
equiprment in the cutside optical fibre netwoark, the fact that
this is a comipletely passive and water-resistant solution wall
Lirmit the risk of custorner impact during floading.

* In 2013, the regulation regarding protection against lghtring
strikas changed in Belgiurm. All technical installations are
compliant. The installed base of radio access network sites
was adapted to be compliant with the norm NBM EN 62305
which implies a detailed risk analysis for each site.

* Heawy winds are mainly a risk for the pylons and structures
that carry mobile antennas. The current norms imply the
resistance of the structure bo wind loads that are far greater
than regular conditions in Belgium. The Praxdmus outside
plant is less vulnerable than the OSP in countries like France,
the UK, Spain, _ which heavily use aerial last mile networks,
both in copper or in fbre. Prosirmius traditionally deployed
fully underground cable networks (opposed to aeral) and
the recent facade FitH solutions are al=o attached to solid
obgects (buildings), bmiting exposure.

+ Several precautions are taken to lmit the effect of extreme
heat condibiors on street cabinets. Thess are (almost
always unless imposed otherwise by communalities) a
very light colour and placed outside direct sunlight. A Lot of

To date, Praxirmus did not identify amy chronic physical risks.
Risk of extrerme weather conditions such as heavy rain and
winds, floods, lightning strike and heat waves are seen as
arute and termporary events and are treated as follows:

engineerng is done regarding the heat exchangers.
With every change of technology, or additional technology
irn these cabinets, heat flows are studies and optimized.

Climate change

Climate change is high on the agenda due to growing
awareness on global warming. In Belgium this is
demonstrated by the Thursday marches for climate and
political debate on salary cars.

The Group Corporate affairs, responsible for legal, regula-

tary, public affairs, internal audit & risk management,
compliance, group communications and secunty governance &
imeestigations, closely follows the evolution of regional, national,
EU and worldwide climate related guidelines, directives,
standards and laws. Proximus has a dear policy to reduce CO,
emissions and dear commitment to become circular (see
chapter Comimitted to the crcular economy’).

Internal audit has to

move beyond its ability

of handling risks &
controls to be fully aligned
with company strategic
objectives and to enter into
the role of trusted advisor.

Good practice 26: Physical risks as a result of climate change

Proximus, Annual Report 2019, p. 85-86
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Climate change

%) Trend: Stable

The Group strategy to address climate-related risks (as defined
by TCFD™) could be ineffective and damage Sohay's reputation,
causing business |losses, undervaluation, and difficulty attracting
long-term investors.

* Policies and legal context: regulations and actions to limit CO2
emissions, for example increasing the price of greenhouse gas
(GHG) emissions,

» Technology: unsuccessful imvestment in new, lower-emission
technologies,

« Markets: failure to adapt to changing customer behavior,

+ Reputation: negative stakeholder attitudes if their climate
change concerns are not addressed effectively,

Prevention and mitigation actions

« Solvay's strategy focuses on businesses with higher added
value and less environmental exposure.

+ Every year, the Sustainable Portfolio Management (SPM) tool
asseszes the emvironmental exposure of our sales and our
innowvation projects portfolio. SPM indudes  climate-related
criteria aligned on 2*C scenarios.

« Solvay has a GHG emissions reduction plan,

2019 main actions
Sobhvay mainly works on four workstreams:

» Review of climate-related risks and opportunities for each
product in each market with Sobvay Sustainable Portfolio
Management tool 15% of our sales are ranked in climate-
related solutions, while 3% of our sales are ranked as climata-
related Challenges.

+ Realization of a 2040 scenario analysis in line with the TCFD
recommendations and using as reference the International
Energy Agency's Sustainable Development scenario. The study
showed that sales’ opportunities could be larger than negative
impacts on costs.

* Realization of a mapping of acute climate-related physical risks
with insurers. Seven production sites are located in areas with
a 2% annual change of exposition to floods. 11 sites
production sites are located in wind exposed areas.

= The mapping of water scarcity risks has been updated based
on a database from Hoekstra & al (2016} 21 sites have been
identified “at risk’, combining location, water consumption and
business interruption costs. Action plans are being developed
for each plant, based on their spedific situation.

Good practice 27: Risk assessment based on a climate change scenario

Solvay, Annual Integrated Report 2019, p. 71
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7.5.2.1.3 Results and KPIs

Reporting on the results of the climate-related policy and other environmental policies is
fairly diverse.

— Significant gaps have been identified regarding climate change. Approximately one
fifth of the companies do not provide any results on the matter. Approximately 70%
of the companies included in the study report in a sufficiently specific manner.
Companies failing to include sufficient information give a purely textual description,
without concrete indicators. Sometimes they limit themselves to a very brief
description.

Description

~20%

~70%
~10%

m sufficient = boilerplate = Not available

Graph 14: Results of climate-related policy — entire study population

— The vast majority of companies report on the results of their environmental policy.
However, a small minority of companies do not do so. Most BEL 20 companies report
in a sufficiently specific manner. The same is true for more than three quarters of
the other companies.
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Description

~ 5%

~ 80%

m sufficient = boilerplate = Not available

Graph 15: Results of other environmental policies — entire study population

Fewer than 80% of issuers report on the KPIs used for environmental matters in general.”’

The FSMA points out the following good practices:

— Some issuers provide a quantified assessment as well as a textual explanation. They
compare the results obtained over time and check them against the objectives set.
They describe, for example, their water use and energy consumption or their waste
management.’®

— Some issuers provide a table listing the KPIs used and the environmental objectives
set. They compare the results obtained with the objectives set and check them against
market references.”®

— Some issuers describe their results and KPls in several different ways, for example in
the form of a text, a graph or a table. This enhances the understanding of the

information and facilitates comparison with previous years.

77 |.e. including climate change.

Good practice 28.
Good practice 29.
Good practice 30.

78
79
80
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2,10 HOW WE MANAGE WASTE
Since 2012, we've ensured that zero waste from
production has gone to landfill across all our
manufacturing sites. Operational excellence
programs have further reduced waste in
production and over 100 different waste streams
have been identified, collected and reused
where possible. Priority is given to intemal reuse
of production waste, as currently only 2% of total
waste streams are recycled internally.

During 2020 we are investing in the development
of a waste polypropylene recycling plant. The
re-granulated polypropylene will be reused in
the production of staple fibre for non-woven
textiles and as weft-yarn for weaving as we
look to reduce our reliance on jute.

Asone of our key objectives to reduce ourimpact
on our climate change, we aim to achieve 100%
production waste recycling by 2030. We will
progress this through reviewing and optimising
manufacturing processes, re-evaluating waste

streams and re-engineering products. There
are also opportunities in co-operation with a
broader range of external recycling partners.
Currently, there are clearly defined common
waste streams across Balta so performance
can be measured and best practice shared
across all production sites.

Through the one-off operation to empty and
clean the water purification plant in Qudenaarde
following the restructuring of production across
Belgium, 2019 recorded anincrease in wastewater
flows. In addition, there were changes in the
dyeing operation in Tielt which meant the
biological purification plant could not handle
this type of wastewater. This waste-water is
currently treated externally.

Qutside of Belgium, all raw material waste
streams are constantly monitored and waste
percentages remain below our KPls. Bentley
will use group KPls for 2020 reperting.

Waste evolution per country (kTon)

kTon

Wrur M usa
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o siudge from Balta Gudenaarde and Baita Tieit
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kg/m?

Specific waste per country (kg/m?)

2013
e

*without extra sludge from Balta Oudenaarde and Batta Tielt

2014
W e W usa

005
ToTAL

Waste by category and disposal method

Fgey —
8%

Silt waste (oo-nainerston ———
38%

Paper & cardboard (Recyoing
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Good practice 28: Results of the environmental policy

Balta Group, Annual Report 2019, p. 55

[ B-orade wasie wood memea nenwten
1%

—— Carpet waste (s fFeeyeing,
25%

- Carpetwaste ars rcysng
T Metal Pyt
. 19
Other

(A-grade waste wood, plastic foil, ...)
(ocycing)

\ 4%
Other (latex waste, contaminated

textile waste, hazardous, )

OUR CSR

PRIORITIES

(MATERIAL STRATEGIC RESULT 2019 VS RESULT 2019 VS. EXTERNAL

TOPICS) RELATED RISK & OPPORTUNITIES KPI TARGET TARGET ENVIRONMENT

Planet

Green fleet Having a green fleet helps improve our Co +-20% scope 1 and Results 2019: bpost has been recognized
carbon footprint and brings about a Fooiprim 2 GHG emissions scope 1 & top 3 greenest postal operator
positive public image of the company. It scope 1,2 by 2030 compared 2 emissions by the IPC. Every year, IPC's
also generates fuel cost savings. Moreover, and 3 to baseline 2017: increased by Environmental Measurement
it is a way to mitigate expected rising 114,395 tCO2-eq. 4% and scope and Monitoring System (EMMS)
carbon taxes. N 3 emissions measures the carbon emissions

Green Green buildings generate energy-related " -20% scope 3 GHG decreased with of a group of twenty postal

buildines cost savings agndgim 34 b emissions by 2030 13% vs 2017 operators worldwide.

& ving prove our carbon from upstream allowing an overall

footprint. transportation decrease of CO

Waste A sound waste management brings a and distribution . emissions of 7%

management  positive image of the company and compared to baseline  (scope 1,2 and 3).

2017: 218,016

improves our scope 3 carbon footprint. 1CO2-eq

As such, it can also generate revenues by
valorizing waste as a raw material.

Good practice 29: KPIs on environmental and climate-related policy

Bpost, Annual Report 2019, p. 38
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KHl Description Ta
Position In Volume of 5RI funds at KBC ~ Target: SRI funds
SRI funds Aszat Management 10 billion euros by year-and n pulkor

2020
14 billion ewros by year-end
201
20 billion euros by year-and
2075

2019 rasult: 12 bilkomn euros’

12

=

017 2018 2019
Renewable  [outstanding amownt of Targat: = 50% by 2030 Renewabde enargy loans
energy loans to businessas in the % of meATy- e ior boan
loans renawshle enargy and 2019 rasult 57%? 57%
biofuek sectors) f ftotal
outstanding energy-sector 415 =i
Inan portiolio)
217 2018 2019
Financing of  Loans to coal-related Targat: reduce finandng of Coal-related finandng
coal-related  activities coal sactor and coal-fired milkor
actlvities power generation to zero by

FiirEy

2019 rasult 36 milkon ewros
remaining?

il
¥
3

;7 2018 2019
Reduction Reduction in own Target: Reduction in own CO_ emissicns
Inown COe  gresnhouse-gas emissions reduce emissions by = 25% b
emissions (:n absolute tarms and per between 2015 and 2020 S0%
FTE) compared to 2015 and reduce emissions by = S0% —
emcluding comemuter traved between 2015 and 2030
reduce emisions by = 65% £
between 2015 and 2040
2015-2019 result: 50%
[; T -8 r FTI
=] 2017 2018 2019
COwmnigreen  [Green electricity] / [total Target: 90% grean electnaty Green eledridty
electricity elactricity consumption) by 2030 Fown rELmptior
consump- 7HS B3%
tion 2019 result: 83% e
017 2018 2019

Good practice 30: KPIs on environmental and climate-related policy — table with graphs

KBC Group, Annual Report 2019, p. 57

The most frequently reported KPls on environmental matters relate to (i) energy
consumption, (ii) water consumption and treatment, (iii) greenhouse gas emissions and (iv)
waste generation and treatment. Some KPIs are very sector- or company-specific, e.g. the
budget that a company spends on soil remediation, the budget for noise pollution
abatement measures and installations, the number of complaints received of (potential)
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breaches of environmental legislation. A number of issuers do not provide any KPIs on
environmental matters.

Regarding the specific KPIs on climate change, about three quarters of the issuers included
in the study mention a "carbon footprint". Nearly all BEL 20 companies and about two thirds
of the other companies do so. However, these issuers do not distinguish between the three
perimeters for measuring greenhouse gas emissions, scopes 1, 2 and 3.

Figure [1.1] Overview of GHG Protocol scopes and emissions across the value chain

Scope 2 Scope 1
INDIRECT DIRECT
Scope 3 Scope 3
> INDIRECT INDIRECT

ull -
purchased e
gcccsmnd transportation -
services and distribution

al investments
ﬁ leased assets. p— B>
Facilt

sl g mam— ] s

goods - franchises
o employee processing of  _gp
fuel and commuting o sold products @
energy related 'ﬁ‘g g e
activities — -
o— business
transportation vehicles products
and distribution  Waste end-of life
generated in treatment of
operations sold products
Upstream activities Reporting company Downstream activities

Figure 3: Overview of the GHG protocol scopes and emissions across the value chain

www.ghgprotocol.org

This can be partly explained by the fact that the calculation of scope 3 is more complicated
than that of scope 1 and scope 2. Scope 1 includes the direct greenhouse gas emissions from
manufacturing the company’s products or providing its services, scope 2 those from the
energy consumption required for that manufacturing or provision, and scope 3 all other
indirect emissions in the value chain, including emissions produced downstream, for
instance in the supply chain, and emissions from the transport, use and end-of-life of the

products. However, for some sectors, scope 3 emissions represent the majority of the
emissions.
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Moreover, there are two approaches for calculating scope 2, one based on the geographical
location (“location-based approach”) and the other one based on the market (“market-
based approach”)®. Those two approaches can yield very different results.

The FSMA points out the following good practice:

— Some companies clearly indicate which approach they use in their carbon balance.??

Scope 1emissions Metric tons EO:e 9,085 8,607 9,390 10,567
Scope 2 market-based emissions Metric tons COe 3,243 5,235 2,069 3,301
Scope 2 location-based emissions Metric tons COe 32,591 32,792 31,910 28,951
Scope 3 emissions Metric tons EO:e 6,098 5,598 3,666 3,405
Total location- based GHG emissions Metric tons CO.e 47,765 46,997 44,966 42,923
Total market- based GHG emissions Metric tons COe 18.418 19.440 15.124 7.273
Carbon credits Metric tons COse (B.,627) (8.473) (8.627) (8.627)
Emissions intensity (scope 1and 2 market-based) metric tons CO,e / terabyte of 0.009 0.007 0.005 0.005
data usage
Emissions from business travel Metric tons COze 951 920 634 385

Good practice 31: CO; footprint per “scope”

Telenet, Sustainability Report 2019, p. 38

Issuers use different indicators to report emissions. For example, emissions are reported
according to the above-mentioned scopes 1, 2 and 3 in terms of CO; equivalent, or they are
reported only for one of the scopes, or they are limited to CO, emissions without taking
account of the other greenhouse gas emissions. Some issuers provide details on their
emissions for each scope, according to the source of the emission.

In addition, the indicators are sometimes expressed in terms of total emissions, sometimes
as total emissions at constant production, or as emission intensity (CO, emissions per ton
produced).

A little under one third of the companies establishing a carbon balance describe the
methodology they use to calculate their KPIs. This percentage increases to approximately
80% for the BEL 20 companies. However, it is true that, in 2019, several companies reported
on their carbon balance for the first time.

The FSMA points out the following good practice:

— Some issuers clearly explain the methodology they use for calculating their KPIs®3,

81 GHG Protocol Scope 2 Guidance, 20 January 2015, available on https://ghgprotocol.org.

Good practice 31.
8 Good practice 32.

82
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Annual greenhouse gas emissions

Euronaw has been and will continue to work on addressing the
impact of our operations on the environment. Disclosure is a
key part of this on-going process with Euronay the only quoted
crude tanker company to have been consistently publishing
our carbon footprint data since 2017.

Total organizational emissions have been nomalized by total
freight moved and this increased over 2019 to 3.36 gCO,_ e/t
km when compared to 3.07 gC0, eftkm in 2018, This was

primarily & result of a higher awerage vessel speed and higher
fle=t operating days during 2019, Total emissions hawve however
decreased by 4.1% when compared to the 2017 baseline and
our first year of reporting such data.

Euronav intends to publish emissions targets over the next
12 months. During 2019 the company established an ESG
and Climate Change commitiee to as=sist in implementing a
comprehensive climate change policy.

Type of Emissions {1;21;2 ;I\:ﬂdmﬂ ﬂ i;hhuiﬂu g{]n.l;t E;ihdﬁm m Jo18
Scope 1 (Direct) 3,280,230 2,044,387 3,129,065 %
Scope 2 (Indirect Energy) 400 424 430 7%
Scope 3 (Indirect Other) 635830 583,547 624,324 7%
Total 3,916,460 3,528,045 3,754,859 6%

' Certain aspecis of the organisation’s operations have been excluded, due o 2 lack of data a
are nol considered matenal This noludes slectricily fom hwo one-person offices and business Ira

w:(vn& accown! for less than 0.2% of dotal eméssians so
from Anglo-Eastern Ship I Values fave been

rounded 50 may nof tally completefy in Tabie 1. The reparied figures for CO, and olfer GHG emissions for 2078 in refation to the 21 ships purchased as gart of e
“Gener menger” are nal the acfual anes but Inrra.rr"amulﬁm:ffnrmnman:mpwpﬂsumemmmdﬁguafar?ﬂr?.hmm‘r:hu:ﬁw'hm-wm

Ccomparisan gpuposes with e 2018 figues

Scope 1: Emissions from Euronav’s sources that are controlled
directly by the company, including the combustion of fuel from
wehicles and wessels, and building operations.

Scope 2: Emissions from imported energy, such as purchased
eleciricity, heat or steam.

Scope 3: Emissions from non-owned sources that are related to
the company's activitiez. This includes business travel, the well-
tortank emissions releted to the processing of fuels, and the
transmisszion and distrbution of electricity.

Methodology

Emiszions have been calculated in line with the main requirements
of the GHG Protocol for all Scope 1 and 2 and material Scope
3 emissions for the penod 1st January — 3158 December 2019,
Scope 3 business travel and energy related emissions have
been calculated and reported. To take into account identified
improverments in data quality for natural gas and electnicity
consumption in Belgium, emissions have been re-bazelined back
fio 2007,

The disclosed emissions cover all sources within Euronav's
operational control. As such, all operations that are directly
managed by Euronav are included, as well a5 third party managed
vessels adhering to our 'Ship Management Agreements’ and
leazed ships. Emissions from lone warkers in Doha and Hong
K.ong and business travel from Anglo Eastern Ship Management
have been excluded due to a lack of data availability Thess
emissions will be immatenial when compared to emissions from
shipping fuel

Results

Euronav's carbon footprint for the 2019 calendar year was
3754859 tonnes of CO_ equivalent, an increase of 6% in
comparison with 2018. The emissions intensity of Euronavs
operations has increased by 9.4%, from 3.07 gC0, eftkm in
2018 to 3.36 gCO0, e/tkm in 2019. B3.2% of total emissions
ariginate from fuel used by ships, with a further 16.3% of total
emissions from the well-to-tank extraction and processing of
these fuels. Business travel represents 0.3% of total emissions.
Scope 2 (indirect energy) emissions have increased
significantly, as a result of improving data quality in offices.

0On the key IMO greenhouse gas emissions index of AER
(Annual Efficiency Ratio), there was a modest improverment in
2019 fo 2.36 g/CO/TNM, this figure being within the Poseidon
Principles targets for 2019. Buronav provides further disclosure
below related to the performance of seagoing fleet:

2018 09
EEQI gCO./THM 4.60 496
AER gC0/THM 237 236
OEI gCO0 &/TKM 307 336

EE(W/Energy Efficiency Operational Index: Sea going fes! emissions [pl0,)
e unit af franspor! work [cargo fon mides)

AERSAnnmai Eficiency Ratia Sea going feef emissians (pC0,) per ton of
nﬁp::hﬂn&gmlum:mla’nﬁsrmnlhepeﬁnﬂ

DEL Ovg ! Ei 'y All Enronay emissions (soope 1, 2,
3 pl:fu.rul of Iransportation nwkfc.!gnmnbhmﬂ:}

Good practice 32: Methodology used for CO; footprint and KPIs on CO, emissions

Euronav, Annual Report 2019, p. 82
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The FSMA points out the following good practices:

— Some companies illustrate their greenhouse gas emissions by means of a graph, and
also provide a textual description. This facilitates comparison of the results over
time 84 8

— Some companies report on the measures they have taken in response to the TCFD’s
recommendations.
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Transmission: greenhouse gas emissions

84 Good practice 33 illustrates the breakdown of the total emission per source.

8 Good practice 34 illustrates the evolution of the emission on the basis of the income generated and
compares it with the objectives set.

8  Good practice 35.
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COpequivaent emissions (kilotonnes)
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Good practice 33: Presentation of changes in greenhouse gas emissions in the form of a graph

PROGRAMME

Tonnes CU, -

per million EUR
revenue
15

10

Fluxys Belgium, Annual Financial Report 2019, p. 67-68

11 Climate

By the end of

2020 we aim to
reduce our direct
greenhouse gas
emissions by 20%
compared with the
base year of 2008
(in comparison to
revenue), according
to Greenhouse Gas
Protocol scope 1 and
2. We aim to make
this reduction

540% by 2030.

16.92 1779

1721 1635 172k 5% ggge 1710 1706

0% (13,54)

Target 2030: - 50% (10,15)

o 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Good practice 34: Presentation of CO, emissions compared with the objectives, in the form of a graph

Colruyt, Annual Report 2019/20, p. 177
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Our future work

We will continue our work in
the field of sustainability, with
a view to achie‘.wﬂg continuous
progress in our priority areas
and towards our ambition of

making sustainable finance work.

The table on the right shows

the progress made under the
Sustainable Finance Programme
(SFP) towards meeting the TCFD
recommendations as of year-end
2019, together with the focus
points for 2020.

Pillar

Governance

Strategy

Recommendations

a

Describe the board's oversight of dimate
related risks and opportunities

Describe managements role in assessing
and managing climate-related ris

and

opportunit

ribe the impact of cimate

relatad risks and opportun

organisations businesses, strategy, and
finandial planning
Describe the resilience of the

Describe the o
identifying an

ation's processes for
ssing climate-related

ations processes for
ed risks

Describe how prox ar identifying,
assessing, and managing climate-related
risks are integrated in the organisation’s
overall risk management

Progress made as of year-end 2019

Climate governance induded in our overall sustainability governance

Management of climate-related risks emb in our existing Risk Management Governance

SFP team 1o integrate climate approach throughout the Group - the programme is overseen by a Steering

Committee chaired by the Group CFO

Indicators related to dimate-related risks and opportunities and the

our climate strategy are integrated into the KBC Sustainability Dat

Committee and the Board of Directors to measure progress (twice in 2
discussion on SFP progress by the Beard of Director

Sustainability KPI included in the variable remuneration of Executive Cor

55 of the SFP in the implementation of
submitted twice a year to the Executive

once in 2019)
nittee members

senior managemen

Climate indluded in our ow
n 2019

y strateqy, confirmed by signing the Callective Commitment to Climate

nd the impact of climate change on our business model, but also the impact of our activities

f dlimate-sensitive corporate industrial sectors (loan portfalio)

ee pilot projects (PACTA, PCAF and UNEP Fl) working on a series of tools and methodolagies to
1ty to identify and measure climate-r

indirect impact of our most carbon-intensi

s and guide and inform cur strategy; and i)
and business lines.

This is used as input for other risk

hange identified as a top risk for KBC with
se sting and the aligned plannins

management exs
Identification of
Updated a

ses and to yele

siness opporty
tightened KPls

Climate-related risks are gradually being embedded in existing risk managem
through the KBC Risk Management Framework defining group-w
Group-wide r
expased 1o, with sp
environment

processes,
sk management of all risks
¢ may bacome,

sure proactive, climate-related risk identification in an integrated

to ensure we cover all mat

porting to senior management of climate-related risk signals in respanse to risk scan exercises and

help the group realise its strategic sustainability goals (to be gradually improved based

in the SFP.
and transaction level with respect to our sustainability policies, including
infringements that are detected

Specific due diligence pros
procedures to deal with any

Focus points in 2020

Further integrate ciimate-related responsibi
ters of all relevant decision-making bos

Group
discussians an SFP progress by the Interna
tive Committee, Board of
visory Boards of KBCs core

senior management to
the SFP

patentially include a clear link

Set up strategic teams 10 integra
risks, opportunities and

egy of the
her develop

Further work on customer engagement, starting in
Belgium with the training of al relat
at Corporate Banking and preliminary dialogues with
corporate customers

New KPIs linked to the KBC SFP will be proposed and
decided upon in the coming period

management proces:
risk reporting

Metrics and
targets

a

Disclose the metr
organisation 10 a:
and opportunities in line with its strategy
and risk management process

Disclose Stope 1, Scwpe 2, and,

ed by the

if appropriate, Scope 3 greenhouse gas
(GHG)

Describe the targets used by the
organisation to mana
fisks and opportunities and performance
against targets

ge climate-related

limate-related risks

of three pilot projects (PACTA, PCAF and UNI
bility to identify and measure climate-r

working on a series of too
ed risks and guide and inf
ors and business lines.

methodologies to
m our strategy; and i

ou

quantify the indirect impact of our most carbon-intensive
Evaluate and publish first results of these pilots
Scwpe 1,2 and 3 (b

e, and r Uavel, paper and waler consumplion and wasle generation) GHG
150 14064-3
our annual reporting).

y 90% green electricity share by 2030
n the total energy credit portiolio by 2030, reduc
dl power generation to zerd by 2023 and 20 billion eurcs in SRI fund

Reporting against targe
Direct: 65% reduction
ndirec
and co

financing of coal sector
025

Continue the development of the methedological
pilats (PACTA, UNEP FI, PCAF), in co-operation with

other banks and stakeholders and expand the scope
of the pilats in  subsequent phase

Munitur ard eveluate alternative and potentiol

Evaluate current targets and possibly pre

al ones for reducing direct issions,

Good practice 35: Progress made and action plan on the TCFD’s recommendations

KBC Group, Sustainability Report 2019, p. 29

7.5.2.2 Recommendations

The FSMA recommends that companies:

— explain the environmental policy pursued;

— describe their policy on

Guidelines into account;

climate change, taking the recommendations of the Climate

— describe the due diligence processes implemented, either to avoid the risks identified

from occurring or to limit their impact;®’

— describe, pursuant to the double materiality perspective,

= the effects —on climate change and the environment — of their activities or their

business relationships as well as of the use of their products and services by

their customers, and

= how climate change and the other environmental challenges influence the

development, performance and situation of their business. The companies are

87
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In particular, by explaining the action plans they put into place to avoid and mitigate adverse consequences
regarding the risk of the average planet temperature rising by more than 1.5°C or 2°C.



advised to describe the actual or potential implications of an operational and
financial nature;
— assess and describe the transition risks and physical risks associated with climate
change. The companies indicate if and how these two types of risk are linked;
— take different time horizons into account when assessing these risks and
opportunities;s8
— describe the targets set;
— accurately define the KPIs used and explain their method of calculation, in particular for
the more complex KPls, such as the assessment of greenhouse gas emissions.

7.5.3 Social matters

In addition to employee-related matters, companies also describe the significant elements
regarding social matters. These matters are not directly related to their own employees.
Social matters are broader than employee-related matters and are more of a social nature.

They relate, for example, to the health, safety, well-being and development of customers,
consumers, suppliers, actors in the supply chain or communities living or working in the
vicinity of a company'’s sites.

A small number of issuers confuses social matters with employee-related matters.® This
point was already addressed in the previous study. Although these companies mention
social matters, they mainly limit themselves to their own employees.

7.5.3.1 Findings and good practices
7.5.3.1.1 Policy pursued and due diligence processes implemented

Almost all issuers describe the social policy pursued, an improvement compared to
approximately 90% in the previous study. Moreover, all BEL 20 companies describe this
policy in a sufficiently specific manner. This is not yet the case for the other companies.

About one fifth of these companies provides a very generic or summarized description of
their social policy. One company on the continuous market mentions the social and
employee-related matters in the same section, but elaborates only on the latter. Yet
another company on the continuous market mentions a health risk, but does not develop a
specific social policy anywhere. Other companies also dedicate a common section in their

88 To give an idea of the uncertainties in the short and especially in the medium and long term, together with
the possible effects on the company activities in different circumstances.
8 The NFI Guidelines expand on the thematic aspects of these two matters in the same section (4.6, b).
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non-financial statement to social and employee-related matters. In that case, it is important
to sufficiently develop the essential elements of the social matters. However, this does not
happen systematically.

Description
~5%

~ 80%

m sufficient  m boilerplate = Not available

Graph 16: Social policy — entire study population

The due diligence processes implemented are described less often than the policy.*® About
70% of the companies report on those processes. Almost all BEL 20 companies and about
60% of the other companies do so. This is an improvement on the first study, where about
half of all companies described their due diligence processes. The present study establishes
that, in most cases, the due diligence processes, if available, are described in a sufficiently

specific manner.

Description

~30%

~ 60%

~10%

m sufficient = boilerplate = Not available

% This applies to all non-financial topics.
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Graph 17: Due diligence processes relating to social policy —entire study population

The FSMA points out the following good practice:

— Some companies deal with the following social matters: (i) health, (ii) safety, (iii)
education, (iv) training and well-being of consumers, their customers or specific
groups, (v) patronage/sponsorship activities or (vi) measures taken to ensure the
protection and development of local communities. °* °2

SIPEF creates value for society

SIPEF’s plantation operations in Indonesia, « SIPEF actively consults with public and private
stakeholders. It believes that, by working with
customers, social and environmental NGOs,

Papua New Guinea and Ivory Coast create a lot
of value for the production countries, whose
economic development is accelerated. governments and industry bodies, civil society,
producers, researchers and other willing

« To optimise the management of the stakeholders, it can maintain its social and legal

plantations, a lot of attention is given to
training the employees in agricultural and

management methods and general aspects.

support, and so bring about and promote the
introduction of safe, sound and sustainable

standards and practices.

¢ SIPEF works closely with smallholders, who
are able to expand their activities together
with the Group.

+ Expansion in remote areas is always linked

A few examples of value creation are briefly
described. For more detailed insight into how the
Group creates value at various levels, see Part 3
to investments in infrastructure, housing of the Sustainability report of this Annual report.
and facilities that the Company puts at the

disposal of the workers.

Good practice 36: Social policy

SIPEF, Annual Report 2019, p.30

416-2 COMFORT, QUALITY AND SAFETY OF OUR MEDICAL AND INDUSTRIAL SOLUTIONS

At IBA, we are constantly improving our products and quality management processes in order to offer the market complete, safe and efficient
solutions. We train our clients and help the medical community to provide users and patients with reliable and safe treatments. In order to raise
the quality of the product IBA delivers on the market we are 1S013485:2016, 1S09001:2015, MDSAP certified. There have been no material
incidents of non-compliance with regulations and voluntary codes concerning health and safety impacts of IBA's products and services

Good practice 37: Due diligence processes relating to social policy

IBA, Annual Report 2019, p. 180

91 Good practice 36 contains a description of an issuer's social policy.

Good practice 37 gives a brief overview of the due diligence processes implemented and their results
regarding the social policy.

92
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7.5.3.1.2 Risks

About 60% of the companies describe their principal social risks, a slight increase compared
to the results of the first study. More than four-fifths of the BEL 20 companies describe
these risks in a sufficiently specific manner, compared to about only one-third of the other

companies.

Description

~40%
~ 45%

~15%
m sufficient = boilerplate = Not available

Graph 18: Social risks — entire study population

The FSMA points out the following good practice:

— Some companies expand on the social risks related to (i) the health, (ii) the safety and
well-being of consumers, customers or specific groups, as well as on the reputational
and financial risks resulting from incidents in these areas.”®

9 Good practice 38 illustrates the different elements relating to social matters and starts with a description

of the principal social risks.
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Our material issues: main risks

One of the key material issues for Telenet is the topic of ‘digital inclusion
and skills development’. Building a digital-savwy workforce is crucial to
executing the Company’s corporate strategy as outlined in section 2 of
the present statement. However, the Company's responsibility goes
beyond its own direct business needs. It touches on the key role that
stakeholders expect Telenet to take as it comes to creating a digital
society that is accessible to all and that stimulates the digital skills
development of citizens across the local communities. Not actively
responding to these societal needs may present a reputational risk for
the Company.

How we address them: policies and due diligence

As a leading telecommunications and media player in Belgium, Telenet
is aware of the important role it plays in the Belgian society. The
Company drives a community engagement policy that focuses on digital
innovation as an engine to create a richer quality of life, sustainable
economic growth, and increased education and employment
opportunities. At the same time, Telenet is also aware of the societal
challenges that digitization brings. The company therefore actively
addresses the following digital society issues: (1) unlocking the potential
of digital for all; (2) empowering future generations in the digital age;
(3) accelerating digital entrepreneurship and (4) finding the right digital
balance. More information on this community engagement policy can
be found on the sustainability section of the Telenet corporate website.

Telenet monitors and manages its community investments on a yearly
basis following the London Benchmark Group framework. In addition,
the Company holds regular alignment meetings with the NGOs and
community initiatives that receive structural support, in order to assess
their impact, to review and - if or when necessary- adjust the investment
and refine the cooperation.

Outcomes: Most important community engagement
investments in the year ended December 31, 2019

In 2019, Deloitte carried out a sodio-economic impact study of Telenet
in the period 2014-2019: the total impact measured by gross output
was €26.7 billion, and the impact measured by gross value add was €
16 billion. Furthermore, Telenet actively invested in technology
innovations and network improvements to the benefits of its customers
and the evolution of the digital society. In 2019, these investments
represented € 587 million. Telenet invests €1.6 million per day.

As a committed member of the local community, Telenet continued its
contribution to structural digital society initiatives and community
investments. These investments aim at boosting innovation, creativity
& entrepreneurship, nurturing digital skills, reducing the digital divide
and promoting the right digital balance. In the period 2014-2019, the
Company did invest €89 million in digital society initiatives and
community engagement. In 2019, Telenet's finandial contribution to
charities and community initiatives totaled 2,023,405 euros. In addition,
Telenet employees contributed 1,170 hours to volunteering in 2019.

In 2019 Telenet also launched a new initiative #TelenetGo that inspires
consumers on the endless possibilities offered by digital through
workshops in the Telenet shops, and online expert talks on the website.
As a telecom and entertainment provider, Telenet wants to enable and
promote a digital lifestyle, while helping people find the right balance:
digital technologies should not jeopardize personal relations nor present
a serious risk to people’s wellbeing or health. The #TelenetGo initiative
therefore raises public awareness on key issues in digital like
cyberbullying and sexting, and actively promotes online safety and
security.

In parallel, the Telenet Business department continued its investments
in the Digital Acceleration of SME entrepreneurs by providing free
consultancy about e-commerce, sodial media and online security. The
year 2019 was marked by the launch of an online matchmaking platform
that connects SME entrepreneurs with digital experts and coaches. In
2019, the Digital Acceleration program reached more than 1000 SME
entrepreneurs in Flanders and Brussels.

Good practice 38: Social risks (policy, due diligence processes and results)

Telenet, Annual Report 2019, p. 31

7.5.3.1.3 Results and KPIs

Approximately 85% of the non-financial information analysed shows the results of social
actions undertaken, a slight improvement compared to the first study.
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Description

~10%
~75%

m sufficient = boilerplate = Not available

Graph 19: Results social policy — entire study population

This description is usually textual. In about 45% of the cases, it is combined with quantitative
KPIs. In the first FSMA study, that figure was 40%. The companies generally give a textual
description of the actions they undertake, e.g. events or trainings they organize for local
communities.

The FSMA points out the following good practices:

— Some companies use the following social KPIs: (i) the number of trainees, apprentices
or persons/young people with problems who received training in the previous year®*,
(ii) the amounts donated to local communities or (iii) the level of customer
satisfaction about the products or services offered.*
— Some issuers present the evolution of their KPIs graphically.®®
— Good practice 39 shows all KPIs reported by the issuer about the training provided
to its employees (employee-related matters), to trainees, to its customers and in
the context of its patronage projects (social matters).
— Good practice 40 illustrates the KPIs used by means of a table. The results
obtained are then compared with the objectives imposed and checked against
market references.

%  Good practice 39.
%  Good practice 40.
% Good practice 41
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Indicator 2018 2019
ining and education

Investment in education and training {in million EUR) Financial year 38,2 388

% Payroll invested in education and training Financial year 3,14 3,04

# Unigue participants in personal growth trainings Financial year 1.698 1.759

# Different personal growth trainings Financial year 51 58

# Employees involved in dual learning Financial year - 206

# Interns Financial year 508 585

# Traineeship programmes Financial year 8 8

# Participants in butcher course Financial year 28 18

Colruyt Group Academy for consumers

# Colruyt Group Academy centres Financial year 10 11

# Participants in Colruyt Group Academy workshops Financial year 37.549 52.602

# Different trainings for consumers Financial year - 190

Collibri F d

Investment amount (in EUR) Calendar year 647.928 B0B.593

# Training projects Calendar year 13 14

# Young people directly involved in training projects Calendar year 5.124 6.715

Good practice 39: Training KPIs on social and employee-related matters on an annual basis

Colruyt, Annual Report 2019/20, p. 149

OUR CSR
PRIORITIES
(MATERIAL STRATEGIC RESULT 2019 VS RESULT 2019 VS. EXTERNAL
TOPICS) RELATED RISK & OPPORTUNITIES KPI TARGET TARGET ENVIRONMENT
Proximity
Proximity to Proximity to society is part of bpost’s Amount of 306,000 EUR
our society mission. Forgetting the local community donations donations
would be detrimental to bpost’s
reputation.
Proximity to Having a clear overview of our supply chain  Share of 100% 100% Since 2018, 100% of bpost
our suppliers  brings efficiency and helps avoid supply significant Belgium suppliers are covered by
risks (e.g. financial or supply stability). tier 1 the supplier code of conducts
Also, including susta'\nabiﬂty requirements suppliers (now included in our general
helps mitigate reputational risks linked covered by terms and conditions for all our
to unethical behavior or environmental our supplier contracts). Ecovadis surveyed
damage. code of companies on their procurement
conduct practices in 2019. From this
survey, it appears that not more
than 45% of the companies
spend 64% or more of their
procurement volume on suppliers
covered by their sustainable
procurement policy.
Proximity Enhancing our customer experience and Customer To exceed or meet the bpost Belgium:82 bpost measures customer
to our improving our offer improves customer satisfaction level of previous year satisfaction on a 7-point scale.
customers retention. Moreover, developing more (2018 bpost Belgium: Other companies tend to use
through our sustainable solutions gives an opportunity 84). a 5-point or 10-point scale.
services to go beyond customer expectations, thus Moreover, we mix results of

improving our market positioning.

both residential and business
customers in our approach. This
makes it difficult to compare
results with other companies or
benchmarks.

Good practice 40: Social KPIs compared with the company’s own objectives and market references

Bpost, Annual Report 2019, p. 38
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KFI

Description

Temget ond result

Reputation
index

Q@

The index reflects the overall
public attitude towards the
company and is influenced
by the performance of seven
manageable reputation
drivers, which are also
measured in the study. The
survey is performed by
Ipsos.

Target: achieve the same or a
higher score than the peer
group average' per country.

2019 result: all countries
scored in line with the paer
Qroup average.

w7

B Lower

KBC score for reputation index

B
B Same

019
B Higher

Client
experience

Q

Client experience is
mieasured on the basis of
responses to statements
such as: ‘offers quality
products and services’,
‘offers transparent products
and services', ‘is easy to
intaract with’, 'offars good
value for money” and
‘understands client needs'.
The survey is performed by
Ipsos.

Target: achieve the same or a
higher score than the peer
group average' per country.

2019 result: all countries
scored in line with the peer
Qroup average.

KBC score for dient experience

w7

B Lower

2018
B same

ma
W Higher

Digital
interaction

Proportion of dients who
interact with KBC via at least
one of the non-physical
channels (digital or advisory
centrel?,

Target: = 80% in 2020

2019 result: 81%

Ta%

2017

Digital interaction

Ta%

2018

Good practice 41: Presentation of the progress made in the KPIs on social policy, in the form of a graph

KBC Group, Annual Report 2019, p. 36

7.5.3.2 Recommendations

The FSMA recommends that companies:

make a clear distinction between social and employee-related matters,

provide sufficient information on the policy and the due diligence processes relating to

social matters,
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— identify the possible risks of their activities with regard to (i) the customers, (ii) the
consumers, (iii) the employees of their trading partners and subcontractors or (iv) the
communities living in the vicinity of their production sites,

— describe the results of the policy in a balanced way, both in a narrative and a numerical
way, using KPls,

— compare the results with the objectives set,

— describe clearly how the Covid-19 health crisis was handled.®’

7.5.4 Employee-related matters

7.5.4.1 Findings and good practices

7.5.4,1.1 Policy pursued and due diligence processes implemented

9 In particular, explain the programmes, if any, that they have put into place to promote measures for the
health and safety of, for instance, their customers, consumers, suppliers and subcontractors in the context
of the pandemic, as well as the results of these programmes.
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With the exception of one company on the continuous market, all issuers describe their
employee policy. This is an improvement on the first study. At that time, three issuers,
including the same one as mentioned above, reported no policy at all. That issuer mentions
a risk for the recruitment and retention of qualified employees, but provides almost no
useful information on its own employee policy, except for a due diligence process relating
to the management of this risk.

The vast majority of companies provide a sufficiently specific description of their employee
policy. This goes especially for the BEL 20 companies. Approximately 15% of the other
companies included in the study provide a very general or very brief description of their
employee policy.

Description

~10%

~90%

m sufficient m boilerplate = Not available

Graph 20: Employee policy — entire study population

Although the BEL 20 companies generally provide sufficient information on their due
diligence processes, this remains an area for improvement for several companies. More
than 60% of the companies outside the BEL 20 companies describe these procedures
adequately. About 15% provide either a very general or a very brief description. About one-
fiftth give no description at all. Nevertheless, this is an improvement on the results of the
previous study. This goes for both the BEL 20 companies which did not yet all describe their
due diligence processes, and for other companies that provided a description in only about
half of the cases.
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Description

~15%

~10%
~75%

m sufficient = boilerplate = Not available

Graph 21: Due diligence processes relating to employee-related matters — entire study population

The FSMA points out the following good practices:

— Some companies report in a qualitative way on the well-being, integration and
development of employees.*®

— Some companies report on the safety of their employees.*®

98 Good practice 42.
9 Good practice 43.
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Our 3 focus points

1. Employees first: well-being
on the job and beyond
Aworkable jobis one of the pillars of our
HR policy. We arganize, ameng others,
sessions on stress prevention, empha-
size the importance of ergonomic work
places, stimulate a culture of physical ex-
ercise and create green zones within all
of our companies. The balance between
work and life also plays a major role in
this. For example, we take into account
the preferences of our "family members™
flexible working hours, extra days off, sus-
tainable mobility and much more.

Extra efforts in our locations over-

seas:

« Sioen has around 3000 employeesin
Indonesia, Myanmar, Tunisia and Ro-
mania. We offer them above-average
working conditions. Mot only in terms
of wages, but also in terms of health
and safety.

« Screening for breast and cervical can-
cer among female employees in Indo-
nesia.

2. Inclusion: so many people,

so many differences, so many
possibilities

Sioen is a modern and progressive
company with equal opportunities for
everyone. The numbers and facts speak
for themselves. For example, women rep-
resent more than 60% of our workforce.
In addition, avery morning we welcome
dozens of nationalities and people of all

world religions to our companies.

Qutside of the company walls, our

focus on inclusion takes shape in

various actions, such as:

+ Support for the Maggie program in
disaster areas.

+ Annual donations to the King
Baudouin Foundation.

« An active participation in “The Warm-
est Week" of Studio Brussels.

3. Personal growth: a learning
environment for our own
employees and the youth

Lifelong learning is a necessity in a (busi-
ness) world that is rapidly changing. Our
personal training programs are therefore
supplemented with campaigns such as
Lunch & Learn. In those sessions, our
employees receive training in a wide
range of subjects, from Excel to healthy
cooking. But we alsowant to help young
people and students in the area in their
search for knowledge.

A selection from our initiatives from

2019:

« Stimulation of STEM education by
acting as a host company for *Design
Your City"

« Company visits for dozens of schools
each year.

« Guiding higher education students
with theses, projects and internships.

+ ACSRscan of Sicen in collaboration
with 6 postgraduate students from
Hogeschool VIVES.

SO0 MEALTH
D W g

e

L
Pk 1Y

Good practice 42: Well-being, inclusion and employee development

Sioen, Annual Report 2019, p. 51
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Launch of the generic risk assessment |i|:urar}r
The overall goal of our bSafety Management
Systern is to control the risks related to a job.
Based on the input from our crew, proper risk
rmanagement 15 often time consuming and very
challenging given the vessels' busy schedule with
short port calls, increased administration etc.
EXMAR's HSEQ department is continuously
locking into ways to optimize the process and im-
prove the Company’s safety performance.

In 2019 we launched a digital generic risk as-
sessment library on board the fleet. The library
includes generic risk assessments for the jobs that
frequently take place on board. Each risk assess-
ment is the result of a team effort between ves-
sels, marine, technical and HSEQ department.
The crew on board uses the generic risk assess-
ment as a basis to start from and adds situation
and job specific risks to it.

Third parties: their san‘:'f:t'_;‘r is our business

Based on analysis of safety statistics third parties
working on board our fleet were identified as
a high risk, both to our crew as to third party
workers’ own safety.

Their safety is our business and needs a structured
approach, below tools were implemented:

01 A new policy on the EXMAR HSEQ
standard and requirements towards third
parties. The palicy is to be acknowledged by
the third party when signing the contract.

02 A new tool to manage safety during third
party interventions with a focus on

+ joint job preparation
+ open communication and close
follow -up

03 New evaluation system for third parties

Safety campaign Pusters
Besides systems and tools, safety awareness
and communication are crucial. The initiative of
bi-monthly safety campaign posters was launched.
Here's an overview of the 2019 campaigns:
01 Safety is in your hands:
8 measures to prevent hand injuries
02 Know how to beat the heat with tips and
tricks on how to avoid heat strokes
03 Lift the value of safety: safety during
lifting operations
04 Get on board with safety: safe transfer
by launch
05 Don't be toxic to safety: safely working
with chemicals

Good practice 43: Employee safety

Exmar, Annual Report 2019, p. 31



7.5.4.1.2 Risks

About three quarters of the companies describe the principal personnel risks. This is in line
with the results of the previous study. A large majority of the BEL 20 companies describes
these risks in a sufficiently specific manner. Approximately one third of the companies
outside the BEL 20 also describes the personnel risks in a sufficiently specific manner. About
two thirds do so too briefly or give no description at all.

Description

~25%

<50%

< 30%

m sufficient m® boilerplate = Not available

Graph 22: Risks relating to employee-related matters — entire study population

The FSMA points out the following good practice:

— For example, some issuers reporting on personnel risks describe (i) the health risks,
the safety and the well-being of their employees (e.g. risks of injuries or accidents),
(i) the consequences in terms of lost time and related costs, (iii) the reputational risk,
(iv) the risk relating to recruitment or retention of employees due to a competitive

market or a lack of qualified profiles, (v) the risk relating to the lack of flexibility or a
100

continuous training of employees.

100 Good practice 44.
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Anticipate HR needs

The energy transition drives us to a con-
sumer centric model on which our strat-
egy and ambition is based. To enable
this consumer centric model the group
culture and emerging changes must be
fully aligned with the group strategy.

Additionally, with regard to talent man-
agement we are aware that specific
technical expertise (offshore, digitaliza-
tion, IP...) will be required in the future to
support the achievement of the group
strategy.

Responses

A reinforced focus on talent and culture
led to several anticipating actions, like
workshops, transparent communication,
a group wide roll-out of a culture change
project, as well as specific trainings, that
are currently ongoing to achieve this
alignment.

A succession planning is being imple-
mented with a focus on leadership skills
and an upgrade in the mapping of criti-
cal functions is also foreseen.

Health & safety accidents

Elia & 50Hz operate facilities where acci-
dents, asset failure or external attacks
may cause bodily harm to persons. As a
result, the Group and its relevant affili-
ates may be exposed to potential liabil-
ities that may have a material, negative
impact on their financial position, require
significant financial and managerial
resources, or possibly harm their respec-
tive reputations.

Response

The safety and welfare of individuals
(both the Group'’s staff, the staff of the
relevant affiliates of the Group and third
parties) is a key priority and a daily pre-
occupation for the Group and for the rel-
evant affiliates of the Group. The Group
and its relevant affiliates have putin
place a health and safety policy, under-
take safety analyses and promote a
safety culture.

Good practice 44: Personnel risks

Elia Group, Activity Report 2019, p. 135 -137

7.5.4.1.3 Results and KPlIs

About 90% of the companies describe the results of the employee policy pursued. In the first

study, that figure was around 80%. All BEL 20 companies report on their results in this

respect. Approximately 85% of the other companies do so. In a limited number of cases,

however, this description is too generic or too brief. Slightly more than 10% of the

companies outside the BEL 20 do not provide any results in this area.

Description
~10%

m sufficient

® boilerplate

~ 80%

= Not available

Graph 23: Results of the employee policy — entire study population
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About three quarters of the issuers link KPIs to the textual explanation of their results. This
is an increase of about 10% compared to the first study. Some companies include only a
limited number of KPIs or very general KPIs. For example, changes in the number of

employees or in their geographical spread.

The FSMA points out the following good practices:

in terms of age, gender and nationality.

references.

— Some companies mention the following KPls: (i) employee safety, measured by the
frequency and severity of accidents, (ii) the number of working hours lost due to
injuries or accidents, (iii) the well-being, development and remuneration of their
employees in terms of training, satisfaction survey results, internal mobility, staff
turnover or absenteeism, and the gender pay gap, (iv) the diversity of the employees

— Some companies report on the KPIs used by means of an easy-to-read table.'?! The
results obtained are compared with the objectives set and checked against market

— Some companies present their results or the evolution thereof in graphic form.102 103

OUR CSR
PRIORITIES
[MATERIAL STRATEGIC RESULT 2019 V3
TOPICS) RELATED RISK & OPPORTUNITIES KPI TARGET TARGET
People
Employee Cases of irﬂ'u;: and/or illness can represent Abzenteeism The 2019 target for bpost Belgium:
health and a cost for bpost as well as for the bpost Belgium was a 7.96%
safety employee concerned. Also, a preventive 5% decrease compared
well-being policy can help decrease stress to the 2018 result.
evels and hence, absenteeism.
Employee Trained employees can demonstrate
training an increase in efficiency and promote
and talent employee engagement, which can improve
development  employee retention.
Ethics and The ethical and diversity policy affects Employee To exceed or meet Results 2019: 491
diversity bpost’s reputation, its employees engagement the Belgian national
engagement and retention. benchmark on
- - o engagement (2018:
Social An effective social dialogue helps prevent .;rf-l'-l.‘-' e
dialogue possible strikes and related costs but '

also ensures employee satisfaction and
engagement.

RESULT 2019 V5. EXTERNAL
ENVIRONMENT

According to a Securex study®,
the Belgian average absenteeism
rate was 7% in 2018.

The company Pulse performed

engagement rate was then
corrected using specific criteria
[e.g- work type, age) and a

factor from the KUL university.
This research shows that the
national benchmark for employee
engagement is 5.10.

Good practice 45: KPIs on employee-related matters

Bpost, Annual Report 2019, p. 38

101 Good practice 45.
102 Good practice 46.
103 Good practice 47.
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of our pledges to employees

Measuring the effe
The employes strategy starts from a continuous dialogue with and
measurement of the efforts towards the employess. Two key
performance indicators have been defined :

*  Employee engagement survey

*  Denison organisation cultural survey

The yearly employes engagement survey, organised among the
employees of all consolidated entities, is based on six questions:

= | am proud to be part of this organisation.

= Q2 |recommend my organisation as a place to work.
= Q3 | enjoy the challenges my work offers me.

= Q4 |enjoyworking in my team.

= Q5 | have trust and confidence in my manager.

= Q6 |am prepared to go the extra mile.

| am proud to be
part of this

organisation. place to work.

| enjoy working
with my team.

| recommend my
organisation as a

and confidence in

| have trust

my manager.

In 2018 participation rates were between 75% and 98% and generally
up orin line with 2018.

The results of 2019 show a continued and growing improvement across
nearly all areas measured. A significant increase and improvement in
the type and range of initiatives being implemented by the individual
operating companies to increase engagement and mitigate any
negative impact of business change at a local level contributed to this
positive evolution. Connect21 and the new values are also clearly
shaping the way how Ageas is engaging with employees across the
Group and a solid platform is being built to support the strategic
objectives.

The best performing area continues to be "l enjoy working with my
team” and the most improved area is “| am prepared to go the extra
mile”, a measure that is typically much more challenging to improve.

Strongly Disagree (%)
Disagree (%)

Neither (%)

Agree (%)

2

| enjoy the
challenges my

Strongly Agree

work offers me.

oy, i

| am prepared
to go the

extra mile.

Good practice 46: Presentation of the results of the employee policy in the form of a graph

AGEAS, Annual Report 2019, p. 21
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S7 OCCUPATIONAL SAFETY
In 2019, 90 consolidated sites, of which 57 are industrial sites, are included in the safety
reporting. This number also includes commercial offices.

Additional information on Umicore’s approach to safety can be retrieved in the corresponding
section of Management Approach, p. 78.

¥

The Umicore information in this note only relates to Umicore employees. Data on subcontractors
occupational safety are being reported separately. Umicore strives towards an accident-
free workplace.

GROUP DATA

UNIT 2015 2016 2017 2018 2019
Fatal accidents N°® 0 1 0 0 0
Fatal accidents sub-contractors N® 0 0 0 1 0
Lost Time Accidents (LTA) N 47 59 51 61 20
Lost Time Accidents (LTA) sub-contractors N 9 15 2 | 25
LTA frequency rate 2.66 3.34 301 3.36 4.6
Calendar days lost Ne 2,134 9,848 1,590 1,830 3,893
LTA severity rate 012 0.56 0.09 0,10 0.2
Recordable Injuries (RI) N 148 127 138 158 158
Recordable Injuries frequency rate 8.38 6.78 815 87 8.07
Ratio N® of sites with no LTA/total N° of sites reparting U 84 84 84 84 83
Sites OHSAS 18001 certified Yo 36.6 a7 51 519 52.6

Umicore employee: a person belonging to Umicore’s total workforce. A Umicore employee can
be a full-time, part-time or temporary employee

Sub-contractor: a person not belonging to Umicore’s total workforce, providing services to
urnicore in one of its premises under terms specified in a contract

Fatal accident: a work-related accident with fatal outcome

Lost time accident (LTA): a work-related injury resulting in more than one shift being lost
from work

Recordable injury (RI): a work-related injury resulting in more than one first aid treatment or
in a modified working program but excluding lost time accidents

Frequency rate: number of lost time accidents per million hours worked

Severity rate: number of lost calendar days due to a lost time accident per thousand hours
worked. Accidents to and from work are not part of the scope of the safety data

FREQUENCY RATE SEVERITY RATE
5.0 460 1.00
075

0.56
0.50

2.0
10 0.25
0. 15 16 7 18 9 0 5 5 17 18 19

Good practice 47: Results of the employee safety policy

Umicore, Integrated Annual Report 2019, p. 185
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7.5.4.2 Recommendations

The FSMA recommends that companies:

— oversee the development of specific policies and due diligence processes for the
employees;

— identify personnel risks that may affect their own operations and performance;

— set clear objectives for the employee policy;

— describe both the positive and negative results;

— report the results of the policy both qualitatively and quantitatively;

— always make a comparison with the objectives set;

— describe how they address the consequences of the Covid-19 health crisis and, in
particular, explain the policy pursued in this regard and its results.

7.5.5 Respect for human rights
7.5.5.1 Findings and good practices
7.5.5.1.1 Policy pursued and due diligence processes implemented

More than 90% of the companies describe their human rights policy compared to about
80% in the first study. All BEL 20 companies describe their human rights policy. The same
goes for the vast majority of the other companies included in the study. The human rights
policy is described in a sufficiently specific manner by all BEL 20 companies. This figure drops
to around half for the other companies. The other half describes this policy in very general
or brief terms. In some cases, no description is given at all, nor is any justification provided
for the absence of this description.
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Description
~5%

> 60%

m sufficient m boilerplate = Not available

Graph 24: Human rights policy — entire study population

The FSMA points out the following good practice:

— Some companies describe their human rights policy in a sufficiently specific
manner.1%4

The nine principles of the Charter

Principle 1: No discrimination
- Gender diversity

Almast nine in ten Van de Velde employees are women. These women make our products for other warmen in coun-
tries where employee rights are not always self-evident. Van de Velds ensures that people are not discriminated
against on the basis of their gendsr. That lso goes for ags, religion or any other factor that can b the basis of
discrimination

104 Good practice 48.
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Principle 2: No child labour

In general terms. Van de Velde does not axpose children to unsafe situations at ar around the workplace. Tha following
basic principles apply at our own sites:

+ Van daekds does not employ children aged under 15 of the minimum logal ags:

» Van de Velde does not employ children of school age. This does not include summer jobs that comply with local laws
and customs.

* Young adults (sged under 18] can work atVan
- Chikdren of schaol age are only permitted to wark outside schoal hours.
- Van deVekle sees to it that young adults on the payiol go 1o scheol and encourages them to complete their

‘education.

- They do not work during the night.
- They do not work more than eight hours,

Van de Velde clearly takes its chain respensibility for preventing child labour. Some of our subcontractors and raw mats-
rial suppliers are active in countries where child labour is a known risk factar. By Signing the Social and Ethics Charter,
‘suppliers and subcontractors confirn they do nat employ children. We check compliance during company audits.

Principle 3: No forced labour
It i our conviction that the wellbeing of our employees has a positive impact on the quality of cur products. Forced

labour is contrary to the philosophy of Van de Velde. We follow ILO Convention 23 to ensurs that there is no forced
Iabour anywhers in our production chain. All our suppl mark their with this by signing

our terms and canditions.
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Principle 4: Health and safety

We guarantee & safe and heaithy work envi and 1o ensure ingof each and every
employee. The intemal pravention and protection at work service gives advice on the organisation of the workpiace, the
work post, emironmental factors, the use of tools, equipment and hygiene.

Principle 5: No disciplinary measures

W condemn all forms of vielence, be they physical, mental ar verbal.

Intemal prevention advisors establish Van de Velde's prevention policy with regard to safety, health, ergonomics,
hygiene. making the workplaces more atiractive, stress and psychosodial strain. Safety agents and wellbsing coaches
at the various departments act as a senser for the internal service.

Confidants are also available 5tVan ds Vielde in the svent of interpersonal grievances at work. They inform, listen, advise
and help employess to find a solution to problematical situations, They can call upon the internal service and HA in the
quest for reconciliation. An external service can also be called in as needed.

Principle 6: Respect for maximum working hours

We respect the maximum working hours limits and pursue a good work-ife balance. The maximum working hours are
Izidl down by relevant local laws. Overtime is limitad_ 1t must ba voluntary and infraquent.

Principla 7: A guaranteed liveable wage

We guarantee sach and every employee a fiveable wage. We ensure wages comply with the applicable pay scales and
that employees can do more than simply mesting their most basic needs.

Principle 8: Open dialogue with social partners

All our employses have a right 1o join or form a union and tha right 1o organisa in such & way that effective collactive
negotiations are possible. They can do so without fear of repercussions in any form.

The represantatives of our mployees deserve special atiention. Van de Vislde is fully committed to enabling them to
carry out thair well They h 10 empiayses at the workplace and are able to work without
faar of negative consequences.

Discrimination, intimidation and retribution are prohibitsd. If the freedom of trade unions is limited by law, the
amployees of Yan da Velde are free 1o organise and choase thair own representatives.
Principla 9: Monitoring

We ensure menitoring of the principles by 1o be certain they are complied
with by internal and external staksholders.

Good practice 48: Description of the human rights policy

Van de Velde, Annual Report 2019, p. 86 and p. 88-89

More than 70% of the companies describe the due diligence processes they implement. This
is an improvement. In the first study, about 65% of the companies did so. All BEL 20
companies describe their due diligence processes in a sufficiently specific manner. About
40% of the other companies also do so. About one fifth give a summarized description.

About 40% report nothing in this respect.

Description

~30%

~15%

m sufficient = boilerplate

< 60%

= Not available

Graph 25: Due diligence processes relating to human rights — entire study population



The FSMA points out the following good practices:

Some companies implement the following due diligence processes: (i) the
introduction of one or more codes of ethics for employees, suppliers and
subcontractors®, (ii) the monitoring of compliance with these code(s), (iii) the
measures taken to identify and remedy any shortcomings, and (iv) the use of external

certifications.10®

Some companies assume a higher risk of human rights abuses in certain countries. In
that case, they mention the procedures they follow to select their suppliers and
subcontractors. They also describe how they encourage (or require) their suppliers

and subcontractors to respect human rights.*0”

@ Products made with respect for human rights

As an international market player, we take responsibility for ensuring the right working
conditions among our producers. We want to be sure that they not only comply with their
national laws, but also with international treaties and conventions.

One way in which we realise our aim of 100% responsible trade is through membership of

amfori BSCI. This international platform helps companies achieve their goals around decent

working conditions. We ask all suppliers of house-brand products to sign up to the amfori

BSCI Code of Conduct. This code of conduct respects the following international conventions:

» The United Nations Guiding Principles on Business and Human Rights (UNGP),
implemented in 2011

» Universal Declaration of Human Rights

= UN Convention on the Rights of the Child

« |LO Declaration on Fundamental Principles and Rights at Work

» OECD Guidelines for Multinational Enterprises

» UN Global Compact

The code of conduct embodies universal principles which must be respected, in relation

to minimum age for employees, right to fair wages, exclusion of child and forced labour,
guarantee of safe and healthy working conditions, ban on discrimination, etc. We monitor our
business partners' compliance with the code of conduct closely, for instance based on social
audits performed by recognised audit firms.

We ask any producer which does not respect the code of conduct to introduce the necessary
improvements. For this, the producer can rely on support from us and from other BSCI
members, with training, for example. If we are to continue to work together, it is essential that
the producer is prepared to continuously improve. If, after a follow-up audit, we discover that
no improvements at all have taken place, we terminate the cooperation. Read more

430

producers were
audited in 2019

Sustainability
certificates with social
added value

Certification systems play a major role in
making our private-label products more
sustainable. Many of these standards
also offer verified social added value

for producers. Examples include ASC

for aquaculture, Rainforest Alliance for
bananas and coffee, UTZ for coffee and
cocoa, FSC for wood and paper, RSPO for
palm oil and Fairtrade.

Read more about certification systems in
the Biodiversity programme.

Good practice 49: Due diligence processes relating to the human rights policy

Colruyt, Annual Report 2019/20, p. 140

“DEME respects and protects human rights in general and the fundamental rnights and freedoms as defined in the
United Nations Universal Declaration of Human Rights. The group will never tolerate slavery, child labour, forced or

compulsory labour, or trafficking in human beings.

105 See section 7.4.5.1.4 above.
106 Good practice 49.
107 Good practice 50
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The implementation of the policies ensures that all the partners are aware of the importance of respect for human rights
and know when and where to report any breaches.

DEME operates in several foreign countries with different sets of laws and risk profiles in terms of human rights. The
presence in countries with a higher risk profile in terms of human rights violations constitutes a threat to DEME’s
reputation. It 1s therefore particularly necessary to be vigilant when hiring temporary staff abroad or with third parties
that employ personnel on our sites such as subcontractors, suppliers, freelancers, etc.

A careful selection of firms, agencies and other third parties 1s a precondition before doing business with them and
before entering into a partnership. DEME’s policy 1s always clearly contractually defined in the matter of respect in
general and respect for human rights in particular.

A procedure developed for those firms and agencies in the pre-recruitment and post-recruitment phases clearly
highlights our standards and how they must be observed. Regular audits and inspections of the firms, agencies and other
third parties employing stall on our sites guarantee that our standards are respected and effective”.

Good practice 50: Due diligence processes relating to human rights policy (foreign activities)

CFE, Integrated Annual Report 2019, p. 186
7.5.5.1.2 Risks

Less than 60% of the companies describe their human rights risks, which is a (slight)
improvement. In the first study, this figure was about 50%. The percentage, however, rises
to about three quarters when only the BEL 20 companies are taken into account. In more
than 60% of the cases the BEL 20 companies describe the risks in a sufficiently specific
manner. Approximately 30% of the other companies describe their human rights risks in a
sufficiently specific manner. About half of the remaining companies do not describe their
human rights risks.

Description

> 40%

< 40%

~20%
m sufficient = boilerplate = Not available

Graph 26: Human rights risks — entire study population
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The FSMA points out the following good practices:

— Some companies mention the following risks: (i) risks related to the equal rights of
workers, (ii) violation of human rights at their sites in higher-risk countries, or (iii) risks
related to suppliers and subcontractors in the supply chain.1%®

— Some companies point out that their commercial and production activities are mainly
or exclusively located in Europe. Consequently, the risk of human rights abuses is
considered to be lower. However, this does not prevent them from developing rules
of conduct and ensuring that they are observed.

Telenet's material issues: main risks

Telenet’s commitment to human rights does not limit itself to its own
operations but applies to the different stakeholder groups across the
value chain. The Company has identified the most material human rights
risks through the materiality assessment, as well as through an
assessment of the implications of the UN Framework and Guiding
Principles on Business and Human Rights:

Employees: 100% of Telenet's business operations are located in
Belgium and The Grand Duchy of Luxembourg and are covered by
stringent local legislation and regulation. In addition to legal obligations,
the main human rights risks for Telenet's employees are equal
opportunity, privacy and health & safety.

Customers: 100% of Telenet's customer base is located in Belgium and
The Grand Duchy of Luxembourg and is covered by stringent local
leqislation and requlation. In addition to leqal obligations, privacy and
freedom of expression were identified as key human rights risks for the
Company's customers.

Suppliers: An assessment of the implications of the UN Framework and
Guiding Principles on Business and Human Rights on Telenet'sbusiness
found that there is a significantly higher risk of disrespect and abuse of
human rights in its supply chain. Key human rights risks in the supply
chain include child labor, forced labor, working hours and wages,
discrimination, freedom of assodiation and health & safety.

Good practice 51: Description of the human rights risks

Telenet, Annual Financial Report 2019, p. 31-32
7.5.5.1.3 Results and KPlIs

More than half of the companies describe the results of the human rights policy pursued,
which is in line with the results of the previous study. In about one fifth of the cases,
however, these results are described very briefly. In those cases they are rarely
accompanied by KPIs. It has been observed once again that the percentage of BEL 20

108 Good practice 51.
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companies reporting more detailed results is higher than for the other companies. About
half of the other companies do not provide any results of their human rights policy.

Description

~40%

~ 40%

~20%
m sufficient  ® boilerplate = Not available

Graph 27: Results human rights policy — entire study population

The FSMA points out the following good practices:

— Some companies describe the results of employee training courses that address
respect for human rights. Or they indicate that they have received complaints about
unethical behaviour during the past year. Or they state that they have asked suppliers
or subcontractors to comply or that they have ended certain commercial relationships
because of ethical shortcomings or human rights abuses.

— Some companies set objectives such as: (i) organize training for all employees over
the course of one or more years, (ii) receive no complaints or reports about ethical
shortcomings or legal violations, (iii) ensure that all suppliers and subcontractors
commit to complying with a code of conduct!® and (iv) carry out a number of supplier
and subcontractor audits over a period of time.

— Some companies use the following KPIs in this context: (i) the number or percentage
of employees who have received training on a code of conduct and have committed
to complying with it, (ii) the number of (risk) suppliers who have committed to
complying with a code of conduct, (iii) the percentage of suppliers that comply with

109 The code of conduct also deals with other matters than respect for human rights. See section 7.4.4.2.2
above.
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predetermined principles of respect for human rights. Some companies also mention
the evolution of the results and the objectives set.!1°

— Some companies also mention (i) the number of production sites in the group, (ii) the
percentage of high-risk suppliers with good results following an inspection or an audit,
(iii) the number of suppliers audited by a recognized independent body, (iv) the
number of violations reported and the subsequent action taken.*!

110 Good practice 52.
111 Good practice 53.
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Communities (key) performance indicators

INDICATCOR UNIT  TARGET 2019 2018 2017 2016 2015
CUSTOMER Customer loyalty index i MA 83 MA B3 MNA&
SATISFACTION
% of employees ! trained in A 100% Q9% 04 2% 02% MA
Barco’s Standards@ Work &
ETHICS &
COMPLIANCE
% employees coverad by % 100% 100% 100% 100% 100%
collective agreements
% key and core suppliers™ % 100% Q8% 05% 100% 100% 100%
that signed declaration of core core cora
compliance with RBA Code of
SUPPLIER Conduct™
ASSURANCE ON
SUSTAINABIL- B
ITY % in-scope™ suppliers b4 100% NA MA HA NA
that responded to Conflict
Minerals Reporting Template
[CMRAT)
Community investment £ 162, 400 102,000 125,000 NA MNA
COMMUNITY
ENGAGEMENT
Community involement i +230 +100 +600 NA NA
heads
11} White-collar employees
12) Standards@Work modules covered in 2015: Ethics, Cybersecurity, Cruallty

{3) Core suppller: supplier of strategic Importance to Barco In i rms of guality criticality. technology and annual spend. ey suppller: supplier that has a major
annual spand, |s Important for ks technology o requires spaclal focus due to guality crithcallty.
{4) The Responsiole Business Alllance [REA) Code of Conduct establishes standards to ensure that working condltlons In the electronics Industry supply chain
are safe, that workers are treated with respect and dignity, and that business operations are environmentally responsitle. We use the RBA Code of Conduct to
S2Mve 35 the sustalnabllity standarnd for our suppllers

[5) In-gcope suppllers are suppllers that dellver products of Componants containing wngsten, tantalum, Un or gold

Good practice 52: KPIs on human rights, the fight against corruption and social matters

Barco, Annual Financial Report 2019, section B, p. 53

Indicator 2018 2019 Target
Human rights

# Producers monitored in at-risk countries Calendar year 524 430

% Producers in at-risk countries receiving at least one audit Calendar year 100 100

% Producers in at-risk countries with acceptable result after social audit Calendar year 9%.5 90,0 100
# Producers improved from poor to acceptable result compared with previous year Calendar year 11 31

# Producers with which cooperation was terminated due to a violation of the Code of Conduct Calendar year 7 9 0

The scope of these indicators is Colruyt Group Belgium, unless i

icated otherwise.

The figures for human rights relate to producers of our house-brand products.

Good practice 53: KPIs on human rights (supply chain)

Colruyt, Annual Report 2019/20, p. 141
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7.5.5.2 Recommendations

The FSMA recommends that companies:

— adequately describe their human rights policy;

— explain their action plan and relevant due diligence processes;

— clearly explain the risks connected with the supply and subcontracting chains;*?

— clearly explain the results of their human rights policy. This can be done in a narrative
way or by using KPls;

— always check the results obtained against the objectives set.

7.5.6 Anti-corruption
7.5.6.1 Findings and good practices
7.5.6.1.1 Policy pursued and due diligence processes implemented

The vast majority of companies, including all BEL 20 companies, describe their anti-
corruption policy. This is an improvement compared to approximately 85% in the previous
study. However, about 30% of the companies outside the BEL 20 describe their policy very
briefly or not at all. In the latter case, no reasons are given for not mentioning it.

Description
~5%

~ 80%

m sufficient  m boilerplate = Not available

Graph 28: Anti-corruption policy— entire study population

About 75% of the companies describe their due diligence processes on fighting corruption.
This is an improvement compared to about 70% of the companies in the first study. The vast
majority of BEL 20 companies describe these procedures in a sufficiently specific manner.
This also goes for about half of the other companies. The remaining issuers provide a

112 gee section 7.4.5.1.4 above.
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description that is either too generic or too brief. Some do not provide any description at
all.

Description
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Graph 29: Due diligence processes on fighting corruption — entire study population

The FSMA points out the following good practices:

— The most frequently applied due diligence processes for fighting corruption include
the introduction of a code of ethics.’*3 This includes an indication of whether the
employees undertake to comply with such code and the measures taken to identify
and remedy any shortcomings.*'4

— Some companies consider corruption-related risks higher for certain foreign activities
or in relations with local authorities or subcontractors. In such cases, they introduce
specific due diligence processes.'!®

113 See section 7.4.4.2.2 above.
114 Good practice 54.
115 Good practice 55.

95



Ageas has put in place a far-reaching policy on conflicts of interest as
part of the sound and qualitative governance of the company and its
business activities. A series of legal and regulatory provisions impose
clear obligations in this respect. A conflict of interest is any situation
with competing interests, compromising the ethical realization of the
legitimate purposes of Ageas andlor its stakeholders, or any
appearance of such situation.

In this context, Ageas prohibits its employees or agents to make direct
or indirect contributions to political parties, organisations or individuals
engaged in politics (including election committees, party affiliated
organisations, party aligned research bodies, pressure or lobby
groups, causes that are politically aligned, party officers and
candidates), as a way of obtaining advantage in business transactions.

Political and Social elected mandates are not submitted to any prior
authorization of the employer but must nevertheless be declared.
Ageas is recorder in the EU Transparency Register.

Fit and Proper principles are also essential to Integrity. The Fit and
Proper policy describes the rules and processes to ensure that Board
members and Management members, Head of
Independent Control functions and designated key managers, at all
times meet the Fit and Proper requirements. The principles of being fit
for the function in terms of skills, experience and professional
behaviour, and proper, i.e. demonstrating integrity and honesty, and
having no history of offences or convictions, are also applied to all staff
members and verified in the recruitment process.

Committee

The Compliance function endeavours always to remain fully connected
to the current and expected major trends at work and organises
brainstorming and knowledge sharing sessions around dominant
topics. In 2018 this included a focus on Transparency through the End-

implementation of the rules set out in the policies.

Due diligences are performed on customers, third parties namely
as part of the procurement and contractual process, as well as in
Merger and Acquisition files.

Contracts with suppliers, vendors and consultants are subject to a
compulsory legal sign-off prior to their signing.

All expenses must be evidenced and the four-eye check applies
on expense acceptance and payments.

A control process is in place on remunerations and inducements
to and from distributors of products.

Notification duties of staff members are monitored on a continual
basis: notification of gifts and advantages, external mandates and
personal transactions in Ageas securities or any other restricted
security. Notifications are cross-checked by a questionnaire sent
to all staff at the end of each year to verify that due notifications
were done.

to-End Customer Journey and in 2019 on The (Compliance) Impact of
Cognitive Systems on the Customer Relationship. Creating and
maintaining awareness, through training and information sessions, is
also one of the ways that the Compliance function supports Integrity.

Preventing fraud, corruption, money laundering, terrorist financing, and
respecting rules on Sanctions and Embargoes are supporting
processes of Integrity.

More specifically, fighting against corruption contributes to Integrity, to
a sounder and more trustworthy economic, social and green
environment, and to supporting the human rights. This is why the Anti-
Bribery and Corruption Policy is a major pillar of the prevention of
corruption, to which Ageas firmly applies the zero-tolerance principle.

It describes the frame of mind in which Ageas intends to operate and
to do business, and sets out the principles and rules to abide by to
avoid committing or seeming to commit an act of active or passive
corruption, in particullar the way to handle towards gifts, advantages,
invitations and hospitalities.

The policy includes the definitions, criteria, rules, processes and
expected behaviour to ensure that the zero-tolerance principle is
effectively respected. It also describes the minimum standards of the
anti-bribery programme to be in place in all Ageas entities.

This is strictly controlled by the obligation to notify gifts or advantages,
whether given or received, to Compliance and by the prerogative of
Compliance to ask to decline a gift or advantage deemed non
acceptable.

Maintaining awareness towards Integrity in its various forms is the
purpose of the regular and compulsory training programme managed
by the Compliance department. This programme comprises inception
meetings for newcomers and regular refresh sessions for all staff
members on important compliance topics, expected behaviours and
notifications due. It also encompasses specific thematic sessions on
major actual subjects presented both to the Board and the top
management, as well as to the relevant staff members.

An internal procedure is in place to report wrongful situations
without being subject to retaliation.

The Fit and Proper status of the designated Board and
Management members is checked each year and there is process
for these people to notify immediately any change in their Fit and
Proper status in the meantime.

Notifications are followed up on a quarterly basis for assessment
and reporting.

The yearly compliance guestionnaire is followed up with an
outcome of 100%, with exceptions being documented.
Attendance to training sessions is compulsory and followed-up on
a yearly basis.

On all these controls, there is a reporting up to the Executive Committee
and the
subsequent actions.

respective Board Committees, potentially friggering

Good practice 54: Anti-corruption policy and due diligence processes
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Ageas, Annual Report 2019, p. 32-33 116

FIGHT AGAINST FRAUD AND CORRUPTION

“DEME has a clear policy to carry out its activities with integrity and fights against all forms of corruption. In addition
to the corporate Code of Ethics and Integrity, DEME. has implemented a fully-fledged corporate compliance
programme which also defines anti-corruption policies. In the context of this compliance programme, those anti-
corruption policies also form part of the annual employee awareness programme. In addition, this policy is in turn
accompanied by specific procedures to guarantee its day-to-day effectiveness. The third-party due diligence policy, the
policy on the integrity of outgoing payments, the supply-to-payment policy for key third parties, and a training
programme for staff members involved in this kind of procedure constitute an effective instrument in the fight against
fraud and corruption.

The activities are deployed worldwide and therefore also in countries that have a higher score in the perception of
corruption index. Potential situations of corruption are a risk to the group’s reputation. For that reason, DEME has set
up a due diligence procedure, not only for those high-risk countries, but also for all situations where there appears to
be a high risk of fraud and corruption.

First of all, DEME advises against using sponsors or agents. If there is no way to do otherwise, those parties must first
be screened; this screening will be more or less extensive depending on the level of risk. The group also monitors the
third partes it does business with. Specific clauses are included in the contracts, under which the parties agree to always
act in accordance with the standard of conformity required by DEME. Finally, DEME ensures that those parties
elfectively comply with the policies and procedures in the area of corruption.

Moreover, DEME. reduces those risks as much as possible through policies and procedures that are well known to
everybody and implemented throughout the organization. In this respect, the group offers a special training programme
to instruct management staff and teach them how to manage the risks of corruption with full knowledge of the facts”.

Good practice 55: Anti-corruption policy and due diligence processes (foreign activities)

CFE, Integrated Annual Report 2019, p. 186-187
7.5.6.1.2 Risks

About 60% of the companies describe the corruption-related risks, a slight increase
compared to the results of the first study. Moreover, more than two thirds of the BEL 20
companies describe the corruption-related risks in a sufficiently specific manner.
Approximately one-third of the remaining companies also treats corruption-related risks in
a sufficiently specific manner. About half of the companies does not describe these risks.

116 This issuer also describes its integrity policy on page 31 of the annual financial report for the 2019 financial
year. This was omitted from this example of a good practice.
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Graph 30: Corruption-related risks — entire study population

The FSMA points out the following good practices:

— Some companies point out potential corruption-related risks inherent in their

business sector'’” or more frequent in business relationships in certain high-risk

countries.11®

“In the construction business, the financial stakes are often high, competition 1s sometimes fierce, and many projects
require the conclusion of joint ventures and the placing of orders with a large number of subcontractors and suppliers.
Furthermore, relations with clients may involve offering or receiving gifts, hospitality, invitations to various events, etc.
This may give rise to situations where there 1s a risk of ‘losing control’ due to corruption. To mitigate those risks, CFE
pursues a strict policy of prevention. An Anti-Corruption Code has been implemented at the subsidiaries, setting out
the basic principles and the specific rules to be applied in the various high-risk situations. This is complemented by
varlous concrete measures taken by the entities to ensure the application of those rules”.

Good practice 56: Risk description regarding corruption

CFE, Integrated Annual Report 2019, p. 188

AB InBev operates its business and markets its products in emerging markets that, as a result of political and economic instability, a lack of

well-developed legal systems and potentially corrupt business environments, present it with political, economic and operational risks. Although

AB InBev is committed to conducting business in a legal and ethical manner in compliance with local and international statutory requirements

and standards applicable to its business, there is a risk that the employees or representatives of AB InBev's subsidiaries, affiliates, associates,
joint ventures/operations or other business interests may take actions that violate applicable laws and regulations that generally prohibit the
making of improper payments to foreign government officials for the purpose of obtaining or keeping business, including laws relating to the
1997 OECD Convention on Combating Bribery of Foreign Public Officials in International Business Transactions such as the U.S. Foreign
Corrupt Practices Act and the U.K. Bribery Act.

Good practice 57: Risk description regarding corruption (foreign activities)

AB InBev, Annual Report 2019, p. 73

117 Good practice 56.
118 Good practice 57.
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7.5.6.1.3 Results and KPlIs

Most of the non-financial statements analysed describe the results of the anti-corruption
policy. This is a slight increase compared to the first study. However, the percentage rises
significantly when only the BEL 20 companies are taken into account. In a number of cases,
the results are not reported in a specific way or are reported too briefly. In those cases,
reporting is rarely accompanied by clear KPIs. A little less than half of the other companies
do not report any results at all in this respect.
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Graph 31: Results of the fight against corruption — entire study population

The FSMA points out the following good practices:

— Some companies report in this respect (i) whether their employees have taken anti-
corruption training; (ii) whether they have received complaints of fraud in the past
year; (i) whether anti-corruption research has been carried out!'?; (iv) whether they
have terminated business relationships because of corruption.

— Some companies report specific objectives in this regard, such as employee training
and the fact that no incidents have occurred.

— Some companies provide the following KPIs: (i) the number of employees having
received training on this topic; (ii) the number of employees who have committed to

119 Good practice 58.
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a code of conduct that includes aspects of the fight against corruption??; (iii) the
number of complaints received or incidents identified'?; (iv) the number of
whistleblowers' reports received; (v) the number of investigations into violations of
the policy or the code of conduct!??; (vi) the number of suppliers or subcontractors
who have been audited by an accredited independent body.

“On 20 March 2018, a search was conducted at the oflices of DEME in Zwiyndrecht (Belgium) in connection with the
role that a former employee had played in the award of a dredging contract in Sabetta (Russia) in 2014. The mvestigation,
m which DEME lends its {ull cooperation, is still in progress. So lar, no one is under suspicion. Since the mvestigation
1s strictly confidential, no details can be given about the case or the trial. This incident was an additional reason to further
refine and lormalize the existing procedures”.,

Good practice 58: Results of the anti-corruption policy

CFE, Integrated Annual Report 2019, p. 187

Melexis has seen no incidents of corruption in the 2019 reporting
period. Melexis remains vigilant, engaged and willing to deal with
all significant risks that might present themsehees.

Good practice 59: Results of the anti-corruption policy

Melexis, Annual Report 2019, p. 47

Page Strategicpillar | ighlymaterial | o kpre TargetZ019 | Result2019 | Resut2018 | »79°t2020 GRIKPI/ref Impact/ SDG
topics & beyond

Caring for our stakeholders
Number of cases investigated by
Ethical business Business conduct the Investigations department for Not available 38 29 Not available . 8. Decent Work
pal conduct and ethics violation of policies/code of conduct Anti-corruption | and Economic
Growth

Number of whistleblowing cases Not available 7 7 Not available

Good practice 60: KPIs on fighting corruption

Proximus, Annual Report 2019, p. 106
7.5.6.2 Recommendations

The FSMA recommends that companies:

— describe their anti-corruption policy in a sufficiently specific manner;

— explain their action plan and related due diligence processes;

— explain whether the corruption-related risks in their domestic and international
operations have been analysed;

120 The code of conduct also deals with other matters than anti-corruption policies. See section 7.4.4.2.2
above.
121 Good practice 59.
122 Good practice 60.
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— report the results of their action plan, either in a narrative way or by using KPls;
— always check the results obtained against the objectives set.

7.6  COMPLY OR EXPLAIN

7.6.1 Regulatory framework

If a company does not have a policy for one or more non-financial topics, the non-financial
statement should contain a clear and substantiated explanation of the underlying
reasons.'?3 The other reporting requirements obviously continue to apply.

7.6.2 Findings and good practices

Most companies develop a policy for each non-financial topic. A small number of issuers do
not describe a policy for one or more non-financial topics. However, they do not always
explain why they fail to address these topics.

Most of these issuers merely mention the non-financial topic without providing a concrete
description of the policy pursued, the due diligence processes implemented or the other
elements required. An issuer that merely mentions a non-financial topic does not comply
with the legal obligations.

The FSMA points out the following good practice:

— Some companies describe each required element per non-financial topic. They

explain that certain topics are developed less extensively than others. This can be the

result of their materiality analysis.*?*

7.6.3 Recommendations

The FSMA recommends to companies that:

123 Article 3:6, § 4, paragraph 7 of the Code on Companies and Associations.
124 See section 7.8.1 below.
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— if a non-financial topic is considered not material — as a result of which the companies
do not develop a specific policy in this respect — this should be clearly mentioned. The
other reporting requirements, such as the description of the principal risks, obviously
continue to apply to this matter;

— They develop internal guidelines on the application of the comply-or-explain

principle.1?®

7.7 REFERENCE FRAMEWORKS

7.7.1 Regulatory framework

When drafting their non-financial statements, companies should use one or more European
or internationally recognized reference frameworks. They should indicate which
framework(s) they have used.'?® 27 Companies should in principle cover all required non-
financial topics. If they opt for a reference framework that does not cover all these topics,
they should provide the necessary information for the other topics as well.

7.7.2 Findings and good practices
7.7.2.1 Absence of a reference framework

Just under 10% of the companies fail to mention that they use a recognized reference
framework, an improvement on the previous study. At that time, the percentage was just
under 20%. All BEL 20 companies use a recognized reference framework. Two years ago
there was still one BEL 20 company that did not do so.

Five companies on the continuous market and one on the fixing market do not mention a
reference framework.'?® 12° |In the previous study, there were eight and two issuers
respectively.

125 See section 7.4.4.2.2 above.

126 Article 3:6, § 4, paragraph 4, of the Code on Companies and Associations. The King can draw up a list of
the European and international reference frameworks and due diligence processes that companies may
use. At the date of this study, no Royal Decree had yet been published. However, a number of
internationally recognized reference frameworks and standards are listed, in a non-exhaustive manner, in
the NFI Guidelines as well as in the explanatory memorandum of the Law of 3 September 2017.

127 NFI Guidelines, p. 3-4.

128 One issuer refers to a reference framework that the European Commission does not consider a reference
framework for non-financial reporting. This issuer is, therefore, included in the group that does not use a
recognized reference framework when drafting its non-financial statement.

129 The statutory auditor of an issuer on the continuous market indicates that it applies the GRI Standards,
while the issuer doesn’t mention this anywhere.
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7.7.2.2 Other reference framework mentioned

Except for the issuers that do not mention a reference framework, all companies should
mention at least one reference framework.

¢

® None ® One = Two ®m More than two ® None = One = Two = More thantwo

2017 2019

Graph 32: Number of reference frameworks mentioned per non-financial statement

7.7.2.3 Reference frameworks most commonly used

The two reference frameworks most commonly used are the SDGs and the GRI Standards.
About 70% of the issuers mentioning at least one reference framework, use these reference

frameworks.30

Compared to the first study, the SDGs are used more often. They are mentioned in about
70% of the statements. In 2017, they were mentioned in about 40% of the statements.
About two thirds of the issuers opt for the GRI Standards as their principal reference
framework.'3! About a quarter of the issuers use the SDGs as their principal reference
framework. Nearly 70% of the BEL 20 companies use the GRI Standards. The remaining BEL
20 companies use the SDGs.

130 The percentages in this chapter refer to the number of statements mentioning at least one reference
framework.

131 |n order to identify the principal reference framework, the study relies on the opinion of the statutory
auditors. In their report, they indicate the reference framework used by anissuer. See in this regard section
7.9.1 below.
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7.7.2.3.1 GRI Standards

e e

= BEL20 = Continuous = Fixing = BEL20 = Continuous = Fixing

2017 2019
Graph 33: Reference to the GRI Standards per market segment

As in the previous study, it is mainly the BEL 20 companies that use the GRI Standards.
Approximately 70% of the BEL 20 companies refer to those standards, as compared to
around 80% in the first study. On the continuous market, this percentage drops to about
60% of the statements included in the study. This is in line with the percentage in the
previous study. As far as the fixing market is concerned, the GRI Standards are mentioned
in two statements. In the first study, this was the case in one statement.

Conform versus inspire

When reporting according to the GRI Standards, there are two options: the Core option or
the Comprehensive option. In the previous study, issuers did not always mention whether
they opted for the Core option or the Comprehensive option, or whether they were merely
inspired by it. This follow-up study shows that most issuers indicate whether they are
merely inspired by the GRI Standards or comply with one of the two options.

Three quarters of the issuers mentioning the GRI Standards indicate that they use the Core
option, where just under 40% of the issuers did so in the previous study. The remaining
companies have drawn inspiration from the GRI Standards without conforming to this
reference framework.

Table of contents

As already mentioned in the previous study, an issuer should, when using the GRI Standards,
include a GRI table of contents.!3? This table of contents specifies all standards used and
lists all information elements included in the report.

132 GRI 102-55.
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In line with the previous study, not all issuers using the GRI Standards include a GRI table of
contents in their non-financial statement. More than 80% of the issuers did so compared to
about 60% two years ago. It is also noted that, in some cases, the GRI table of contents is
mentioned separately on the issuer's website instead of directly in its non-financial
statement.

Although the GRI tables of contents were not verified in detail for the purposes of this study,
it can be deduced, in line with the previous study, that a number of issuers have not included
all indicators applicable to the Core option in their table of contents.

External verification

When applying the GRI Standards, issuers should include a description of their policy and of
how they handle external verification ("assurance") of their reporting. If an issuer calls upon
such external verification to verify conformity of its non-financial statement with the GRI
Standards, it should include a reference to that external verification. It is noted that eight
companies using the GRI Standards had a limited number of indicators verified externally.!33

7.7.2.3.2 UN sustainable development goals

The SDGs appear in approximately 70% of the non-financial statements of issuers
mentioning at least one reference framework, compared to more than 40% in the 2017 non-

financial statements.

N
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Graph 34: Reference to the SDGs per market segment

Slightly over 90% of the BEL 20 companies refer to them. This percentage is higher than in
the previous study. This is the case for approximately 65% of the issuers on the continuous

133 See section 7.8.3.2 below.
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market, who mention at least one reference framework, a sharp increase compared to
approximately 15% in the first study. Two companies on the fixing market refer to the SDGs,
which is in line with the observations of two years ago.

Except for one company, which refers to the SDGs without specifying this in further detail,
the issuers select between 4 and 17 goals. This is an increase compared to two years ago,
when between 4 and 14 goals were selected.
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Graph 35: Number of SDGs per market segment

The table below compares the number of times each SDG goal is mentioned in the 2019
non-financial statements with those in the 2017 non-financial statements.

NO
POVERTY

600D QUALITY GENDER CLEAN WATER
HEALTH EDUCATION EQUALITY AND SANITATION

it ¥ .'l

N
Number of | 2019 5 5 28 16 18 11
non-
financial
nancia AL 3 2 14 10 9 4
statements

600D JOBS AND INNOVATION AND 1 REDUCED 12!“!‘“’1!1!
ECONOMIC GROWTH INFRASTRUCTURE INEQUALITIES CONSUMPTION

«f Wi G QO
Number of | 2019 | 21 28 18 11 14 27
non-
finandial 12017 | 43 16 8 7 5 15
statements
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1B ™ e 165" 17 aus

FOR THE GDALS
.
MV,

I=ll.tg'.
Number of | 2019 26 3 9 13 19
non-
financial 2017 18 0 7 6 10
statements

Table 2: Selection of the SDGs in non-financial statements

The FSMA points out the following good practices:

— Some companies include an explanatory table or list with a short description of each
SDG selected.'3*

— Some companies explain each SDG selected in the text describing their approach and

actions for each non-financial topic.3°

— Some companies combine their textual explanation with a graph visualizing the SDGs

which their actions help achieve.!3¢

134 Good practice 61.
135 Good practice 62.
136 Good practice 63.
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GOOD HEALTH
ARD WELL-BEING

GENDER
EQUALITY

g

. Good health and
- well-being
Ensure healthy lives
and promote
well-being for all
atall ages

Quality education

Ensure inclusive and quality
 education for

all and promate

lifelong learning

. Gender equality
 Achieve gender

equality and empower all
women and girls

: " In addition to developing new products, Agfais

constantly looking for solutions that not only
reduce its own ecological footprint, but also that

© and infrastructure

Build resilient infrastructure,
promote inclusive and
sustainable industrialization

Agfa invests in sustainable employment and
wants to offer a safe, healthy and ethical warking
enviranment to 10,000 employees worldwide.
Moreover, we must ensure that our products

are socially responsible and sustainable for all
aur customers.

In order to respond to the important demographic
challenges in modern society and to keep
healthcare sustainable, Agfa strives to play an

¢ important role in the emergence of integrated
healthcare systems.

Agfa is convinced that continuous leaming and
development are essential for individual and
organizational growth. Each employee must
therefore be able to further develop his or her
unigue talents and skills or to acquire new and
advanced skills, knowledge and points of view.

Within the diversity palicy, Agfa wants to promote
or recruit more female employees in senior
management positions. In addition, a gender-

. neutral remuneration policy is pursued. In the
coming years, even more focus will be put on this.

of its customers.

i . . © The Innovation Office was launched in January 2019.;
ittt BN S

Material topic

Respect for Human Rights
Health & Safety

Sustainable business solutions
and production

Product Stewardship &
Service Quality

Employee well-being, Human
Capital, Leaming & Development

Employee well-being, Human
Capital, Leaming & Development

Sustainable business solutions
and production

i« Innovation and investments

Good practice 61: Specific contribution to the SDGs selected (table)

Agfa Gevaert, Annual Report 2019, p. 20-21
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In Asia, more particular in China, Ageas's joint venture Taiping Life
launched in 2012 the Serious lliness Insurance that investigates market
conditions and serious illness needs of urban and rural residents,
developing exclusive serious illness products and supporting local
governmenis' project developments. Up till now, over 7.5 million urban
and rural residents have been covered by the inpatient and outpatient
medical care by serious illness insurance through cooperation with
Guangxi Province government.

In Malaysia via its joint venture Etiga, Ageas and its local partner
Maybank commercialized two life and death insurance products sold
via the local partner POS, the National Post company, POS Khairat and
POS Tenang. The first product provides cash pay outs in the event of
the death of an individual, to his/her spouse and their children. This
product was created to prevent low income families from going deeper
into poverty in the event of mishaps, and is made extremely affordable.
The second product offers a similar protection in case of the death of
an individual and medical reimbursements for accidents at an
affordable price.

In both countries these products are meant to significantly reduce the
poverty caused by illness and ineqguality and hence offer a solution in
line with SDGs 1 and 10.

Good practice 62: Specific contribution to the SDGs selected (in textual form)

AGEAS, Annual Report 2019, p. 15
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e support the United Nations 2030 ment and disaster relief efforts. During the development of

Agenda for Sustainable Development the Sustainability Goals, each goal was evaluated against the

and the 17 Sustainable Development 17 Sustainable Development Goals (SDGS) to identify how they

Goals. We are working to contribute  impacted each 5DG. According to our 2017 Materiality Assess-

directly to many of these goals through ~ ment the most material issues of these goals are water, agricul-
our 2025 Sustainability Goals, Smart Drinking Agenda, Road ture and responsible drinking. A new assessment is currently
Safety initiatives, volunteering programs, small retailer develop-  being developed and will be released in 2020,

1? PARTMERSHIPS GOOD HEALTH
FOR THE GOALS AND WELL-BENG

13 GLIMATE @& GENDER

AHETION EQUALITY

12 RESPONSIBLE 4 CLEAN WATER
CONSUMPTION - AND SANITATION
ANDPRODUGTION

O v

DEGENT WORK AND
ECOROMIC GROWTH

o

SMART BN WATER CIRCULAR CLIMATE SMART
AGRICULTURE % STEWARDSHIP PACKAGING ACTION DRINKING

Good practice 63: Specific contribution to the SDGs selected

AB Inbev, Annual Report 2019, p. 36
7.7.2.4 Change of reference framework

In 2019, one fifth of the companies used a different reference framework than in 2017. In
2019, one BEL 20 company and one company on the continuous market chose a reference
framework for the first time.

Six issuers now use the SDGs instead of the GRI Standards. Two of the BEL 20 companies
that used the GRI Standards in 2017, have now opted for the SDGs. One of them explains
this change. Four issuers on the continuous market opted for the SDGs instead of the GRI
Standards. Only one of them justifies this change.

One BEL 20 company now uses the GRI Standards instead of the UN Global Compact. Two
issuers on the continuous market switched from the UN Global Compact to the SDGs and
the GRI Standards respectively. However, they provide no justification for this switch.
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7.7.2.5 Combination of reference frameworks

Twenty-nine issuers mention two reference frameworks or more. Two years ago, 26 issuers
did so.

The most common combination is GRI Standards and SDGs. It appears in approximately 40%
of the non-financial statements. In the first study, this combination appeared in just over
25% of the non-financial statements. This seem a logical combination. After all, the SDGs
provide general objectives and quantified objectives, while the GRI Standards provide a
concrete reporting methodology.

When issuers use different reference frameworks, they often do not mention which part of
their non-financial statements is based on which reference framework.

The graph below compares the most common combinations in the current and the previous
study.
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Graph 36: Combinations of reference frameworks

The FSMA points out the following good practice:

— Some companies summarize the conformity between the information in the non-
financial statement and the reference frameworks used in an easy-to-read table.3’

Table de

UN Sustainable Development Goals
[referentiel)

Formation about the Company

il i au 31

Engagements Global
Compact

2019

Global Reperting Initiat

Indicators used

Referencing

GRITOI General reporting principles 209 hapter 5.
GRIT02 General i hapter 1 ion of the Group
GRI02-18102-13 Profile of the structure 2019 annual report - Chapter L Presentation of the Group
GRI 0214 Strategy 2019 annual report - Chapter L Presentation of the Group
GRI102-16 Ethics and integrity 2019 hapter 4. C

GRI102-18 Governance 2019 hapter 4. C

GRI102-40 & 102-44 ‘Stakeholders 2019 5

GRI102-45 4102-56 Reporting practices 2019 5.

Remuneration
People & Talents
GRI401 -1 Total employees 209 hapter 5.
GRI 401 Total employees by type of job 209 hapter 5.
GRI401-1 Total employees by type of contract 209 hapter 5.
GRI 405-Th. Total employees by age group 209 hapter 5.
5 - gender equality GRI 405-Th. Total employees by gender 209 hapter 5.
GRI 404 Employes training: policy and hours of training | 2019 hapter 5.
5 - gender equality - Combatti i-aiscrir policy 209 pter 5.
discrimination
8 - inclusive growth and decent work for all 4- Combatiing Recruitment and integration of disabled 2019 - chapter 5. Non
persons
8- inclusive growth and decent work for all GRI 4043 andi i 209 pter 5.
in 3. Freadom it Compiiance with collective bargaining AKKA Code of Conduet

ogreements.

Health & Safety at Work

3+ promotion of health and well-being GRI 403 ‘Workplace occidents 2019 5
3+ promotion of health and well-being Absentesism 2019 5
3- promotion of health and well-being GRI403-5 Quality and well-being ot work 2019 hapter 5.
3- promotion of health and well-being GRI404 -1 Training pelicy and hours of training 2019 hapter 5.
Climate, Energy and Environment
7 - Sustainable and modern energy 9-Encouraging green Innavation in clean mability see 2019 annual report - section on R&D and chapter an CSR
7 - Sustainable and modern energy 9- Encouraging green Eco-design and recycling salutions 2019 5
technologies
GRIZ02 1 Energy consumption 209 hapter 5.
7- Environmental GRIT05 -1 Greenhouse gases (scape 1) 2019 hapter 5.
7- Environmental GRI305-2 Greenhouse gases (scope 2) 2019 Anucl report - chapter & Nor-financial Statement
responsibility Forintemal referencing an for
France and Germany”
7- Environmental GRI305-3 Greenhouse gases (scope 3) 2019 Annual report - chapter 5. Non-financial Statement
responsibility
7- Environmental ‘Waste; monagement of water and food waste | Given its business model, the AKKA Group does not consider this point
responsibility strategic.
7- Environmental Prevention and remedying intothe | Given i business model, th does not
il air, water and sail consider this
7- Environmental Protection of biodiversity business model, not

Business Ethics, Data protection and certifications

Given i
consider this point strategic.

16 [ 10-C GRI 205 Anti-comuption - managerial approach and | 2019 Annual report - chapter 5. Non-financial Statement.
targets for 2020
GRI204 Purchasing practices Reinforcement of the current purchasing policy
GRI 414 ‘Supply chain management and supplier Because of the nature of its activities and its business model, the AKKA Group
i i does not consider this paint strategic.
GRI 206 Anticompetitive behaviour see Chaper3. section on risks
16- Accountable institutions ond justice "1 Compliance with Compliance with human rights and prevention | The AKKA Group is committed to combatting all forms of human exploitation.
intemational human of forced labour However, because of the nature of its ecanomic activities and its business
rights lows model, AKKA doss not considerthe ik of human rights vislatons srategic
2 Monitaring of human within the Group. See Group Code of Conduct on the website.
rights viclations”
16- Accountable institutions ond justice eclaration of commitment to promote the 10 KK Conduct. The AKK; :
principles of the Giobal Compact 2019 Global is the CSR
GRI 418 Confidentility of customer data no compiaints have been recorded
i 2019 5. Statement.

ond cybersecurity

Good practice 64: Conformity between the non-financial statement and the reference framework used

137 Good practice 64.
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AKKA Technologies, Integrated Report 2019, p. 80-83
7.7.3 Recommendations

The FSMA recommends that issuers:

— indicate which reference framework(s) they use;

— explain the choice of this (these) reference framework(s);

— indicate the effort they made to comply with the reference frameworks; 138

— explain, if they mention several reference frameworks, whether and to what extent they
have used each of those reference frameworks for (specific parts of) their statement;

— use the same reference frameworks consistently every year in order to ensure that
information is sufficiently comparable;

— explain on what basis they have opted for another reference framework and why they
abandoned the previous one. They should provide this explanation both when deciding
to change to another reference framework and when deciding to use an additional
reference framework;

— explain, if they use a reference framework that mentions specific sustainability goals,
how the company activities contribute to the achievement of these goals and the
progress made in this respect.

Specifically when issuers choose GRI Standards, the FSMA recommends that they:

139 or indicate that they have used this reference

— indicate which option they have chosen
framework only as a source of inspiration;

— include a GRI table of contents in line with the option chosen, either the Core option or
the Comprehensive option;

— provide a clear link to the GRI table of contents when it is not included in the non-
financial statement;

— indicate whether the information has been verified externally.

Specifically, if issuers choose the SDGs as a reference framework, the FSMA recommends
that they:

138 They indicate whether the reference frameworks have been mentioned only as a source of inspiration or
whether they have been fully complied with. In the former case, which parts did they not follow and why?
139 Namely, Core or Comprehensive.
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— describe how the companies measure their performance vis-a-vis the SDG goals, how
they define their goals, both qualitatively and quantitatively, and what progress has
been made from one year to the next;

— illustrate, in the form of a table or a list, how their actions take account of the SDGs and
of their results;

— explain why they have not opted for the other goals of the SDGs, for example following
the results of a materiality analysis; *4°

— explain if they have decided no longer to pursue a specific goal of the SDGs and mention
why they decided to pursue a new goal.

7.8  CONFORMITY WITH KEY PRINCIPLES

When providing non-financial information, companies should respect certain overarching
key principles. Thus, quality reporting is: (i) material and stakeholder-oriented, (ii)
comprehensive but concise, (iii) fair, balanced and understandable, (iv) strategic and
forward-looking, as well as (v) consistent and coherent.

This section examines the extent to which companies apply these key principles.
7.8.1 Material and stakeholder-oriented
7.8.1.1 Principles

Companies do not have to report on each non-financial topic in detail. Only information
necessary to understand the evolution, performance and impact of company activities on
non-financial topics should be provided. 14!

The issuers describe their impact on their environment. Conversely, they also indicate how
they themselves are affected by non-financial topics. This is in keeping with the double
materiality perspective.

Companies are well advised to consider the information needs of all relevant
stakeholders.'*? Given the diverse nature of the non-financial topics, they should always
bear in mind the materiality of the information reported.

A good materiality analysis takes account of the specific context of the issuer and the
particularities of the sector in which it operates.*® It allows for better identification of the

140 see section 7.8.1.
141 NFI Guidelines, p. 2.
142 NFI Guidelines, p. 9.
143 NFI Guidelines, paragraph 3.1.
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risks and opportunities arising from it, as well as of the way in which the company deals
with it.

7.8.1.2 Findings and good practices

About three quarters of the issuers indicate having investigated the materiality of the non-
financial topics. This is the case for all BEL 20 companies and for more than half of the other
companies, which is an improvement. In the previous study, approximately 70% of the BEL
20 companies and slightly less than half of the other companies did so.

7.8.1.2.1 Realization of the materiality analysis

Issuers are well advised to clarify how they have carried out their materiality analysis. This
concerns the question whether companies report in a qualitative manner about the steps
taken to map the material topics for them and their stakeholders. More than half of the
issuers included in the study do so: about 90% of the BEL 20 companies and some 40% of
the other companies.

The FSMA points out the following good practices:

— Some companies give a textual description of how they carried out their materiality
analysis.'** Others provide the data in a graph.'#
— Some companies identify their principal stakeholders and topics. To present the way

146 or a

in which they identify the interests of their stakeholders they use a table
graph'#’,

— Some issuers indicate that they consider different time horizons in their stakeholder
interaction. After all, the impact of the topics addressed may vary over the short,
medium and long term.48

— Some companies regularly refine their materiality analysis. In this way, the material
topics always remain in line with the evolution of the companies and the expectations

of their stakeholders. Some companies even indicate how frequently they update
149

their materiality analysis.

144 Good practice 65.
145 Good practice 66.
146 Good practice 67.
147 Good practice 68.
148 Good practice 609.
149 Good practice 70.
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Materiality determination

In 2018, we proceeded to a materiality assessment process with external expert assistance, enabling us to further report on the
mast relevant topics The assessment conclured in a materiality matrix, which was also validated by our Board of Directors. The

process consisted of four steps:

1

External analysis

First an external materiality view was taken not anly capturing
Procdius’ sustainadslity ssses but akso tha ones of the industry
asawhole Amedia analysis as well as a peer review and
reputation survey were taken into account.

Relevant topics. on which Proximus can have animpact in

saciety were identified. Based upon this subsequently a shartlist
could then be validated with internal stakeholders

Good practice 65:

VALIDATING

GLOBAL MEGATRENDS
AND ASSESSING
VISION 2015

2

Internal materiality workshop

We organized a well prepared, semi-structured and facilitated
workshop theraby mapping our stabaholders and highly
rmaterial topics. The workshop included representatives of all
the business units, management and support functions of
Prosimus

We started from the aforementioned long list of highly material
topics and stakeholders cbtained in the external analysis, which
we then plotted to define those that are truly key.

3

Integrated materiality matrix

The integrated materiality matrix combines the external analysis
ard thenesutts of the intemal materiality workshop ko ona
materiality matrix It provides a comprehensive ovenvew of the
mizst highly material topics taken fram both views.

The combination of the horizontal axis and the vertical axis
determines the degree of impact that Proximus has with the
topic on saciety. In a simplification exercise to ensure we direct
our strengths where most nesded, we decided tofocus aur
actions & reporting on the topics of the upper right quadrant,
which are mast material for our stakeholders and the mpact
Praximus can have. The definition of thase highly material tepics
as well as their baundary can be found on the next page

4

Implementation

Basad on this analysis, we implemented our new contribution
frameworkin 2019 and pursued actions to serve our main
ambition. The results of those actions are shawn throughout
the repart.

Presentation of the materiality analysis process in textual form

Proximus, Annual Report, p. 116

IDENTIFYING
AND CHOOSING
MATERIAL TOPICS
FOR HORIZON 2020

DEFINITION
OF OBJECTIVES AND
REPORTING SCOPE

Materiality

SETTING THE COURSE WITH OUR STAKEHOLDERS FROM 2015 THROUGH 2020

VALIDATION

EXECUTIVE COMMITTEE

Good practice 66: Presentation of the materiality analysis process in the form of a graph

Umicore, Integrated Annual Report 2019, p. 21
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Ona Bolta for Safety campaign

Good practice 67: Presentation of stakeholder interaction in the form of a table

Balta Group, Annual Report 2019, p. 40
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Stakeholder engagement is a five-step ongoing process: Engaging with stakeholders

Stakeholder engagement is a five-step ongoing process as
illustrated in the diagram on the left. The feedback we receive

1 from our stakeholders acts as a compass for our continuous
Identify key improvement on all fronts.
stakeholders and X . .
e We build trust with our stakeholders by being open, transparent
, and consistent in our communication. At Group level, we report
our sustainability performance to stakeholders annually, including

the outcomes of an independent assurance.

Review asnd report Engagze With Acknowledging that local stake.holders are important for both
performance stakeholders to verify our Io.cal a.n.d our Group ope.ratl.ons, as of 2018 we .report our
0 Stakehoiders materiality sustainability performance in six countries following the same
high standards, and have these independently verified.
‘ l In 2008, TITAN Usje in North Macedonia was our first subsidiary to
4 3 apply this practice. In 2019, TITAN Albania, TITAN Bulgaria, TITAN
Egypt, TITAN Kosovo, TITAN North Macedonia and TITAN Serbia
Enga'age employees SR develf)pr.n.ent reported their sustainability performance following materiality
[ Statesy | i se don proiine assessment outcomes and feedback they received from key local

implementation stakeholders through their systematic dialogue.

Good practice 68: Presentation of stakeholder interaction in the form of a graph

Titan Cement Group, Integrated Annual Report 2019, p. 17

Developments in 2019

A wvariety of problems and challenges are discussed with and

raised by various stakeholders in the course of the year. A growing

interest in climate-related topics was apparent in 2019 on the

part of clients, investors, NGOs and the broader community. Key

stakeholder interactions last year included:

- Concerns raised by several NGOs (organisers of the ‘Move Your
Money' campaign) regarding the financing of coal-fired plants
and new fossil fuel extraction, as well as energy-sector firms
that do not demonstrably subscribe to the Paris climate goals
or will not achieve those goals by 2050. KBC responded to
these concerns by reaffirming its commitment to align its policy
guidelines and business approach with the Paris climate
goals. More information can be found in the *Sustainable
finance’ section in this report.

e sew

- The 'Horizon 2050 lecture series — a cooperation between KBC
and Cera — contributes to the social debate and shares inspiring
insights and knowledge with a broad group of stakeholders.
This year, two lectures were organised: one on ‘Sustainable
mobility” and the challenges faced by the transport sector and
possible solutions and the other on the ‘Labour market 2050°,
which focused on the rapid development of our economy and
jobs market.

Good practice 69: Presentation of the time horizons in stakeholder interaction

KBC Group, Sustainability Report 2019, p. 41150

150 part of this extract has been omitted. Only the part concerning the long-term assessment, more specifically
the 2050 time horizon, has been retained.
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Materiality assessment

Many different social, environmental and ethical issues impact our

business, either directly or through our global value and supply chains.
Conseguently, we must manage a continually evolving set of issues.

Every three years, we conduct a materiality assessment to help ensure

that our strategy focuses on the right areas. We subsequently tailor our
reporting to align with the interests and needs of our stakeholders and

the company itself.

Materiality assessment

Ouwr last materiality assessment was conducted in 2017. We
analyzed a range of internal and external data, including
trend reports and other documents created by peers, sec-
tor associations and sustainability networking organizations
(CDP, SASB, GRI, Sustainalytics, United Mations Sustainable
Development Goals), as well as internal documents. This
research resulted in a list of over 50 topics.

Based on a survey of a select group of Barco employees
(sustainability ambassadors) and an assessment of the
impact of each topic on Barco's success (as determined by
the executive sustainability steering committee) and on aur
stakeholders, we selected 11 topics. These 11 topics — which
we call our “focus areas’ - stand out as ‘material’ and deter-
mine our current sustainability strategy.

2018: determining priorities

In 2018, we surveyed Barco's global leadership team (about
100 people) to assess the importance of each of the 11 focus
areas to Barco and define their maturity levels. Topics with
both high importance and a low maturity level were flagged
as priorities. Those topics are the main focus in 2019-2020

2019: new insights from ESG ratings

There is an upcoming number of external ratings that mea-
sure the corporate Environmental, Social and Governance
(ESG) performance of our company. Their goal is to assess
our resilience to long-term, financially relevant ESG risks.

In 2018, Barco was evaluated by several agencies, includ-
ing 155-oekom for the first time. 155 ESG's rating concept
places a sector-specific focus on the maternality of extra-
financial information. Their findings provided us with addi-
tional insights into the key issues of our sector.

— For more information about how Barco engages with its stakeholders to determine risks and points of attention, please
refer to the "Stakeholder engagement’ segment on pages B/75 and B/76 of this report.

Good practice 70: Frequency of updates of the materiality analysis

Barco, Annual Financial Report 2019, section B, p. 12

7.8.1.2.2 Results of the materiality analysis

Issuers can describe the results of their materiality analysis textually or illustrate it visually
with a table or a materiality matrix. A materiality matrix shows, on one axis, the relevant
topics on which a company has significant influence, and, on the other axis, the importance
of these topics for the stakeholders. It also enables issuers to show the probability of the
(non-)financial impact in an easy-to-read way.

About half of the issuers — including the vast majority of the BEL 20 companies — describe
the result of their materiality analysis. This is a slight improvement on the results of the first
study.
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The table below compares the percentage of issuers using a materiality matrix, per market
segment, in the first and the second study.

Total BEL 20 Continuous
market and fixing
market

2019 2017 2019 2017 2019 2017

Presence of a materiality matrix ~45% ~25% ~45% ~35% ~40% ~20%

Table 3: Comparison — materialiy matrix

The FSMA points out the following good practices:

— Some issuers illustrate the results of their materiality analysis by means of a
materiality matrix. *>!

— Some issuers further explain the materiality matrix in a text. They clarify why they
t.152

consider certain topics to be material or no

151 Good practice 71.
152 Good practice 72.
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UCB'’s Sustainability Materiality Matrix

high =

Access to Medicines

Innovation in R&D

Environmental Footprint

Healthcare System s - 3 Data & Technol
Strengthening in LMICs . Ethical Business Practice a echnology

Employee Development

. Employees’ Health, Safety and Well-being

Diversity & Inclusion

Level of external stakeholder concern

¢~ moderate

& moderate Impact on UCB high =

@ Priority pillars @ Fundational topics @ Additional topics

Good practice 71: Materiality matrix

UCB, Integrated Annual Report 2019, p. 33
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Materiality matrix at the level of AvH as an investment company

# Emironment  « 5acial = Govemance
High &
### Resporsible ownership
» Business ethics
L] l: |||||E|I‘.E-wEIIEIIEE
= Sohency and long term retum
2
[,
€=
@
s
p
=]
ﬁ_ » [Dirversity and equal opporunity = Human @pital development
E # Economic growth and employment
= Resporsible products and services
# Siakehpider relationship and gavemance o=
» Risk management
= Reporting
= Anti-bribery & anti-comuption
. Eﬁ-pm:ll partneships
* Sibsidiariy sas Resporsibie investment paligy
Medium Impact on businass High
Materiality analysis oroup values such 25 kong-erm wiion, entieprenewrl splitt, integety, partnes-

anly the ESG rsks and opportunities that are material af e el of AvH
as an Investmwent compamy s clsowssed In ©is chapter. &n sement & oo
sidered matedal () I 1 c2n fawe 3 materal posithe o negative Impect an the
group's sharhokiers’ squity o recuming rit profit over a 5- 10 10-year hodmn,
() I 2 sharehoiger or stakehmider expects It 10 be caretdly managed and (1) H e/
she [hes 1t flgh priary. This 2pproach 1 In line with T remmendations of the
maik e authorilies and Eurnext [Enueny 2020 In this egan.

In 015, AvH performed an anciysis 10 oeemine s materal E5G rsks and oppor-
bonities. 23 jpoints ol attention weme therDy soved. Mo nfomaton aoout e

mettndoingy cn be tound on the next page.

Baserd on this analyss, the materzity matrte of AvH 35 an nsestment company

was drawn up. This revealed 4 themes Tat fave 2 great mped on the group's

business and at the same Time are @ied Righ by Te stkenoiders. A theneine

tren Identified these = 2 priety:

1) responsible ownershipc RieEcion with tte @iidm@iors inooder o
Increae the ESG Impart;

1) tmrsiness ethics: mmpliance with e appilabie Ews and requiations (Rdud-
Ing the legal framewort In the matter of antl-omption), Internal guidedlnes,

ship, sustainabiity, mspect, Intdepentents and taamwon

7) COfpOrate governande: mganked ool and moritoing of the straeqy
pursued; and

£] solvency and long term retum: ‘oo on rancaly sstarabie busness
midek with appmpriate tobnce sheet stuctures.

A number of ESG aspects sooved iower wiih e stakehoioess, but potentaly iave

2N mpartant Impact on the tusiness model Ak theretos wishes to pay spedal

attention i hese-

1) uman capital development: tne d=veiopment of parsonel 2nd team-seiat
e 5l and personal development;

7) Innowatioar 2 poliy that stimelzies Innovation, 2nd theretore s stainabie
solutons 2nd oppounitis;

3) risk management: montorng the potentil ESG 2nG other Fskg

4] reporting: a relavant manne of r2poring, Wih acompanying substntiaton;
and

5] responsible Investment policy: 2 (disinvesiment polky 1 WhED 256 15 3
decision mlEion,

Good practice 72: Materiality matrix with accompanying textual description

AVH, Annual Report 2019, p. 41
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7.8.1.3 Recommendations

The FSMA recommends that companies:

— describe the processes for identifying material topics;

— always situate the analysis of material topics in its context and, in doing so, pay attention
to the double materiality perspective;*°3

— consider the perspectives and the impact of the non-financial topics in the short,
medium and long term;

— explain the time horizons covered by the materiality analysis;

— indicate the principal stakeholders (interaction);

— illustrate the results of the materiality analysis in a clear and summarized manner,
preferably by means of a materiality matrix;

— reassess materiality at regular intervals.

7.8.2 Comprehensive but concise
7.8.2.1 Principle

Issuers must include the required information for each non-financial topic. They must be
concise and avoid repetition.

7.8.2.2 Findings and good practices

The vast majority of issuers describe their policy for non-financial topics.'>* Some
companies, however, fail to provide risk descriptions, due diligence processes, results and
relevant KPls.

The FSMA points out the following good practices:

— Some companies systematically discuss each required element per non-financial
topic. In this way, no elements are overlooked and reporting is clearly structured. 1>°

— Some issuers include a table of contents!®® that gives a clear overview of all topics
covered and their location.

153 See section 7.4.5.1.3 above.
154 See section 7.4.3 above.

155 Good practice 73.

156 Good practice 74.
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— Some issuers include a table with cross-references to their management report or
annual financial report.’®” Others include these references directly in the non-
financial statement when dealing with the different topics or their specific elements.
Both approaches allow users to identify whether and where all required elements can
be found.

— Some issuers refer to information on their website or to specific documents. 1°2 This
allows interested users to obtain more details, while the non-financial statement
remains concise.

157 Good practice 75.
158 Good practice 76.
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> Employee Development and Well-Being

WHY IS IT MATERIAL?

In an evelving sector, staff need to

be ready to tackle new and future
challenges. Preparing for these
challenges begins with encouraging

a learming mindset among staff and
then providing them with the facilities
with which to exploit it. D'leteren Auto
wants to help employees develop
their skills and ensure they have job
satisfaction. The efficiency of the
business ultimately relies on the
employees and their commitment to
improving both their personal and
collective performances.

KEY INDICATOR

Howrs and days of training:

-2017: 39,605 hours

or 3 days/employee
-2018: 41,516 hours

or 3.15 days/employes
-2015%: 42,700 hours

or 3.20 days/employee

THE WAY FORWARD

New campaigns will promote the
training offered by MySkillCamp

to help employees to pursue their
personal and professional growth.
In terms of well-being, new training
programmes will include workshops
on sleep quality and an introduction
to mindfulness. A workshop on load
carrying is also under consideration.

MANAGEMENT APPROACH

> Training and persenal development

On arriving at the company, new employees are invited to take part in @ morning
welcome and integration session that offers a fun look at the history and strategy of
the company. They are also given practical information about life in the company,
their rights and duties and the possibilities for career development.

They also receive specific training on logistics that includes a tour of company
buildings and an information session about safety rules.

[¥leteren Auto encourages the personal and professional development of its
employees through appraisals and coaching sessions. Jobs in the car sector rely on
wvery specific techmnical skills, so the company encourages participation in dedicated
training sessions and workshops.

A training programme designed specifically for managers provides an opportunity
to revisit the in-house values and to apply them company-wide. In place since
2018, this intermal collaboration is helping to build a company culture that is at
once innovative and inspiring. D'leteren Auto hopes that the process will assist the
company's transformation and make it better equipped to meet sector challenges
and its own objectives for 2025.

= Careers and swccession

The company respects the principles of good governance in terms of equity,
transparency and dialogue. In particular, the CaReer Model was set up to improve
transparency in terms of employee expectations, skills and results, while offering
opportunities for career development within the company. A succession plan is also
in place to guarantee a reserve of potential replacements for key positions within
the company.

> Burnout prevention

In terms of stress and burnout management, employees can receive external
counselling or follow learning programmes (burnout prevention, time management,
breathing and relaxation techniques, etc) Individual coaching is provided to help
employees coping with psycho-social issues. Close monitoring of long-term illnesses
has also been implemented. [¥leteren Auto uses a case-by-case approach to
facilitate the reintegration of personnel who have been absent through sickness or

injury.

OUR 2019 ACHIEVEMENTS

My3killCamp is a learning platform that puts employees in the driving seat of
their own personal development, encouraging them to train continuoushy and
autonomoushy. [t offers e-learning sessions (including on Linkedin), webinars and
access to a library containimg 10,000 e-books and audio-books.

On the issue of well-being, in addition to workshops on digital detoxing, healthy
eating and cardicpulmonary resuscitation technigques [CPR), including how to
use an external defibrillator, I¥leteren Auto has been offering since 2018 a free
medical check-up every three years to employees aged 50 and above. In 2015, 75
employees took advantage of the offer.

UM sustainable development agenda

I¥leteren Auto is committed to the personal and professional
development of its employees and the creation of a decent working
environment.
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> Employee Safety

WHY IS IT MATERIAL?

¥leteren Autoc operates in the field

of car & spare parts distribution and
car maintenance and repair. The
majority of the work entails the use of
potentially dangerous tools, machinery
and chemical products and the lifting
of heavy loads. Guaranteeing that
employees are protected from all
hazards in their daily work is a priority.
In addition, by promoting safe working
practices, D'leteren Auto can reduce
costs arising from staff injuries and
absentesism.

KEY INDICATORS
Number of workplace accidents
- 2016: 50

-2017:43

- 2018:25

- 2015:41

Number of lost working days
- 2016: 2,085

-2017:776
-2018: 742
-2019:1103

Howrs of training on safety
- 2016: 66T

-2017:530
-2018:1,724
-2019:3,979

MANAGEMENT APPROACH

Whether it be company employees or outside contractors working on I¥leteren
installations, there is a zero-tolerance policy towards non-respect for safety
standards. The prevention department conducts risk assessments, proposes
preventive measures and organises workshops on fire prevention and safety.

OUR 2019 ACHIEVEMENTS

The initiatives launched in 2019 include risk assessments of electrical installations,
training open to all staff members in the use of automated external defibrillators as
well as annual training courses in first aid and fire prevention and centrel. In 2019,
maintenance workshops also trained personnel in the risks related to high-voltage
batteries.

THE WAY FORWARD

While recognising that eliminating all risk is an unattainable goal, D'leteren Auto
aims to get as close possible to zero incidents. The objective is to stay below the
overall frequency and average seriousness of accidents in the automobile sector. It
also wants to get absentesism as low as possible and certainly to keep it below the
level seen in Belgium's private sector (7% in 2018 in Belgium, according to a survey
by Securex).

After a high number of workplace accidents in 2015, [¥leteren's Health & Safety
team plans to analyse the causes and examine the trends in order to take the
Bppropriate measures.

UM sustainable development agenda
[¥leteren Auto is committed to the safety of its employees and the
creation of a decent working environment.

Good practice 73: Structured description

D’leteren Group, Financial and Directors’ Report 2019, p. 133-134
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The four priority topics and material CSR aspects that we put
forward are:

Improving people’s lives

®  Science and innovation management
m  Building partnerships to bring innovation to patients
®  Access to our candidate medicines

Our employees are the strength behind Galapagos

= Building & strong corporate culture
= Human capital management

= Employees engagement

Conducting business ethically and responsibly

m  Manage our operations with ethics and integrity
@ Our Code of Business Conduct and Ethics

We care about the environment, health and safety

= Environmental policy
m  Eco-efficient operations

= Employee well-being

Good practice 74: Concise table of contents of the non-financial statement

Galapagos, Annual Report 2019, p. 72
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Transparency

About this report

Scope of the sustainability information

T abox

this raport istoinfo
‘our contribution to society, in relatian with cur amibtion, sansa of
purpasa andgeals. Our stakeholders am all the indhiduals and
T Hacted by our opemtiors or hava
amslationship. Thess incude but ars natlimited to: astomens
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suppliers, tha press, government represantathes & instiutians,
partnars and sacial organizations. For mors information on how
‘e rairkain cor rlaticrehin with cur ctakoholdors soo the
soctionanstaksholder dialogua

Thisrapert has for scop tha Prosimus Group, including tha
inwh has.amajort,
Unlosz statnd otheorwise, refiorencos to Provimus should bo
read 2 reforring to the Prosimus Group, except for the sections.
“Overvisw of non-finandial informatian” and “GRI contart
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In Lusamiourg, we cpera as Prosimus Lusemiurg urder the
brand names Tanga and Tolind.es Lisemnbaoung intomatisnally
e e active kND\.gl‘Oul.l.ﬁl.lm BICS. Wo alzo have other
affiiates integrabed in our Entreprise Busingss Uinit suchas
Ba-Mobila, Davinsi Labes, Umibrio, Codit, st

For our financial information, weirclude naw acquisitians in
our report as of tha first full year of cwnership

Reporting criteria
non-financial information

Tha Arrual Report is publishad in March 2020. Forthe
sustainablity infarmation included in this repart we followed
tha indkcations of the Global Reparting Initiatie {GRT) guida
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{trarelatod in the Belgian Law of Ird Sapterbar 2017 and
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EL Directive 2004/ 95/EL: Fi
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d Diversity

wharercn table,

The busingss emiranmant

Forewerd from cur CEQ & Chainman, p.6-7
Kay achiwomants, p16-19
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Prosimus at aglance, p.8-11
Prosimess govamance moced, .53

Markats whars the urdartaking cperatas

Prosimus at aglance, p8-11

Abrisf duscription
of the businass
madel Dbyectives and stratogies

reword fram our CEQ & Chairman, p.5-7
Prosimus at aglance, p.8-11

Kay achiswemants, p16-19

Contributing to society whila creating value for our
stakoholder, p 22
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Main trans and factars that may affact the

Riigk managament report. p.79-87
Foreword fram cur CEC & Chairman, p.5-7
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A description of the policss pursued,
including dua diigenca

Caring for our employees, p36-40
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Social Figunes, p121-124

Fisk managemsnt report, p.A2-A3

Cwerview af non-finandal information, p106-107
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Rk management repart, p.A5-B6
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Non-financal by performancs indcators
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Erwirormental figures, p 125-127
Owerviow af non-finandal information, p 108

A description of the palicies pursued
inclusding dua diigence

Ethical business conduct, sl
Prosimus governance model, p.59
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Ethical business conduct, pisd
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Ethical business conduct, pisd
Risk managemsnt report, p.79-87

anti-comuption and
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Ethical business conduct, puisl
Risk managemeant report, p.?9-87

A dezcription of the policies pursued,
including dua diigenca

Sustainabl supply chain, p.56
Ethical business conduct, p4d
Prosimus governance modal, p.53
Rigk management repart. .85
Rernunaration raport, p AA-G6
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Sustainable supply chain, p.56
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Proximus govarnance medal, p 53
Rish management repart. p.8S
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Sustainable supply chain, p.56
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Rk management rpart. p.A5
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Hon- financial by performance indicators

Ethical business conduct, pal
Risk management mpart, .85
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Ethical businass conduct, pisd

Rigk managemant raport, p. 7987
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GRI contont index, p 133

A description of th policss pursued

Diversity targets

Caring for our emplayees, p 36-40
Prosimus governance model, p.53
Remunaration repart, p B8-95
Caring for our emplayees, p 36-40
Prosimus gowarnance madsl, p 73-76
Remuneration repart, p 88-96

ineight inta tha
dvarsity Description of haw the palicyis

implemanted

Caring for our employees, p.36-40
Frosimus govarnance medal, p 73-74
Fiemnunaration rapart, p BE-06

Fesudts of the diversity policy

Caring for cur emplayees, p36-40
Prosimius govarnance medsl, p 73-74
Remunaration repart, p B8-06
Social figres, p121-126

Good practice 75:

this intagrated repart by following tha
inchcatiors of the GRI guidk. inchuding where relovant o
availabia data fior 2019,

Cross-references

Proximus, Annual Report 2019, p. 109-111

t of ther Group's £0, emissions is basad on the
guitclings of tha Greenhousa Gas Protocsl

We measure all actiities that are subject to aperational
control. This not only concerre smisssonsin Balgium, bt also
since 20040, the €0, emissions of Prosimus Group subsidaries
outsida Belgum. Their consumption reprasanits 7% of the
Group's botal energy consLmption

Reporting on amronm the groap s
s cona depanding an data sallablity and quality. This &
pesitvely Svohang over the years, in the senss that mars and
m maritnrng thair

Tha carton foatprint of tha subsidianes TelaSion, Daving Labs
and Linbrace, all acquired in 2017 and Codit acquined in 2018
i nat mraterisl and not included in the figurms

Tha CO 8 consumption represents 2 C01, equialont amission
figura of all greerhouse gases cambined ie OO, CH, N0,
HFEs, PRCs, SF,, The gases of primany interest for Prasimis
are £, and HFCs, but CH, ard M,0 ar also included intha
caloudation

The 2019 Telenet Sustainability Report will provide deeper insights in
the Company’s structural approach to sustainable development with
focus on the progress made during the year ended December 31, 2019.
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! Final environmental data for the year ended December 31, 2019 will be reported in Telenet’s 2019 Sustainability Report, to be released in June
2020. This report will also contain more elaborate GRI Standards disclosures.

Good practice 76: Reference to a separate sustainability report

Telenet, Annual Report 2019, p. 28 and p. 34
7.8.2.3 Recommendations

The FSMA recommends that companies:

— display the contents of the non-financial statement as clearly as possible;

— deal with the different non-financial topics in a structured manner so that no element
is forgotten;

— maintain brevity by mentioning only material elements for the company;

— include cross-references to the website or the management report where more details
can be found.

7.8.3 Fair, balanced and understandable
7.8.3.1 Principle

The information provided should be fair, balanced and understandable.’> The companies
give an objective view of the available and reliable data. They also explain the reporting
scope.'®% The companies take account of the information on group level.16!

7.8.3.2 Findings and good practices

About half of the issuers describe the reporting scope.®? More than 60% of the BEL 20
companies do so. Fewer than half of the other companies provide such a description.

If a subsidiary draws up a non-financial statement itself, the parent company sometimes
incorporates a summary of that information and then refers to the subsidiary’s non-
financial statement for more detailed information.

If subsidiaries are themselves not required to draw up a non-financial statement, parent
companies in many cases do not provide significant information about those subsidiaries.

159 NFI Guidelines, p. 7.

160 \VBO-FEB, IBR-IRE, Belgian Association of Listed Companies and Eubelius,
https://www.vbo.be/globalassets/publicaties/niet-financiele-informatie-en-informatie-inzake-
diversiteit/brochure-nfi-nl-final-2-3-2018-print-.pdf , 2018, p. 15.

161 Article 3:32, § 2, of the Code on Companies and Associations.

162 Good practice 77.
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https://www.vbo.be/globalassets/publicaties/niet-financiele-informatie-en-informatie-inzake-diversiteit/brochure-nfi-nl-final-2-3-2018-print-.pdf
https://www.vbo.be/globalassets/publicaties/niet-financiele-informatie-en-informatie-inzake-diversiteit/brochure-nfi-nl-final-2-3-2018-print-.pdf

About this Report

This is Greenyard’s third annual Sustainability Report, covering the 2019-2020 financial year. It relates to the companyas a
whole and allits subsidiaries, with the exception of subsidiaries divested (Greenyard Frozen Hungary, Greenyard Flowers UK)
or started (Bakker Belgium) in the course of the financial year, as well as those subsidiaries in which the company has only
minority shareholdings. Non-financial figures in the report refer to the 2019 calendar year, unless otherwise specified.

The report has been prepared in accordance with the core option of the Global Reporting Initiative Standard and meets the
requirements of the EU Directive on non-financial reporting. The most recent previous report was published in October 2019.

Regulated information - 5 November 2020

Good practice 77: Scope of the non-financial statement

Greenyard, Sustainability Report 2019-2020, back cover

The FSMA points out the following good practices:

— Some companies extend the scope of their reporting to include entities that they do
not consolidate but that they consider significant for the group.63

— Some companies justify the reasons for extending the scope of their non-financial
statement.16

— Some companies describe the scope of activities covered by their non-financial
statement in a methodological note. They indicate inter alia whether there are any
exclusions and, if so, they justify them. They identify the period to which the non-
financial information — especially the KPIs — refers, on which reference framework

they rely and whether the data are certified.6>

Scope of portfolio review applicable to the reporting period ending on December 31, 2019

Companies taken into account in the scope of portfolio review for 2019 are:

» the following portfolio companies: adidas, Pernod Ricard, SGS, LafargeHolcim, Umicore, Imerys, GEA, Ontex and Parques Reunidos;
* Sienna Capital (taking into account the exclusions detailed in section 1.9.).

Specifities related to 2019:

* Total: In March and April 2019, GBL entered into forward sales related to 15.9 million Total shares (representing 0.60% of the capital).
At maturity of these sales, on January 24, 2020, GBL’s ownership in Total was reduced to 0.01%. GBL has thus finalised its exit from
the Total group. On that basis, Total has been excluded (i) from the ESG risk assessment and (ji) from the following section dedicated to the
ESG commitments of the portfolic companies (those commitments being prospective). For information purposes, the KPls related to GBL
acting as a responsible investor are presented for 2019 by including Total and excluding Total.

* Webhelp: The acquisition of the Webhelp group has been finalized in November 2019. GBL specifies the fact that (i) a due diligence notably
covering social and data protection aspects has been carried out in the context of the acquisition process and (i) Webhelp will be included in
the ESG risk assessment process from 2020 onwards.

Good practice 78: Description of a broader scope of the non-financial statement

GBL, Annual Report 2019, p. 69

163 Good practice 78.
164 Good practice 79.
165 Good practice 80.
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Reporting scope of the ESG policy

As a responsible shareholder, AvH has analysed its portfolio of participations on
the basis of various parameters that may indicate a potentially material
ESG impact for AvH. Examples of this are the relative investment value in rela-
tion to all the assets that AvH manages, whether or not they are listed on the stock
exchange, or special attention by stakeholders to a specific problem or company.

Based on this analysis, DEME, CFE, Delen Private Bank, Bank J.Van Breda
& C° and SIPEF are considered to be material for AvH. In 2019, projects were
started with these participations aimed at bringing their £SG policy and associated
reporting in line with the renewed ESG policy of the group. The participations
were asked to perform or update a materiality analysis. They were provided with
assistance in identifying their main ESG risks and opportunities, and linking them
t0 a policy vision, KPIs and objectives. Their respective governing bodies approved
these for these participations in 2019 or early 2020.

The renewed ESG approach was also explained to other participations. Three par-
ticipations (Extensa, Leasinvest Real Estate and Anima Care) are thereby
given more attention. This is illustrated by a number of examples in the 'AvH as
a responsible shareholder' section. As a result of this approach, 83% of the con-
solidated shareholders' equity (net assets managed by AvH, as reflected from an
accounting perspective in the consolidated equity of the group) of the AvH group
receives specific ESG attention.

The scope and the renewed ESG policy will be systematically expanded over
the period 2019-2022. The intention is that a full ESG policy, with accompanying
reports and actions, will be finalised for the 8 major participations by 2022. Their
reporting in terms of the potential impact on the environment, as well as in terms
of the impact of ESG factors on their business operations (double impact analy-
sis), gets priority, in line with the recommendations of the regulators and Euro-
next (January 2020). The other participations are being encouraged and supported
to reach that level in 2022. All participations are invited to the ESG workshops
organised by AvH, so that they can share their experiences. Progress in this regard,
in line with UN PRI, will be reported annually by AvH.

The processes related to conducting an ESG due diligence by AvH and incor-
porating it into new investment files have been reviewed in the same vein. This
allows the group to better manage major risks in this area, to respond to major
opportunities more quickly and to communicate better about them.

The ESG perimeter, consisting of the 8 aforementioned participations, differs
from the accounting consolidation perimeter used by AvH. Some partici-
pations are not fully consolidated (Delen Private Bank, SIPEF). On the other hand,
the fully consolidated participations Rent-A-Port, Green Offshore, Agidens and
Biolectric are not specifically reported in this chapter, as they are not considered
material from an ESG perspective. The above and the other participating interests
will discuss the ESG topics that are material for them in their activity report.

Within the group, CFE, SIPEF and Delen Private Bank are themselves required to
draw up a statement in accordance with Article 3:32 of the CCA. Their individu-
al statements can be consulted via their websites (www.cfe.be, www.sipef.com,
www.delen.be).

Given the importance that certain ESG risks may have, it has also been opted
to mention them in the chapter on risks and uncertainties from page 20 of this
annual report.

Good practice 79: Description of the chosen scope of the non-financial statement

AVH, Annual Report 2019, p. 43
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Report
scope

The Sustainability section of the 2019 Annual Report provides information about the
progress towards our 2025 Sustainability Goals launched in March of 2018. Together
vith our corporate website, they provide an update of Anheuser-Busch InBev's
performance on key metrics during the 2019 calendar year.

This chapter, along with the sactions on Srmart
Drinking & Road Safety, Dream-People-Cul-
ture (including D&, Bettar World, Cormmunity
Engagerment, Workplace Safety and the Busi-
ness Ethics Description on page 53, as well as
the risks on environmental, social, personnel,
human rights and anti-bribery mattars that
are described in the Risks and Uncertainties
section of the Management Report saction of
the 2019 Annual Report, have been established
in accordance with the law of September 3,
2007 implementing Directive 2014/95/EU of
October 22, 2004 amending Diractive 2013/34/
EU regarding disclosure of non- financial and
divarsity information by certain large undertak-
ings and groups. Together, thay form the non-
financial statemeant required under the referred
law and include an overview of our enwviran-
mental, social and personnel related matters,
as well as human rights and anti-bribery mat-
ters. Some of the SDGs in relation to our goals
refer to Improved Healthcare, Clean Water and
Sanitation, Renewalla Enargy, Reducing Waste
generation, Reduction of GHG Emissions and
anargy consumpdtion, among others,

Alongside  our  environmental  sustainabil-
ity, information on Smart Drinking and Road
Safaty, Workplace Safety, and Business Ethics
can be found on pages 29, 40, 41, 52 and 53
of this report. Additional information on volun-
teering and disaster response is also included
in this report {page 42). These sections are
intended to provide updates to stakeholders,
including imsestors, employesas, governmeants,
MNGOs, costumers, and Cconsumers in countries
where we operate in.

AR InBev prepared the 2019 report (these
chapters and websita) using the Global Report-
ing Initiative's (GRI} Standards as a guide
To help determine the contant developed, a
materiality assessment was conducted, which

@

Far more information on our
materiality assessrment, including
Boundary Analysis Table, and GRI
Index for this year's report can be

found at www.ab-inbev.com.
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helpad dentify the key issues that are of most
importance to our stakeholders and our com-
pary. For more information on our materiality
assassment, including Boundary Analysis Table,
and GRI Index for this year's report can be
found at www.ab-inbev.com.

Our 2025 Sustainability Goals and overall sus-
tainability agenda aligns with several of the UN
Sustainable Development Goals (SDGs) estab-
lished by the United Mations in 2015, Activities
throughout our operations and supply chain
are aligred to the metrics that are considered
the most material to our business and critical
to our stakeholders. We are focused on areas
where we can make the most significant pos-
itive impact.

The data and stories presented on this report
were gathered and verified with the assistance
of content owners across all functons and geo-
graphic 2ores.

AR InBev has established processes to ensure
accurate and consistent reporting of Srnart
Drinking and Safety, 2025 Sustainability Goals,
and Safety performance data, as well as key
performance  indicators. In the  Assurance
Report of the Independent Auditor (page 56),
and in key places along the report, we hawve
identified which metrics hawe been exter-
nally assured by KPMG Financial information
included has also been audited by Pricewater-
houseCoapears (PwC).

Environmental data from newly acquired oper-
ations are excluded from the running cycle.
These facilities will ba included in future report-
ing. Safety data is immediately tracked and
manitored for all sites and included unless
othorwica etatard in test or footnntes Far all
environmental and safety data, divestitures and
closures are removed from the scope for the
reporting year, but price years are not adjusted.



Global goals on water, energy purchased, and greenhouse gas
emissions presented in this section, as well as key performance
indicators such as energy usage, include AB InBev's wholly-
owned operations unless stated otherwise in text or footnotes.
Energy usage and purchased excludes the energy exported
to third parties and certain projects under construction. The
excluded energy use and purchase does not reflect the amaount
of energy used in our beer brewing processes.

For recycled content calculation, a weighted average of recy-
cled content is calculated based on purchases for each sup-
plier and recycled content in the material. Data on recycled
content percentage is provided by suppliers and tracked on a
regular basis. Packaging purchases are derived from AB InBev's
owned procurement system. Recycled content percentages are
obtained from our suppliers. In 2019 we started with suppliers
audits to assess reliability of the provided data. In the following
years, we will enhance the number of supplier audits to guaran-
tee reliability of the data.

In the scope of our reported Sustainability goals, both our bev-
erage and vertical operations are included in addition to our
Scope 3 emissions regarding information beyond our opera-
tions and that impact our supply chain with exception of the
KFls on energy and water usage and the KPPl on Scope 1+2 emis-
sions per hectoliter of production (in kg CO.‘,thJ", as the relative
KPI regarding scope 1 and 2 emissions also excludes vertical
operations. For our beverage and vertical operations, including
malting and packaging facilities use our Vovager Plant Optirni-
zation (VPO) global managerneant system. This data is reported
annually to the Carbon Disclosure Project (CDP). Specific data
tables contain footnotes for additional data. Scope 3 emissions
are estimated values based on a mix of own and third party
data and total percentage follows the Science Based Target
Initiative, where at least 66% of emissions are to be included
in target scope. Approximately 50% of Scope 3 data is own
data and data provided by suppliers via the Carbon Disclosure
Project (CDP). CDP data is used to calculate supplier-based
emissions of raw and packaging materials used in the manu-

facturing of beer. A hybrid approach, that has been validated
by the Science Based Target Initiative and the Carbon Disclo-
sure Project is used, which entails a mix of own data, supplier
data, and market estimates. Scope 3 includes the following out
of the 15 categories: Purchased Goods and Services, Upstream
and Downstream Distribution, Use of Product (Product Cooling
including on and off premise but excluding home cooling), and
End of Life. Categories excluded include: Capital Goods, Waste
generated in operations (more than 98% of waste generated
is recycled), Business Travel, Employee Commuting, Upstream
and Downstreamn leased assets, Processing of sold products,
Franchises, Investments. These categories represent approxi-
mately less than 20% of total Scope 3 emissions.

This report contains forward-looking statements regarding
estimations into the future. These generally include words and/
or phrases such as "will likely result”, "aims to”, “will continue”,
“ls anticipated”. “it is estimated”, “anticipate”, "estimate”, "proj-
ect”, “result”, "is predicted”, "may”, "might”, "could”, "believe”,
“expect”, "plan”, "potential”, or other similar expressions. These
statements are subject to uncertainties. Actual results may
differ from those stated in this report due to, but not limited,
impact to climate change, water stress, financial distress, neg-
ative publicity, our availability to hire and/or retain the best
talent, emerging regulations, and reputation of our brands, the
ability to make acquisitions and/or divest divisions, access to
capital, volatility in the stock market, exposure to litigation, and
other associated risks not mentioned as well as risks identified
in our Form-20 led with the US Securities and Exchange Com-
mission. Additional information about AB InBewv's climate and
water risks, management and performance of such is available
through CDP.

Good practice 80: Methodological note about the non-financial statement

AB InBev, Annual Report 2019, p. 54-55

The FSMA points out the following good practices regarding KPlIs:

— Some companies explicitly mention that they use a different scope for certain non-
financial KPIs. This may be due, for instance, to the fact that certain data are not
available for each entity. Or because the company still has to introduce the necessary
instruments for measuring, collecting and processing these data in certain entities.
The aforementioned issuers then explain the differences in the scope of the activities

166

covered by the KPls.

166 See the text under the table in Good practice 81 on waste management. Also see the text under "Assured
Metric" in Good practice 82 on water use, energy usage and greenhouse gas emissions.
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— The scope of certain KPIs varies from one year to another. This occurs especially when
newly acquired companies are integrated into the group. Some companies explain
these variations in scope. Others, on the other hand, redraft the results
communicated in the past to take account of the new scope.®’

Indicator 2018 2019 Target

% Recycling rate Calendar year 83,17 83,98 2021 At least 85%
% Products sold (fresh and frozen) Calendar year 97,38 97,21

% Food waste to incineration and fermentation Calendar year 69,2 69,0 2023 Maximum 60%
Food donated to social organisations (in tonnes) Calendar year 3.297 4.262

The scope of these indicators is Retail Belgium and Luxembourg. Thus the waste streams from our store formats in both countries,

our distribution centres and the Fine Food production centres, as well as the (smali) waste streams from our office buildings in Halle.

We do not include construction waste in this. For surplus food and food donations, the Colruyt, Bio-Planet and OKay food stores are in scope,
For (household) packaging, we only consider our own brands, on which we have a direct impact

Good practice 81: Specific scope for KPIs

Colruyt, Annual Report 2019/20, p. 169

167 Good practice 83.
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Metric 2019 2017
Total water use (in billion hi} 1642 & 1775 ®
Water use by hectoliter of production 2803 I09@®
(hl/hl)
Total GJ of energy (in millions) 614 & 614 ®
Total GJ of energy purchased (in 59.4 ® )
millions)
Energy usage per hectoliter 104.6 me
of production (in Mj/hl}
Ernergy purchased per hectoliter 10238
of production (in Mj/hl}
Total direct and indirect GHG emissions 536 ® BlE®
(Scopes 1and 2 in million metric tons
of CO.g)
Total direct and indirect GHG emissions 8@ 32.35
(Scopes 1.2, and 3 in million metric tons
of CO.g)
Scope 1and 2 GHG emissions per 6.92 & B55 @
hectoliter of production (in kg Cole/hlj
Scopes 1.2, and 3 GHG emissions per 553 @ 594
hectoliter of production (in kg Co,e/hl)
% Renewable Electricity 20% ®
% Returnable Packaging 40.9% @ 46%
% Recycled Content in primary
packaging
Glass 42.3% & 7%
Cans 59.1% ®" 59%
PET 228% ® N%
Direct farmers skilled, connected, and
financially empowered™
Skilled 50%
Connected 45%
Financially Empowered 35%

\We updated our materiality assessment in 2017, identifying key
environmental and social issues for our company and stake-
holders and aspire to update and localize the assessment in
2020. More information on our materiality assessment, includ-
ing Boundary Analysis Table, and GRI Index for this year’s report
can be found at www.ab-inbev.com

(A Assured Metric
(please refer to External Assurance Report on page 56)

= Our goals on water, GHG emissions per hectoliter of produc-
tion and energy pertain to our beverage facilities only and do
not encompass our vertical operations such as malt plants
and packaging facilities.

= Total direct and indirect GHG emissions data encompass bev-
erage facilities and most vertical operations, including malt
plants and packaging facilities.

=Scope 1 accounts for 67% of our operational emissions and
includes CO, equivalent (CO,e) from fuel used in our manu-
facturing processes and in cogeneration plants that generate
on-site electricity. Scope 2 accounts for about 33% and rep-
resents emissions from purchased electricity.

= 5cope 3 emissions constitute estimates based on a mix of
supplier-based numbers, global emission factors and assump-
ticns. Data's main categories include, Purchased Goods and
Services, Upstream and Downstream Distribution, Product
Cooling (including on and off premise but excluding at home
cooling), and End of Life. Around 50% of emissions are calcu-
lated with own data or data reported by suppliers through the
Carbon Disclosure Project (CDP).

*In line with our new sustainability goals, energy reporting will shift to energy pur-
chased versus energy usage. Energy purchased per hl aligns with our RE100 sustain-
ability goal of offsetting 100% of our purchased electricity with electricity sourced
from renewable resources. Energy purchased per hl was not reported for breweries
acquired from SABM in 2017

** 2018 Recycled content percentage in primary packaging for cans has been updated.

The data correction has been done following the external supplier audits.

*** Smart Agriculture data is based on up-to-cate estimates.

Good practice 82: Specific scope for KPIs

AB Inbev, Annual Report 2019, p. 37
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In 2019, the CO, footprint scope 1, Z and 3 for bpost remained stable compared to 2018, and and decreased with
7% compared to 2017.

9 2017
2019 2018 (RESTATED)

UNIT BPOST GROUP TREND
SCOPE 1 tCO,eq 88,996 87,848 82,826
Natural gas & heating oil t CO, eq 20,986 22,4472 21,786 S
Postal “fleet” diesel & petrol (incl. service vehicles) t CO, eq 60,340 57,266 53,193 d
Fuel company cars t CO, eq 7,642 8117 7,847 i
Qil for generators t CO, eq 28 23 n/a P
SCOPE 2 (NET) tCO,eq 30,266 28,619 31,569
Electricity (market-based)? t CO, eq 29,794 28,156 30,938 -
District Heating t CO, eq 472 463 631 -~
Scope 1& 2 tCO, eq 119,262 116,467 114,395 -
SCOPE 3 tCO, eq 189,320 192,390 218,016
Employee commuting t CO, eq 32,977 34,147 36,320 S
Business travel t CO, eq 1374 1349 1,844 el
Subcontracted road transport t CO, eq 113,440 111,939 117,699 o
Subcontracted air transport’ t CO, eq 37,597 38,944 55,459 ~h
Waste t CO, eq 3932 6,011 6,694 ~h
TOTAL CO, EMISSIONS (SCOPE 1+2+3) tCO, eq 308,582 308,856 332,411 ~a

1 The restated 2017 CO, footprint is based on 100% accounts for Radial’s activity data {compared to 16.7% in 2017), and uses
actual 2017 consumption for its electricity (instead of an estimation). In addition, retroactively, Ubiway data on company cars
has been added

2 The market-based method reflects bpost's choices in terms of electricity supply, such as the purchase of electricity from renewable
energy sources. This is set out in detail in contracts between bpost and its energy suppliers.

3 Subcontracted air transport figures for subsidiaries were excluded

Good practice 83: Change in the scope of the KPIs and revision

Bpost, Annual Report 2019, p. 50

The FSMA points out the following good practices regarding the measurability and
reliability of non-financial information:

— Some companies see to it that their non-financial information is reliable by subjecting
it to their internal control systems.68

— Some companies submit key non-financial information for validation to their board or
management.

— Some companies voluntarily have (certain) non-financial information certified by an

independent expert. Such certification may provide several levels of assurance.

168 Good practice 84.
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Indicators and objectives

In 2019, 34% of Solvay employees took part in projects related to Solvay Way action plans. This strong involvement demonstrates that
employees are committed to Solvay's sustainable development ambitions.

34%

of employees involved

25%

of improvement in CSR practices

In 2019, all GBUs and corporate functions carried out sclf
assessments involving 127 industrial sites and 9 R& sites. The
Solvay Way spider chart below shows the results of these self-
assessments.

Solvay Way process and results are reviewed by the Internal
Audit based on a risk-based approach consistent with Group
strategy, sustainability materiality and priorities.

For sites included in the 2019 Audit Plan, a review of Solvay Way
self-assessment mandatory practices linked to the Group five
sustainability targets (safety, greenhouse gas emissions, people

Internal Audit Results

Internal Audits have reviewed Solvay Way on 121 sites in 2019,
with 94% Solvay Way self-assessment accurate.

* 94% of practices correctly self-assessed (vs 84% in 2018),

« 6% of practice with a gap identified (vs 11% in 2018).

2020 action plan

We noticed that 6% of the self-assessment were not accurate.
The correct assessments have been taken into account. A review
of the gaps will be done with the sites to ensure a proper

engagement, sustainable business solutions and societal
actions) and sampling review of additional practices selected by
the GBUSs have been performed.

progress and assessment by 2020.

Good practice 84: Audit of the procedures and information by internal audit

Solvay, Annual Integrated Report 2019, p. 109

The balanced character of the reporting is compromised if it concentrates solely on
favourable elements.

About 40% of the issuers give a sufficiently balanced description of the non-financial risks
and opportunities, the results of their procedures or the actions undertaken. This is the case
for more than half of the BEL 20 issuers. This number drops to about one third among the
other issuers. However, this is an improvement. Two years ago, about a quarter of all issuers
did so.

About one third of the BEL 20 issuers provide a sufficiently balanced description of all non-
financial topics. Another third only do so for specific topics. Among the other issuers, only
a small minority report in a sufficiently balanced way on all non-financial topics. Of those,
about a quarter report selectively on specific topics.

The FSMA points out the following good practices regarding balanced reporting:

— Some issuers describe not only the positive results, but also the challenges they face.

— Some companies set objectives, for example, in the areas of waste generation'®,

energy consumption'’?, greenhouse gas emissions, employee safety and employee

169 Good practice 85.
170 Good practice 86.
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turnover, etc. If these objectives are not met — on the basis of the KPIs used — they
explain why.

Recycling effort in 2019

Overall, Deceuninck Group recycled 20,000 tonnes of post-
industrial and post-consumer rigid PVC waste in 2019, preventing
approximately one million windows from landfill. However, this is
below the ambition of 25,000 tonnes we set in the beginning of
the year. The ramp-up phase of our recycling plant took slightly
longer than expected due to technical difficulties. Nevertheless,
we are confident we will reach 25,000 tonnes in 2020 as the
ramp-up phase of our recycling plant is finalized and the inflow of
new material is secured. The total recycled content of Deceuninck
Group amounted to approximately 30,000 tonnes including

the scrap regrind on local production sites.

N L
==

CO | &

RECYCLING

DECEUNINCK GROUP'S Deceuninck is committed to prevent
PoLICY as many materials from landfll or
incineration and to process those at
high quality so they can be used 1 on
1 in the production of new window
profiles.

DECEUNINCK GROUP'S In 2019 we recycled 20,000 tonnes of
ACHIEVEMENTS IN post-industrial and post-consumer
Izl‘ll] ]2%%(?0 AMBITION material. Qur objective for 2020 is to

Increase this volume towards 25,000
tonnes.

Good practice 85: Challenges to achieving a recycling objective

Deceuninck, Annual Report 2019, p. 73
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Reducing energy consumption

We set ourselves the target of consuming 14% less energy by the end of 2020
compared with revenue in the base year of 2009. To achieve this, we drew up an
energy reduction plan. By the end of the year, we had achieved a reduction of 8,7%
and it was clear that we would not reach our target. This is because electricity
consumption is temporarily rising faster than revenue. The main reasons for this are
the continuing automation, the strongly growing sales of chilled fresh products and
the bringing of several external activities such as cold storage in house. Since we are
no longer able to reach our current objective, we have already set ourselves a new,
more ambitious target for 2030. We aim to achieve this in four ways:

» Infrastructure: reducing energy consumption of buildings via energy upgrades
with improved insulation and airtightness.

« Heating: via heat recovery as standard in new and renovated food stores,
combined with further rollout of heat pumps. This means that a new gas
connection is no longer required or we can even disconnect existing stores from
the gas grid.

« Mobility: focus on lower fuel consumption and switch to renewable fuels.

» Lighting: further rollout of LED lighting, as well as measures such as automatic
switching on and off and lighting control in smaller zones.

Good practice 86: Challenges in energy consumption

Colruyt, Annual Report 2019/20, p. 173

Lastly, the FSMA points out the following good practice:

— Some companies provide textual descriptions as well as quantitative and graphical

information. This increases the understandability of the information provided.

7.8.3.3 Recommendations

The FSMA recommends that companies:

— take account of the information that is significant and relevant at group level;

— where appropriate, explain why certain group entities are not included in the scope of
the non-financial statement;

— regularly assess whether these entities should be included in the scope after all;

— describe the scope of the non-financial statement in a methodological note;

— justify when the non-financial statement or certain KPIs do not include certain company
activities. For example, when companies exclude certain entities from their carbon
balance, they should justify this;

— comment on the variations in the scope of the data included in the previous year's non-
financial statement or of KPIs in particular, and on the impact on these KPlIs;
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— subject the non-financial information to their internal control systems or call on an
independent expert, either for a specific review or for a certification of their non-
financial information in a reliability report.

Regarding the sufficiently balanced character of the non-financial statement, the issuers:

— describe, in the analysis of the significant character of the non-financial topics'’?, the
principal trends in terms of opportunities for their operational and commercial strategy,
but also the existing and potential threats/risks to their operations and performance,
and the risks that their activities may pose to their environment or to society;

— describe both the progress made and the challenges;

— seek balance in the presentation of qualitative and quantitative information;

— where, in exceptional cases, disclosure of certain information might seriously harm the
company's commercial position, this should not prevent it from publishing fair and
balanced reports on its development, results and position as well as on the effects of its
activities. Where appropriate, the relevant information may be provided in more
general terms.

7.8.4 Strategic and forward-looking
7.8.4.1 Principle

Companies provide insight into their business model, its strategy and the implementation
thereof, and explain the short-, medium- and long-term implications of the information
reported.'’? Taking account of the various elements that are significant for a company’s
activities, environment and stakeholders is therefore part of a strategic approach.

7.8.4.2 Findings and good practices

171 See section 7.8.1 above.
172 NFI Guidelines, p. 8.
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About 60% of the issuers explicitly link their strategy to non-financial objectives.'’® This is a
slight improvement on about 50% of the companies at the time of the first study. Often,
only some objectives are explicitly defined. If one takes only the BEL 20 companies into
account, this percentage rises to about 90%, which is also an improvement compared to the

first study. At that time, a percentage of approximately 80% was observed.

The FSMA points out the following good practices:

activities. Then they develop a strategy to mitigate those risks.

expected impact and changes in risk for each strategic priority.

174

175

Some companies link their strategy — for both financial and non-financial topics — to
pre-identified risks and opportunities. First, they describe the risks for all their

Some companies describe their (non)-financial risks using a risk matrix. In addition to
a concise representation of the principal risk aspects, the matrix also shows the

Managing risk effectively

WE TAKE A BALANCED APPROACH TO MANAGING RISK AND SEIZE OPPORTUNITIES TO DELIVER ON OUR STRATEGIC GOALS

RISK & REGULATORY | SUSTAINABLE | TECHNOLOGY & MARKET METAL PRICE TALENT CLIMATE &
OPPORTUNITY & LEGAL & ETHICAL SUBSTITUTION ATTRACTION & | ENVIRONMENT
CONTEXT SUPPLY RETENTION

AND SOCIETY AND SOCIETY PERFORMANCE TO WORK m
m AND SOCIETY w AND SOCIETY
CHANGE IN
RISK PROFILE
CHANGE IN
oy | © | @ | @ | @ | © | @ | ©
PROFILE
MORE i i i i
INFoRATION

Key. increase

no change

Good practice 87: Link between the risks, opportunities and strategy

173 Good practice 87.
178 Good practice 88.
175 Good practice 89.
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Umicore, Integrated Annual Report 2019, p. 59

3. Link between main risks, opportunities materiality topics &
strategic priorities

Risk . . Strategic pricrities
Materiality topics - sowcp Short term
trend
Serur .
Cat r Topic r;liahl:& Energy Community's
egery P - - - transition interest
efficient grid
Strategic/ Changing/ Regulation misinterpretations, conflicts
by new regulatory  envisioned strategy, clean energy packags, X X =
Regulstory conditions evolution of TS0 role
strateqic/ Early termi- T50 appointment, licence renewal, image,
- “':-‘m nation of TS0 realfpercaived failura of governance or comi- 4 x 2
Reg Yy licence pliance, “caretaker” government
Maintain & grow asset bass, timely project
- - sustai - execution, increase overall eficiency, tariff
‘ua:ﬁ;—‘;:'r of inc:;:';:“y methodologwparameters which takes into X X X =
Reg Ty account energy decentralization, supplier's
risk [material]
- Antici Culture change to deliver our vision & strat-
Stl'a::_g'::f n cI;pale HR eqy, sufficient techinical profiles, succession 4 x x =
Reg Yy planning, training & development, new skills
. - Integration of RES, harder to predict energy -
Operational Balancing flows X X X
Evolution of generation units fleets, CRM
Operational Adequacy (I voted in April 2019 in BE), nuclear phass 4 x X =
out
. Cyberattacks (IT/OT) failure of IT 5
g:en:igielri?si- supplier's risk |d=-~|n:;n unavailability
Operatienal ness continuity ical software, malicious attacks, unfav uratle x x =
di - weather events, offshorenew technologies
isruption ageing infrastructure
Failure of iInfor- Compliance, COPE, network codes, data
mation & com-  security, privacy & cybersecurity, reputation,
raticnal munication comimunication issues, less performant fault 4 X =
F
technology & elimination
data security
Changing European Energy market, Inte-
. - gration of RES, community acceptance of -
Operational Permitting projects, delay in execution of key projects, x X x
“caretaker” government
Limited numbsr of key suppliers, increasing
demand for works & supplies, pressure on
. - - - suppliers business models, ability to delier -
Operational Supplier's risk the required capacity on time &with quality, x x x
availability of skilled technical profiles, safety
i WO kE
. Health & safety Safety for contractors, ermor producing -
Operational accidents conditions x x
Hegative Financial rating, access to debt & capital
. . changes in market, instable interest rates, macro-
Financial financial mar-  economic context x X x *
kets
. . Costjrevenus forecast/actuals, Levies & green -
Financial Cashflow certificates, 4 x x =
. - Hew business Capped liabilities, new ring-fencing struc- _
Financial developments  ture EC x * =
. - Legal disputes, Capped liabilities, appropriate provisions _
Financial I'Bgiliies 4 X =

Opportunities are further discussed in the RED section.

Good practice 88: Risk matrix

Elia Group, Activity Report 2019, p. 133
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#1

We will reduce our greenhouse gas
(GHG) emissions by 50% by 2025

#2

We will assess the water risks
of 100% of our grower base

e N |

We started in 2019 with water-intensive

We will set long-term Science Based Targets no later than 2022 crops and our own processing sites

100% of our consumer 100% of our grower base
located in risk origins
will be certified for social

compliance by 2025

packaging will be
recyclable by 2025

(2018: 97%) (2018: n/a)

98% 78%

Good practice 89: Strategic objectives with regard to non-financial questions

Greenyard, Sustainability Report 2019-2020, p. 15

Regarding the predefined time horizon, a distinction can be made between short-, medium-
and long-term objectives. AlImost 70% of issuers define short-term objectives. Less than 60%
define medium- and/or long-term objectives. Approximately 85% of the BEL 20 companies
define both short- and longer-term objectives. Less than 40% of the other companies do so.
Approximately one-third of the remaining companies do not mention any quantified
objective for non-financial topics. Some companies do, however, indicate that they will soon
draw up a sustainable action plan and objectives in this framework.

The FSMA points out the following good practices:

— Some issuers set short-, medium- and long-term objectives for each non-financial
topic.17®

— Some companies systematically compare their KPIs with their targets. This is a useful
way of demonstrating relevance and the extent to which companies treat non-
financial topics as an integral part of their strategy.

— Some issuers comment on the extent to which they achieve their targets. They

indicate (i) whether they are on track to achieve their objectives within the set time

176 Good practice 90. In this illustration, the issuer defines objectives for 2020, 2025 and 2030. This issuer’s
sustainability framework covered a 4-year period. Its new sustainability framework will cover a 5-year
period with longer-term objectives as well.
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frame, (ii) whether they need to make additional efforts, and if so, which ones, (iii)
whether they will not achieve certain objectives or need to redefine them.”’

Some companies provide a table linking their KPIs to the objectives they have set for
different time horizons.’8

OUR 2020 VISION GUIDING PRINCIPLES ‘OUR BUSINESS PRIORITIES
Always one step ahead
A Telener, we belleve In the tremendous potential of digical and we are committed o help people and businesses w stay one step ahead In the
digital age. Wewant o bulld a seciery Inwhich peaple enjoy to Ive and work together, embracing t iess thedgialworld at
the fullest andwith plezsure. For a bemer quality of Ufe. In this digial era, wewan o make a real difference by engagingwith our customers and
emplayees inan inclusive and empathic way. We are commiteed w bulld 2n open and wransparent relztionshipwich all our stakehalders, looking
them straight in the eye and responding to thelr Expectations as it ocomes w owr social, ecanamicand environmental Impace
o
% ofn
EXPERIENCE : WORKPLACE SOCIETY : FRACTICES
Qur commitment
W do averything t give our ‘Wewantevery Talenar Wewant w bulld a soclery In ‘Wedn business inan apanand
oustomers the bast experience employeetobe provd wworkfor | whichpeople enjay w Ive and ransparentway, =king the
possibleand m bulld lasung ‘our company androbecame real work mgether, embracing the expectanionsof all our
wristed relatonshipswich them Telener ambassadors Wewant possiilites of the digivalworid stakeholders int acoownt when
‘o empower, erable and Inspire: at the fullest, with pleasure. For Itcomes w our social, economic
‘ouremployees w flourtsh @ berrer qualiy of Ife and environmencal Impact
2020 Objective
- Net Promoter Score (NPS) -57 - Z00m employes engagement. - Unlockthe patenial of digical - NPSraung of -5" onthe
- NP5 rangaf +15onthe scone of T with a clear forallthrough at least 3 digital repuETion Item Enough
reputation em Sufficient ambition to reacha score in slllzprograms effores twards good causas
amenton wproduct qualiny thetop quartlle - Accelerae 25,000 yourg - NPSrazing of -10onthe
- NPsraungof +10onthe - Bl-annual E- NP5 survey with peapleinthadigial age TEpLTATION Item * Homest and
reputaTion feem Sufficient aclear ambiman to reach 2 +13 fairbusiness pracuces’
arenton o product SCONE - BECDMES UMEs more carban
Innow acion efficient by 2025 (compared
2015}, and IMprove our enargy
efficiency by 1% everyyear
through 2025
- Reduce carbon emissions from
mobile combustionwich 60%
by 2030, using 2017 as the
basayear
We'll do this by
- Bringing the best - ATIrACTing & retaining - Invesung in high-performant. - Limiting our ensironmental
CUSIOMEr EXPErIEnce: the best tlent ficed & modbile connectiviny foorprint
- Delivering top-qualiny - Stmulatng kearning solutians - Managng our supply chain
products & sanices tat are & development - Boostng the digitaland Inaresponsbleway
Eagy TaLsE - Engaging our employees CTEQTME ECON DMy - Demonstraong qoad
- Ensuring privacy & dara through Intarnal - Nurturing Z1=- century QOVETENCE & ansparancy
securicy communicatiansand skllls for childrenand Ingurbusiness practices
- Prioritzing ransparent pricing corparace culiure empoweringyouth through
& billing - Cultivauing employee enwreprener ship and digical
well-being & dvarsity lieracy raining
- Ensuring basic digital braracy
zkills for all
- Promating 2 digial
“NPS definton see page 37 Hatgrig hesithy digra

Good practice 90: Short-, medium- and long-term objectives for non-financial statements

Telenet, Sustainability Report 2019, p. 9

177 See also Good practice 14 and section 7.4.6 above.

178 Good practice 91.
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SUMMARY AND PROGRESS ON OUR MAIN SUSTAINABILITY DEVELOPMENT TARGETS

ECONOMIC

Generate economic value through » Underlying EBIT of 5.6%
employment, investments, dividends (versus 4.9%)

and payments to capital providers and » Underlying ROCE increased by
governments. Increase revenue, profit & 19% 10 9.5%

ROCE.

» Dividend proposal in line with
2019 performance

»

»

The improvements we are making in our business will allow us to
move 1o above 7% underlying EBIT margin over the medium term.

Consistent dividend policy over the years

Gender diversity » Board of Directors: 38%
» Leadership team: 20%

Integrity: Code of Conduct
» annual commitment declaration 100% of managers

» 100% of white collar workers

¥

» training on the principles of CoC » Operators: local policy &
deployment
Safety: no harm to anyone at Bekaert » Zero fatalities

» 9 serious injuries
» 84% BeCare coverage

ENVIRONMENT

Gradual impact from recruitment/
promotion policy driving diversity

»

»

»

Board of Directors: 33%
Leadership level: 33%

]

v

Maintain » Maintain
Maintain »  Maintain
100% of operators » Maintain
Zero fatalities » Zero fatalities

Zero serious injuries

¥

100% BeCare coverage » 100% BeCare coverage

Energy consumption reduction
» LED light program » Replacement complete (1009%)
» Consumption reduction by 50%

Renawable energy as a % of total energy 42% (versus 37% in 2018)
Exhaust direct & indirect Green House GHG intensity ratio:

Gas (GHG) emissions:
» CO, - scopel (direct)

* Natural gas * 77 kg CO,/ton
» CQO, - scope? (indirect)
* FElectricity ¢ 381 kg CO, /ton
* Thermal (steam & heat) * 17 kg CO,/ton
» Total » 475 kg CO,/ton = -3% versus

reference year 2015

Exhaust

» Diesel exhaust internal transport » Part of internal fleet is diesel
vehicles powered.

» From outbound transportation » New within monitoring/reporting

scope:

* Road transport Rubber
Reinforcement EMEA

* Global sea freight

¢ Global company car flest

* Global business travel

Standard in all new sites 100% replacement in BBRG
Actions to raise the share 55%
» 1% » -25%

Gradual replacement.
No lease renewal or purchase of diesel-powered forklifts unless
there is no alternative.

Extend scope.
Add sustainability KP! to carrier selection criteria in order to
reduce outbound CO, exhaust.
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SUMMARY AND PROGRESS ON OUR MAIN SUSTAINABILITY DEVELOPMENT TARGETS

e
MARKETS

»

Product and process innovation »

80% of global R&D programs target | » H&S/environment classification » 90% of global R&D programs

distinct benefits in terms of H&S addition to project management target distinct benefits in terms
and/or the environment tool of H&S and/or the environment
» Downstream impact of innovation: » 1.6 billion kg CO, savings: » 1.6 billion kg CO, savings » 2.3 billion kg CO, savings
annual CO, savings attributable to Bekaert a significant increase over
ST/UT tire cord previous years
Upstream supply chain
» Conflict minerals » 100% coverage and compliance » Maintain » Maintain

»

from direct tin/tungsten suppliers

Supplier Code of Conduct » 949% spend coverage » 94% spend coverage » 96% spend coverage
Supplier CSR audits » 49 audits » 40 audits » 45 audits
Supplier self-assessments EcoVadis » 58% spend coverage » 60% spend coverage » 75% spend coverage

All'KPI results improved in 2019

Good practice 91: Table with KPIs and objectives set over time

Bekaert, Sustainability Report 2019-20, p. 8-9

Some summary tables and graphs do not contain pre-set objectives. They also do not

indicate whether the objectives are mentioned in other places in the non-financial

statement. Although a comparison between the KPIs and the objectives is theoretically

possible, it would be more practical and clearer to mention them both in the same place.

7.8.4.3 Recommendations

The FSMA recommends that companies:

explain their strategy and its implementation clearly, understandably and factually;
specify how their business model affects non-financial topics and how it is affected by
them;

link their strategy and actions undertaken to the risks and opportunities identified;

set specific objectives for their activities and, to the extent possible, identify quantified
short-, medium- and long-term objectives for their strategic priorities;

explain what short, medium and long term means to them;

link the objectives set to the measures to be taken;

determine a reference base to measure the achievement of each objective and to define
the KPlIs;

compare performance of previous years by means of KPls;

describe what measures they will take, if any, to make up for delays or remedy a specific
situation.
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7.8.5 Consistent and coherent
7.8.5.1 Principle

The various non-financial topics are often interconnected. For example, an environmental
issue may be linked to operations, but it may just as easily have an impact on the health of
consumers, employees or suppliers. Therefore, it is important that the companies provide
a sufficiently broad picture of all relevant aspects.'”?

In that respect, companies take account of the interrelationship between the non-financial
topics and their business model.*® The non-financial information should be coherent with
the other information contained in the management report. After all, the management
report is a balanced and coherent body of information.*8!

Where relevant, a reference is also included to an additional explanation of the financial
amounts in the annual accounts.'® Investors and other stakeholders are increasingly
interested in the financial impact of non-financial topics on a company's performance and
development. The market expects ever greater coherence between financial and non-
financial plans.

Consistency over time must be guaranteed. For example, companies should comment on

any change in their reporting - for example, updating outdated information. &3

7.8.5.2 Findings and good practices

179 NFI Guidelines, p. 14.

180 See section 7.8.4 above.

181 NFI Guidelines, p. 9.

182 Article 3:6, § 4, paragraph 6 of the Code on Companies and Associations.
183 NFI Guidelines, p. 9.

00
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The non-financial elements are often found in different places in the management report

or the annual financial report. It is not always clear where to find the information on each

theme.18

The FSMA points out the following good practices:

— In their non-financial statements, some companies refer to the section of the
management report that:
» describes their activities and/or business model,*8>
= describes the principal (non-financial) risks and uncertainties,
= shows the internal risk management procedures.
— Some companies refer to the sections of the management report!® that contain
information on corporate culture and integrity policy.
— Some companies ensure the overall coherence between the different non-financial
elements through a clear structure. They clarify, for example, the link between the
reported non-financial elements and the reference framework used.*®’

- v

&0 &

— =
Environment . Combating
i : . Other social .
Staff (including Human rights matters corruption and
climate) bribery

See '‘Our employees,
capital, network and
relationships’ in the

'Our business model”

section.

See 'Our role in
society” and ‘Focus
on climate’ in the
‘Our strategy’
section.

See ‘Focus on human
rights” in the "Our
strategy’ section.

See 'The client is at
the centre of our
business culture’ and
‘Our role in society”
in the "Our strategy’
section.

See ‘Combating
corruption and
bribery” and
‘Corporate culture
and integrity policy’
in the 'Corporate

See ‘Climate-related
risks” in the '"How do
we manage our
risks?" section.

Reference in
this annual report

governance
staterment’ section.

Good practice 92: Overview of the non-financial topics discussed

KBC Group, Annual Report 2019, p. 177

184 See section 7.8.2.2 above.
185 See section 7.4.2 above.
186 Good practice 92.
187 Good practice 93.
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Overview of

non-financial information

Page Strategic pillar Highly material | p\ 0 /KpI* Target2019 | Result2019 | Result2018 | 2r9et2020 GRIKPI/ref Impact/ SDG
topics & beyond
Enabling a better digital Life
4G indoor coverage For campetitive 996% 99.6% 9 Industry
reasons we 9 For competitive \nnuvatianl&
. 4G outdoor coverage . 100% 100% | reasonswedonot | Indirect economic
Innovation and do not wish . ) Infrastructure
p24 Digital sustainable Fixed Internet: 70 Mbps coverage to disclose 76% 73% | wishtodisclose impacts
infrastructure N targets on our .
infrastructure Average VDSLZ speed targets on our 792 Mops T5BMbPS | ot Local communities | L1-Sustainable
infrastructure trment: Cities &
Vectoring coverage in Belgium investments 901% 886% | MVesmens Communities
Digital loT connections 1.8 Million 1.82 Million 1.36 Million 2.0 Million 9. Indust
029 Digital innovation competitiveness N foron ) Indirect economic \nnuvatmr:l&
of companies umber of projects with Not available 20 39 Not available | impacts Infrastructure
and institutions universities/ education institutes
International recognized i
certifications related to cyber 5 s o Not avalable | Customer privacy é‘l{zgﬁ'”‘sbb
) security (ISO 27001 and Trusted Cyber security . "
026 Digital trust Privacy and Introducer certifications) ommunities
data security
Phishing exercises. Employee Training and 8. Decent Work
awareness results: employees Not available 2480 1113 o du(at\gon and Economic
who informed CSIRT Growth
Page Strategic pillar fonhymateriat Target2019 | Result2019 | Result2018 | 279et2020 GRIKPI/ref Impact/ SDG
topics & beyond
Caring for our stakeholders
Number of cases investigated by
" Ethical business Business conduct the Investigations department for Not available 38 29 Not available N 8 BGECEN Wf“'k
p conduct and ethics violation of policies/code of conduct nti-corruption | and Economic
Growth
Number of whistleblowing cases Not available 7 7 Not available
Quality products Blended usage satisfaction Not disclosed 935% 946% Not disclosed
and services (residential customers) ) .
Economic
Pricing and billing Customer complaints Not disclosed -18% vs 18 -6% vs 17 -8%vs'19 performance
transparency Customer health
P33 Customer first Customer MyProximus active users Not disclosed 16Milion | 148 Milion Not disclosed | 219 53t 3 Good Health
relationship Field repairs Not disclosed -14% vs'18 -6% vs'17 -7%vs'19 | Anti-competitive
behavior
Responsible # complaints from JEP (# of ; .
marketing which justified) Not available 2(1) 72 Not available
EmploYees using Office365 T4% 85% 79% Not disclosed Employment
OneDrive
Labor/
Humnan capital Employees actively looking for Management 8. Decent Work
P knowledge or people by using our 95% 98% 96% Not disclosed | relations and Economic
and employee
enterprise social network (#WAP) Growth
p36 Employee care development i
Training and
Employees who feel that they education 3 Good Health
Health and safety have the technology tools and
infrastructure to enable them to Not available 925% 90.5%% Not available -
Occupational
work across different locations
health and safety

outside the building

149



Page Strategicpillar | Hishlymaterial | o /pis Target2010 | Result2019 | Resuit2018 | [9St2020 GRIKPI/ref impact/ SDG
topics & beyond
Employees who feel that they
have the technology tools and
infrastructure to enable them to Not available 918% 897% Not available | Employment
work across different locations Labor/
Human capital within the building MTﬂéusmeﬂ( 8 dDEKE"t Work
relations and Economic
and employee Internal mobility Not available 519 983 Not avallable Growth
p36 Employee care development .
§ Stable in N Training and
Frequency rate of occupational h ableinrelation | education 3 Good Health
Healthandsafety | accidents relation to 651 68 | previous year
previous year
: Occupational
Severity rate of occupation Stablle n Stable in relation health and safety
. relation to 011 028 h
accidents N to previous year
previous year
Contributing to society
Percentage of accessible lested
devices (at least for 1 disability 90% 100% 91% 90% 9. Industry,
category) Innovation &
. . Infrastructure
p.4, 46,47 Digital for all Connectivity and | Number of job seekers supported 350 862 404 0ver800 | Lacal communities
digital inclusion by our initiativesin Belgium )
11 Sustainable
Number of sick children connected Cities &
to their school by Bednet and Over 1,000 1164 Over 1,000 Over 1100 Communities
Take Off
Page Strategicpitlar | Hiohymaterial | o epr Target2010 | Result2019 | Resule2018 | 9¢t2020 GRIKPI/ref Impact/ SDG
topics & beyond
Respecting our planet
iﬁg:;géf::@‘fy"ﬂ:?;‘e from 100% 100% 99% | 100%in2020
p52 Carbon neutrality level for own 100% 100% 100% 100%
Environmental . Sustainability. operations and business travel .
Being CO, neutral . Energy 13, Climate Action
figures, energy & circularity | Carbon emissions scope 1+2 . . .,
p125-126 compared to previous year 4% =% 6% 4% yearly
Energy consumption compared Not available 30% 279 Continuous
02008 improvement
Zﬂ::g‘:f‘;‘:\:::{‘: eovdled. Not available 87% 87% 90% by 2025
P54 ) 12 Responsible
Environmental | Being circular E:Zta‘";bﬁ';y\‘mrit Collected mobile phones Not available 31,475 18279 1:3 02'(328 Materials Consumption and
figures, p.127 e ¥ Y Production
S:Zi;if:ed modemsand TV Not available 336,000 405544 Not available
Percentage of suppliers screened
using social criteria (incl. working Supplier
conditions, human rights, etc) who 80% 85% 87% 80% | anvironmental 12 Responsible
.56 ) . received a silver or gold recegnition assessment Consumption and
- Sustainable Sustainable level - )
Environmental evel Human rights Production
f 127 supply chain supply chain assessment
gures. p. Percentage of suppliers screened i
using environmental criteria who Supplier social 13 Climate Action
80% 75% 83% 80% | asepssment

received a silver or gold recognition
level

Good practice 93: Summary table with references

Proximus, Annual Report 2019, p. 105-108

Only a small minority of the issuers refer in their non-financial statement to the

consolidated financial statements and the amounts reported therein or to additional

explanations of these amounts. This was also the case in the first study.

The FSMA points out the following good practices:
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- Some issuers indicate the share of sustainable activities in their total income.*®® For
example, they indicate the share of investments in non-financial topics (e.g.
environmental matters) as a proportion of their total investments.!®®

- Some companies refer to amounts in the financial statements and to their
explanatory notes, for example, on the financial provisions for environmental and
legal risks.*°

- Some companies list their contributions to stakeholders. These include contributions
(i) to staff in terms of salaries and training costs, (ii) to suppliers, (iii) to governments
in the context of tax payment, (iv) to shareholders and (v) to the community in terms
of donations and investments.'%*

- Some companies include a description of the credits of which the interest rates vary
according to certain sustainable objectives.'*?

ECONOMIC PERFORMANCE
LEADERSHIP EARNINGS

VALUE CHAIN AND SOCIETY
REBALANCE SUSTAINABLE
PORTFOLIO SUPPLY

OUR OBJECTIVES

SUSTAINABLE
PRODUCTS & SERVICES

WHY THEY ARE
IMPORTANT

KEY PERFORMANCE
INDICATORS

SUSTAINABLE
DEVELOPMENT

GOALS

To position Umicore to thrive
faced with the accelerating global
megatrends of stringent emissions
control, transport electrification
and resource scarcity.

GROUP REVENUES
ANNUAL GROWTH

+3%

READ MORE ABOUT ECONOMIC
PERFORMANCE ON PAGE 26

To secure Umicore's future success
and sustainability by consistently
investing in R&D to develop and
market innovative products and
services, and to ramp-up capacity
to meet growing market demand
for Umicore products and services

0BJECTIVE ACHIEVED
2019 REBIT

€509m

To sharpen Umicore's focus on
the ambitious growth initiatives
in clean mobility materials

and recyeling

OBJECTIVE ACHIEVED:
2019 REBIT SPLIT
33% catavsis

330/0 ENERGY & SURFACE
TECHNOLOGIES

340/0 RECYCLING
2019 REVENUES
43% CATALYSIS

37% ENERGY & SURFACE
TECHNOLOGIES

20% RECYCLING

To provide enviranmental and
ethical sourcing benefits for
comparatively scarce raw materials
in order to foster sustainable
success and growth

FULLY ALIGNED WITH OECD
DUE DILIGENCE GUIDANCE
FOR RESPONSIBLE SUPPLY
CHAINS OF MINERALS
FROM CONFLICT-AFFECTED
AND HIGH-RISK AREAS

8 e 12 ==
i 1CO

READ MORE ABOUT VALUE CHAIN
AND SOCIETY ON PAGE 36

To develap products and services
that create sustainable value for
our customers and society and
increase resaurce security

75%
OF TOTAL
REVENUES FROM
CLEAN MOBILITY
AND RECYCLING

MUCH OF THE REST IS FROM

ov
s REDUCING
ENERGY CONSUMPTION

Good practice 94: Indication of the share of sustainable activities in the total turnover

Umicore, Integrated Annual Report 2019, p. 4

188 Good practice 94.

189 For example, climate change may have an impact on the financial statements of companies. In November
2020, the IFRS Foundation published a paper on the effects of climate-related matters on financial
statements. IFRS Foundation, Effects of climate-related matters on financial statements, November 2020,
available on: https://www.ifrs.org/news-and-events/2020/11/educational-material-on-the-effects-of-
climate-related-matters/.

130 Good practice 95.

131 Good practice 96.

132 Good practice 97.
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https://www.ifrs.org/news-and-events/2020/11/educational-material-on-the-effects-of-climate-related-matters/
https://www.ifrs.org/news-and-events/2020/11/educational-material-on-the-effects-of-climate-related-matters/

Umicore manages its historical environmental legacy, ensuring
adequate financial provisions that are reviewed twice a year. For more
information, see notes E7 and F29.

Good practice 95: Cross-reference to the financial provisions for environmental risks

Umicore, Integrated Annual Report 2019, p. 66

n rs oul enolders 5
Indicatol Amounts Stakehold SDG
Employees, customers, —
Value added® €598.0m | suppliers, shareholders .;"' ==
and investors (T &}
Employees, customers, —
Met value added’ €458.3m | suppliers, shareholders e | OE
and investors i‘l’i &j
Tot?l spend on suppﬁ!:rs, local g e
national and international for €1,020.0m | Suppliers and contractors &
goods and services
Governments and [E— p—
v - = e
,q_,} Ta:ﬁz ?oﬁenatlnnal and local €90.7m | autharities ; @
- authomties (central and local) R ll'
E Payments in cash, as dividends ﬁ g |17
rif and other type, to shareholders €13.7m | Shareholders w o @
—:.lﬁu and minorities (9] “'
2 O ey
i Communities, academia and 2 E E ,\i
8 Total spend on donations and €2.5m educational organizations, 3 L
W social engagement initiatives civil society and society at @ il 16 E..-E" n==
o large B 4 :
& s | &|de| x| &
3 Q ]
=3 - — pls
g Green Investment €26.6m | omm £l s, youth, 1] &
society at large “:
% g P —M [FEe
. 269,665 | Communities, youth, 0 e |
gl Atcmative fucts tons | society at large = oo | &>
{=) salaries, (contributions to) 5
b= pensions, and social benefits, €3151m Employees and their o 17
i=28 including additional benefits : families, local communities @
o beyond those provided by law
Inlvestmems on training of 1= e 0.
direct employees, as total €0.9m | Employees and their families “I /vi =)
expenditures’ at Group level (] ¥
106 Employees and their T
Internships . families, local communities,
intems | i | B
R&D and Innovation 1= ==
Collaborative efforts €7.9m | Employees, customers * &
Investments for the Group's BIEREEE 112 =
future growth €109.3m | Employees, customers & o0

{3) Revenue minus costs of bought-in materials, goods and services and minus depreciation on tangible assets (Met Value Added, NVA , acconding to the UNCTAD).
(4 Total expenditures including the direct and indirect costs of traiming for direct employees and mainly costs such as trainers' fees. Formore details, see Table 2. value
Creation Core Indicators Index in Non-financial Statements

Good practice 96: Contributions to stakeholders

Titan Cement Group, Integrated Annual Report 2019, p. 15
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Short-term objectives

Short-term objectives related to
climate change have been determined
and associated KPIs set. These KPIs are
integrated into the Fagron
management system and,

in underlining Fagron’s ambition to put
sustainability at the heart of all aspects
of its business operations, it is also
aligned with a sustainable loan
agreement that Fagron concluded in
November 2019 (see below and page
116 for a detailed explanation).

Good practice 97: Reference to the notes to the consolidated statements

Fagron, Annual Report 2019, p. 69
7.8.5.3 Recommendations

The FSMA recommends that companies:

— consider the information contained in the management report and the other parts of
the annual financial report as one single consistent and coherent whole;

— establish links between the business model and the strategy to reduce the identified
risks;

— clearly align each developed policy with the due diligence processes, the action plans
and their results,

— avoid repetitions as much as possible;

— establish clear links between the information contained in different chapters of the
management report or in the notes to the consolidated financial statements;*3

— ensure that, if non-financial elements are discussed in different chapters of the
management report or of the annual financial report, such dispersion does not
compromise coherence;

— include an index or an overview with a clear indication of the location of each non-
financial topic;

193 For example, the companies may include, in their non-financial statement, references to the description
of their business model and operations, to the explanation of the non-financial risks in the sector or of the
company's principal risks, to management and internal control processes in the corporate governance
section.
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— explain any change in the policy or the reporting methodology;

— establish links between the non-financial and the financial information, by highlighting
the impact of the non-financial topics on the performance and the development of the
company in financial terms;

— provide additional explanation on the financial impact of non-financial topics.'*

7.9  STATUTORY AUDITOR AND CERTIFICATION

7.9.1 Regulatory framework

The statutory auditor shall judge whether the management report is consistent with the
financial statements for the same financial year and whether it has been prepared in
accordance with Articles 3:5 and 3:6 of the Code on Companies and Associations.'®” If the
non-financial statement is included in a separate report, the statutory auditor's report shall
also contain an opinion indicating whether this separate report contains the required
information and is consistent with the financial statements for the same financial year.

7.9.2 Findings

With the exception of one issuer on the continuous market, the statutory auditor prepares
an opinion regarding each non-financial statement studied. With the exception of this one
issuer, the statutory auditors indicate each time that the companies have based their non-
financial statement on a reference framework, and mention which reference framework
was used. This is an improvement, since, in the previous study, a percentage of 85% was

reported.
Indication of the reference No indication of the reference
framework framework
Total |BEL20 Continuous | Fixing | Total |BEL20 Continuous | Fixing
2019 52 13 35 4 1 0 1 0
2017 48 13 32 3 8 1 6 1

Table 4: Statutory auditors’ reports mentioning the use of a reference framework

134 |f not already explained in the notes to the financial statements.
195 Article 3:75, § 1, 6° WVV.
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Six independent limited assurance reports'

were drawn up by the same audit firm as that
of the statutory auditor. Two were prepared by another audit firm, and one by an external

specialized assurance provider.

19 See section 7.8.3 above.
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CONCLUSION

8.1 IMPORTANT IMPROVEMENTS

Important steps have been taken in the right direction both in terms of form and content.
The study shows the following important improvements:

— First, the majority of the non-financial statements contain an explanation of the policy
pursued for each of the required themes.

— Second, more companies have included information on non-financial topics in a
sufficiently specific manner. In many cases, the non-financial information is sufficiently
complete and focuses on the essential elements for the issuers. This is partly due to
the fact that many issuers have carried out a materiality analysis.

— Third, more than in the past, companies prioritize quantified objectives. They provide
KPls that are specific to the company activities and that are related to the objectives.

— Fourth, a large majority of companies have drawn up an internal code of conduct or
code of ethics. To this end, they introduce the necessary due diligence processes. In
addition, an increasing number of companies apply a code of conduct for their
suppliers. They also increasingly take measures to verify compliance with their code.

— Fifth, the non-financial statements of a growing number of companies are based on a
recognized European or international reference framework. The most commonly used
ones are the SDGs and the GRI Standards. Many companies combine those two
reference frameworks.

— Sixth, the presentation and quality of the non-financial statements have improved in
the last two years, even though there is still room for improvement in the way they are
structured.

8.2 CONTINUING POINTS OF CONCERN

In addition to the above-mentioned points, areas for improvement were also identified.
Some of these points of concern had already been identified in the first study. Therefore,
the FSMA urges companies to pay particular attention to the following points of concern
when drafting their next non-financial statement.

The principal points of concern are the following:
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First, a number of companies fail to provide (i) the risk description, (ii) the links between
those risks and the policy pursued, (iii) the due diligence processes and the results
obtained, as well as (iv) the KPIs used, in whole or in part.

The shortcomings relate in particular to:

o the description of the identification and management of the risks of the non-
financial topics and their non-financial and financial impact in the short,
medium and long term;

o the establishment and application of due diligence processes in terms of
measures and actions for the achievement of the policy and the
management of the risks identified for each non-financial topic, especially
regarding social matters, respect for human rights and fighting corruption;

o the setting of quantified objectives and the follow-up of their achievement.
This can be done, for example, by explaining that the company is well on its
way to achieving its targets, what challenges the company faced and what
actions it has taken, if any, to improve the situation;

o therelationship between the KPIs used and the objectives set. The scope and
calculation method of the KPls are also often insufficiently explained;

o thedistinction between social and employee-related matters.

Second, there is room for improvement in providing relevant and sufficiently specific
information on environmental matters, including climate change. This is the case in
particular for the description of the principal environmental risks. Companies should pay
additional attention to both (i) their own impact on environment and climate change
and (ii) the impact of these factors on company activities.

Third, almost 10% of the companies do not base their non-financial statement on a
recognized European or international reference framework.

Fourth, progress must be made to ensure the accuracy, completeness and reliability of
the processes for collecting, processing and reporting non-financial information.

Fifth, companies still do not sufficiently monitor coherence between the information in
the non-financial statement and other parts of the management report or annual
financial report. Issuers should pay attention to the impact of non-financial topics on
their business model.

Sixth, the non-financial statements included in the study are often still insufficiently
balanced. There is a tendency to emphasize the positive elements and to pay little or no
attention to the less positive elements.
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8.3

PRINCIPAL RECOMMENDATIONS

As there is still room for improvement, the FSMA has drawn up some recommendations.

Some of those recommendations have already been included in the first study.®”

The FSMA recommends that companies:

clearly indicate where the non-financial statement can be found in the management
report;*

clearly identify the activities covered by the non-financial statement. Companies should
specify to which group entities their non-financial statement refers;

provide a clear overview of the approach taken to each non-financial topic. To this end,
the companies should present in a structured manner: (i) the policy pursued, (ii) the due
diligence processes implemented, (iii) the risks identified and the way in which they are
managed, as well as (iv) the results obtained;*

develop an appropriate governance structure for non-financial topics.* This includes the
development of a code of conduct with associated KPIs and compliance mechanisms,

consider and describe the significant elements regarding the supply and subcontracting
chains,

comment on the results obtained in a narrative and a numerical way by means of KPIs,*

provide both historical and current results to allow for comparison with the objectives
set. The evolution of the results is preferably presented by means of an easy-to-read
table or graph.*

specify the scope of the KPIs used, especially when that scope differs from that of the
entire non-financial statement or varies in function of the non-financial topic addressed,

give a description of the method used to calculate the KPIs when it is not very obvious,

state the challenges faced as objectively as possible. If need be, motivate why the
objectives set were not achieved and explain how this can be remedied,*

describe the realization of their materiality analysis.* Here, both perspectives of the
relative importance are taken into account ("double materiality approach"). The results
of this analysis are preferably illustrated visually, for example in a materiality matrix,*

preserve the brevity of the non-financial statement by describing only those topics that
have been identified as significant following a materiality analysis,*

197 Those recommendations are marked with an asterisk in the list below.
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— clearly structure the information, for example with tables of contents, and explain which
information corresponds to which reference framework(s) used,

— include a reference to other parts of the management report or the annual financial
report containing certain non-financial elements. This includes, for example, a reference
to the business model and the company activities as well as to the principal risks and
the way in which they are managed.*

8.4 CONCLUSION

Contrary to financial reporting, reporting on non-financial topics is a relatively new
reporting requirement for companies. Consequently, companies are going through a
learning process on how to report in a meaningful manner on various topics such as
environment, climate, social and employee-related matters, human rights and the fight
against corruption and bribery. The FSMA notes that Belgian companies have undergone a
growth process in the past two years. Non-financial reporting has improved significantly in
important areas.

Steps should be taken, however, to guarantee that the quality of the reporting by all listed
companies is sufficiently high. It is important to prevent a growing gap between the best in
class and the laggards. The study shows that the BEL 20 companies generally provide more
complete and specific non-financial information than the other companies.

Therefore, the FSMA hopes that the examples of good practices highlighted in this study
can help companies to (further) improve their non-financial reporting. Moreover, the FSMA
expects companies to follow the recommendations made.

Brussels, June 2021
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9.1 ANNEX 1: LIST OF COMPANIES INCLUDED IN THE STUDY

List of the 54 Belgian issuers of shares and bonds

that were admitted to trading on a regulated market as at 1 November 2020,

whose annual financial report is subject to FSMA supervision,

that are required to include a non-financial statement in their annual financial report
for the 2019 or the 2019-2020 financial year,

that published their non-financial statement before 30 November 2020.

AB InBev

Jensen-Group

Ackermans & van Haaren

KBC Groep

Ageas Kinepolis Group
Agfa-Gevaert Lotus Bakeries
Akka Technologies Melexis

Balta Group Miko

Barco Ontex Group
Bekaert Orange Belgium
Bpost Picanol
Cenergy Holdings Proximus

CFE Recticel
Compagnie du Bois Sauvage Resilux

Colruyt Roularta
Deceuninck Sioen

D'leteren SIPEF
Econocom Group Solvay

Elia System Operator Spadel

Euronav Telenet Group
Exmar Ter Beke

Fagron Tessenderlo Group
Floridienne Titan Cement
Fluxys Belgium ucB

Galapagos Umicore

GBL Vandemoortele
Greenyard Van de Velde
Hamon VioHalco

IBA X-FAB
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9.2 ANNEX 2: LIST OF GOOD PRACTICES

Good practice 1:
Good practice 2:
Good practice 3:
Good practice 4:
Good practice 5:
Good practice 6:
Good practice 7:
Good practice 8:
Good practice 9:

Good practice 10:
Good practice 11:
Good practice 12:
Good practice 13:
Good practice 14:
Good practice 15:
Good practice 16:
Good practice 17:
Good practice 18:
Good practice 19:
Good practice 20:
Good practice 21:
Good practice 22:
Good practice 23:
Good practice 24:
Good practice 25:
Good practice 26:
Good practice 27:
Good practice 28:
Good practice 29:
Good practice 30:
Good practice 31:
Good practice 32:
Good practice 33:
Good practice 34:

Good practice 35:
Good practice 36:
Good practice 37:
Good practice 38:
Good practice 39:
Good practice 40:

Graphic representation of the company’s value(s) creation model ..................... 17
Description of the due diligence processes implemented ...........ccoevvvvviiieeneeennns 21
Due diligence processes and internal audit.........ccccceeeeiiiiiiiiiiiiiiieee e 22
Corporate governance regarding non-financial topics.........cccceeeeieeiiiiiiiiiiineenennnn, 23
Description of the ethical code and control measures .........ccceeeeeeeeveeiiiiiiineeennnn, 24
Code of coNdUCE fOr SUPPIIEIS ...uvvviiiiiiiiiiiiiiiiieieeee ettt 25
Table of the principal risks identified for the company.......cccccceeiiiiiiiiiiiiiiiiiiinnnn. 26
Process of risk identification and assessment ...........cccceeeiii 28

Risk assessment based on the major trends that are relevant to the company ...29

Risk assessment based on probability of occurrence and potential impact........ 30
YT o o1V el 2 =1 Lo PP PPPPPPPPPPN 32
Supply chain (textual description)........ccccuveeeeeeiiiiiiiiieeee e e 33
Supply chain (selection process for SUPPlIErS)......cccuvreeeeeeeeiicciiiieeeee e, 33
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